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Abstract 

Entrepreneurship plays a central role in the economic development of any country. For entrepreneurship to 

grow, a supportive and sustainable environment is necessary. This becomes especially important in the 

context of rising youth unemployment, both in India and globally. Encouraging young people to pursue 

entrepreneurship is not just an option but a necessity. 

This paper examines the importance of youth entrepreneurship in India, the challenges faced by young 

entrepreneurs, and the factors influencing their entrepreneurial journey. It also explores institutional and 

government support systems while highlighting the gap in awareness among youth. 

The study adopts a conceptual approach and analyzes both enabling and discouraging factors. It emphasizes 

the role of small and medium enterprises (SMEs) in employment generation, innovation, and economic 

growth. Key challenges such as access to capital, mentorship, and skill development are discussed. 

The paper concludes by stressing the importance of early entrepreneurship education and awareness-

building to develop a strong entrepreneurial mindset among youth. 

Keywords: Youth, Entrepreneurship, Economic Development, Empowerment, SMEs, Skill Development, 

Government Support. 

1. Introduction 

Entrepreneurship refers to the process of identifying and utilizing opportunities to create value through 

innovative business activities (Carree & Thurik, 2010). It is widely recognized as a key driver of economic 

growth, innovation, and employment generation. 

In India, youth entrepreneurship is gaining importance due to increasing unemployment and changing 

career preferences. Traditionally, stable jobs were seen as the primary career path. However, this trend is 

gradually shifting, with more young individuals exploring entrepreneurship as a viable option. 
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Youth entrepreneurship is not only about starting businesses. It is also about developing independence, 

problem-solving abilities, and leadership skills. As noted by Mariana-Cristina (2014), youth 

entrepreneurship contributes positively to both employment and economic development. 

Empowering youth is essential for national progress. When young individuals are supported with the right 

skills and opportunities, they are more likely to contribute meaningfully to society and the economy. 

2. Types of Youth Empowerment 

Youth empowerment is a multi-dimensional concept that plays a significant role in entrepreneurial 

development. 

 

3. Challenges in Youth Entrepreneurship in India 

Despite its potential, youth entrepreneurship in India faces several challenges: 

 

 Access to Capital 

Financial constraints remain a major barrier for young entrepreneurs (Dioneo-Adetayo, 2006). 

 Lack of Mentorship 

Guidance from experienced entrepreneurs is often limited. 

 Limited Networking Opportunities 

A lack of professional networks restricts growth and exposure. 

 Skill Gaps 

The current education system often lacks practical entrepreneurial training. 

 Low Awareness of Government Schemes 

Many young entrepreneurs are unaware of initiatives designed to support them. 

Focuses on building self-confidence, self-
awareness, and decision-making abilities.Individual Empowerment 

Focuses on building self-confidence, self-awareness, 
and decision-making abilities.Social Empowerment 

•Provides access to quality education and promotes 

critical thinking and innovation.Educational Empowerment

•Provides access to quality education and promotes 

critical thinking and innovation.Economic Empowerment

Supports mental health and emotional well-being, which 
are crucial for handling entrepreneurial risks.Psychological Empowerment

Encourages a healthy lifestyle, which contributes to 
overall productivity and confidence.Physical Empowerment
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 Cultural and Social Barriers 

Family expectations and fear of failure often discourage risk-taking (Chauhan & Aggarwal, 2019). 

4. Factors Influencing Youth Entrepreneurship 

Several factors influence entrepreneurial decisions among youth: 

 

5. Role of Entrepreneurship in Economic Development 

Entrepreneurial activities within SMEs play a crucial role in innovation and process improvements 

(Schenkel et al., 2019). Additionally, entrepreneurship introduces new energy into organizations, 

improving overall performance (Bjornskov & Foss, 2016). 

6. Review of Literature 

Entrepreneurship has been widely studied as a driver of economic growth. Carree and Thurik (2010) 

emphasized its role in creating new opportunities beyond established systems. 

Ahlstrom et al. (2019) and Sergi et al. (2019) found a strong positive relationship between entrepreneurship 

and economic development. Similarly, Toma et al. (2014) highlighted the importance of institutional 

support and education in fostering entrepreneurship. 

Dioneo-Adetayo (2006) identified key barriers such as financial and infrastructural challenges, while also 

noting the positive influence of education and technology. 

Sharma and Madan (2014) found that educational background and work experience significantly influence 

entrepreneurial intentions among youth. 
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Chauhan and Aggarwal (2019) pointed out that lack of family support, financial resources, and awareness 

are major reasons for low youth entrepreneurship in India. 

Overall, the literature supports the view that entrepreneurship is essential for economic growth and that 

youth play a critical role in this process. 

7. Research Methodology 

 

8. Findings and Discussion 

The study reveals that while interest in entrepreneurship among youth is increasing, several barriers still 

exist. Financial constraints and lack of awareness are the most significant challenges. 

Government initiatives have created opportunities, but their effectiveness is limited due to low awareness 

and accessibility. 

Education plays a crucial role. Early exposure to entrepreneurship can help build confidence and interest 

among young individuals. 

9. Conclusion and Recommendations 

Youth entrepreneurship has strong potential to drive India’s economic growth. It can reduce unemployment, 

promote innovation, and create sustainable development. 

To strengthen youth entrepreneurship, the following steps are recommended: 

Research Design

This study follows a 

descriptive research 

design.

Data Collection

The study is based on 

secondary data from 

academic journals, 

government reports, and 

online sources.

Data Analysis

A qualitative approach 

is used to identify key 

themes such as 

challenges, support 

systems, and economic 

impact.

Scope

The study focuses on 

youth aged 18–35 in 

India, including both 

urban and semi-urban 

regions.

Limitations

The study relies on 

secondary data and does 

not include primary 

research, which may 

limit real-time 

insights.
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With the right support, young individuals can become job creators and contribute significantly to the 

economy. 

10. Case Study: D-Mart – Building a Successful Retail Venture in India 

A strong example of successful entrepreneurship in India is D-Mart, founded by Radhakishan Damani. 

The story of D-Mart offers practical insights into how disciplined strategy, deep market understanding, 

and long-term thinking can lead to sustainable business success. 

Background 

D-Mart operates under its parent company Avenue Supermarts Limited and was established in 2002. 

The first store was launched in Mumbai, and since then, the company has expanded steadily across 

various cities in India. 

Unlike many startups that focus on rapid expansion, D-Mart followed a more cautious and focused 

growth strategy. This approach helped the company maintain stability and profitability from an early 

stage. 

Business Model and Strategy : D-Mart’s success lies in its simple but effective business model. 
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Growth and Expansion :  

D-Mart expanded steadily rather than aggressively. This allowed it to maintain operational efficiency and 

financial discipline. Its Initial Public Offering (IPO) in 2017 was highly successful, reflecting strong 

investor confidence. Over time, D-Mart has become one of India’s most valuable retail companies. 

Key Success Factors : The journey of D-Mart highlights several important factors: 

 

 

 

 

 

 

 

1. Low-Cost Leadership
D-Mart focuses on offering 

products at lower prices than 

competitors. It achieves this by 

maintaining tight control over 

costs and operating with thin 

profit margins but high sales 

volume.

2. Ownership of Stores
Instead of relying heavily on 

rented spaces, D-Mart often owns 

its store properties. This 

reduces long-term rental 

expenses and protects the 

business from rising real estate 

costs.

3. Limited Product Range
Rather than offering too many 

choices, D-Mart focuses on 

essential goods and fast-moving 

consumer products. This helps in 

better inventory management and 

reduces wastage.

4. Strong Supplier Relationships
The company maintains direct 

relationships with suppliers, 

which helps in negotiating 

better prices and ensuring 

consistent supply.
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Challenges Faced 

 

Lessons for Youth Entrepreneurs 

 

Relevance to Youth Entrepreneurship in India 

D-Mart’s journey shows that entrepreneurship is not only about innovation but also about execution and 

consistency. For young entrepreneurs in India, it demonstrates that success does not always require 

complex ideas. Even simple models can succeed if implemented effectively. 

It also highlights the importance of patience, planning, and understanding the market. These are qualities 

that need to be developed through proper education, mentorship, and real-world exposure. 

11. References 

 Ahlstrom, D., Chang, J., & Cheung, Y. (2019). Entrepreneurship and economic growth.  

 Bjornskov, C., & Foss, N. (2016). Entrepreneurial activity and productivity.  

 Baporikar, N. (2014). Youth entrepreneurship in Indian scenario.  

 Chauhan, S., & Aggarwal, A. (2019). Youth entrepreneurship and economic development in India.  

 Dash, M., & Kaur, K. (2012). Youth entrepreneurship and competitiveness.  

 Dioneo-Adetayo, E. A. (2006). Factors influencing youth entrepreneurship.  

 Mariana-Cristina, C. (2014). Youth entrepreneurship and employment.  

 Sergi, B., Popkova, E., Bogoviz, A., & Ragulina, Y. (2019). Entrepreneurship and development.  

 Sharma, L., & Madan, P. (2014). Factors influencing youth entrepreneurship.  

 Damani, R. (2017). Building a value retail chain in India: The D-Mart story. Avenue Supermarts 

Limited. 

 Avenue Supermarts Limited. (2023). Annual report 2022–23. https://www.dmartindia.com 

 Bansal, R. (2018). Success story of D-Mart: A case study on retail excellence in India. 

International Journal of Management Studies, 5(2), 45–52. 

Like any business, 

D-Mart has also 

faced challenges:

Competition from 

large retail 

chains and e-

commerce platforms 

Managing expansion 

while maintaining 

efficiency 

Adapting to 

changing consumer 

behavior 

However, its 

strong 

fundamentals have 

helped it navigate 

these challenges 

effectively.

The success of 

D-Mart offers 

valuable 

lessons for 

young 

entrepreneurs:

Start with a 

clear and 
simple 

business idea

Focus on long-
term 

sustainability 
rather than 
quick profits

Maintain 

financial 
discipline
from the 

beginning 

Understand 

your target 
customers 
deeply

Growth should 

be steady and 
well-planned, 
not rushed 
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