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Abstract: 

                    The 1990s represent a defining phase in the history of Indian film music, marked by emotional 

richness, cultural immersion, and commercial expansion in the pre-digital era. This study, titled “Soundtracks of 

a Generation: Indian Film Music Culture in the 90s — From Cassette Culture to Fan Communities,” examines 

the evolution of Indian Hindi film music between 1990 and 2000 and its influence on youth culture, social 

practices, audience engagement, and the film industry’s economic dynamics. Drawing upon cultural analysis, 

historical documentation, and industry trends, the research explores how film music became deeply embedded 

in everyday life through audio cassettes, CDs, FM radio, television music channels, and public spaces. The 

study highlights the role of prominent composers, playback singers, and record labels in shaping musical styles 

that blended classical, folk, and Western influences, resulting in iconic soundtracks that defined collective 

memory. It further investigates the emergence of informal fan communities, Antakshari culture, and music-

centered social interactions that fostered emotional bonding and identity formation among the youth. From a 

commercial perspective, the research evaluates the impact of soundtrack popularity on cassette and CD sales, 

film promotion, and box office performance, demonstrating how music functioned as both a cultural expression 

and a strategic marketing tool. By situating 1990s film music within its technological, social, and market 

context, the study provides valuable insights into the enduring legacy of this era and its relevance to 

contemporary nostalgia marketing, remix culture, and audience engagement strategies in Indian cinema. 
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Introduction: 

                   The 1990s marked a transformative and emotionally vibrant era in Indian film music, a period 

where songs were more than cinematic entertainment—they became the heartbeat of everyday life, shaping 

youth identity, social interactions, and collective memories. Spanning from 1990 to 2000, this decade witnessed 

a dynamic evolution in musical styles, production techniques, and audience engagement, redefining the 

landscape of the Indian music and film industries. Film music in the 90s was ubiquitous and immersive, present 

in weddings, birthday celebrations, college corridors, public transport, roadside eateries, and family gatherings. 

Games like Antakshari were fueled by the latest film songs, creating lively competition, laughter, and bonding, 

while buses, autorickshaws, and small neighborhood shops echoed with cassette tapes and CDs of chartbusters, 

making music inseparable from daily life. 

                           This era was defined by visionary composers such as A.R. Rahman, Nadeem–Shravan, Jatin–

Lalit, Anu Malik, Viju Shah, Rajesh Roshan, and early hits by Himesh Reshammiya, whose compositions 

blended classical Indian melodies, folk rhythms, techno beats, and Western pop influences. Their music evoked 

strong emotional resonance, from the romance of “Pehla Nasha” to the high-energy dance of “Chaiyya 

Chaiyya”. Blockbuster soundtracks such as Aashiqui (1990), Dil Hai Ke Manta Nahin (1991), Hum Aapke Hain 

Koun..! (1994), Dilwale Dulhania Le Jayenge (1995), Rangeela (1995), Taal (1999), and Kuch Kuch Hota Hai 

(1998) became cultural landmarks, remembered not only for their melodies but also for their ability to evoke 

joy, nostalgia, love, and excitement in everyday life. 

                          In the absence of smartphones, social media, or online streaming, music became a lifeline for 

youth, their moods, celebrations, and personal memories were inseparable from the songs they played. Audio 

cassettes and CDs were treasured possessions; FM radio, music countdown shows, and TV channels like MTV 

and Channel V provided the only connection to the latest tracks. Fans actively followed their favorite singers—

Kumar Sanu, Udit Narayan, Alka Yagnik, Sonu Nigam, Kavita Krishnamurthy, and Sadhana Sargam—forming 

informal fan communities and participating in school events, contests, and Antakshari sessions centered on film 

music. 

                          The 1990s youth culture was multi-dimensional, blending music with other passions like 

cricket, cinema, and social gatherings. Cricket matches on Doordarshan united young fans and families, while 

film releases became eagerly anticipated events. Weddings, festivals, and celebrations were incomplete without 

film soundtracks setting the mood, and music accompanied college outings, street celebrations, and bus rides, 

creating an immersive emotional environment. For the youth of this generation, music, cricket, cinema, and 

communal celebrations were inseparable parts of life, reflecting collective identity, aspirations, and social 

cohesion. Even decades later, these songs evoke nostalgia, transporting listeners back to a time when music 

defined moments, moods, and memories. 

                                  Culturally, the 90s were a golden era of experimentation and eclecticism. Songs ranged 

from romantic ballads, ghazals, devotional tracks, and folk-inspired numbers to peppy pop hits. Music 

influenced youth fashion, dance moves, language, and personal expression, fostering a shared emotional culture 

that transcended region, class, and age. The interplay of audience participation, technology, and market trends 

made the 1990s uniquely vibrant. Music was not merely a product—it was an emotional companion, a social 

binder, and a marker of identity. 

                        In essence, the 1990s were more than a decade of hit songs—they were a soundscape of a 

generation, where film music became the voice of youth aspirations, emotions, and shared memories. This study 
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seeks to explore this cultural, emotional, and economic transformation, analyzing how music, cricket, cinema, 

and social celebrations intertwined to create deep personal connections, mass appeal, and lasting cultural 

impact, leaving an enduring legacy in Indian society and cinema. 

Research Objectives: 

1. To analyze the evolution of Indian film music during the 1990s (1990–2000),. 

2. To examine the role of film music in shaping youth culture, lifestyle, and emotional experiences. 

3. To study audience engagement and fan culture. 

4. To evaluate the commercial impact of film music, focusing on the sales of cassettes and CDs, music-

driven demand for movies, and the influence of popular soundtracks on box office performance   

5. To explore the interplay between technology, market trends, and music-driven marketing strategies. 

Significance of the Study: 

                             The significance of this study lies in its comprehensive examination of Indian film music 

during the 1990s as a cultural, emotional, and commercial force that shaped youth identity, audience behavior, 

and the film industry’s economic structure. 

                Firstly, the study contributes to cultural and social understanding by documenting how film music 

functioned as an integral part of everyday life in the 1990s. Music influenced social gatherings, college life, 

Antakshari competitions, weddings, festivals, and public spaces, thereby shaping collective memory and 

emotional expression among Indian youth. 

             Secondly, the research offers historical documentation of the pre-digital music era, highlighting cassette 

and CD culture, radio charts, and music television channels as dominant modes of music consumption. This is 

significant in understanding how audiences engaged with music before the advent of smartphones, streaming 

platforms, and social media. 

                     Thirdly, the study provides valuable insights into the commercial and business dimensions of 

Indian film music. By analyzing cassette and CD sales, soundtrack popularity, and their influence on box office 

performance, the research illustrates how music acted as a key revenue generator and promotional tool for films. 

Iconic examples such as Aashiqui, Hum Aapke Hain Koun..!, and Dilwale Dulhania Le Jayenge demonstrate 

how successful soundtracks could determine a film’s market performance, sometimes even preceding or 

outweighing narrative appeal. 

                Fourthly, the research contributes to music and film industry studies by examining the role of 

composers, singers, record labels, and media platforms in shaping music-driven marketing strategies. 

Understanding these strategies provides insights into the evolving relationship between creative production and 

commercial success in Indian cinema. 

                         Finally, the study holds contemporary relevance, as it helps explain the roots of present-day 

nostalgia marketing, remix culture, and retro revivals. By exploring why 1990s film music continues to resonate 

with audiences today, the research offers meaningful perspectives for academics, industry professionals, and 

cultural historians. 

Scope of the Study: 
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                      The scope of the study is clearly defined to ensure focused and meaningful analysis of Indian film 

music culture during the 1990s. 

The study covers the period from 1990 to 2000, a decade marked by major transformations in music production, 

distribution, consumption, and commercialization within the Indian film industry. 

            The research primarily focuses on India, with emphasis on urban and semi-urban regions where cassette 

culture, FM radio, cinema halls, and music television channels had significant reach and influence. 

The study examines: 

 Popular Hindi film soundtracks of the 1990s 

 Key composers, singers, and music directors 

 Musical styles and genre experimentation 

 Cassette and CD sales trends 

 Music-driven film marketing and box office performance 

Audience Scope: 

           The research focuses on youth and young adults of the 1990s, analyzing their emotional, cultural, and 

social engagement with film music through fan communities, Antakshari, social gatherings, and everyday 

listening practices. 

Commercial Scope: 

The study includes an analysis of: 

 The business of film music and record labels 

 The role of music sales in film promotion 

 Soundtrack-led demand influencing movie success 

 Pre-digital marketing platforms such as FM radio, MTV, and Channel V 

Limitations: 

                  The study is primarily confined to Hindi film music, while acknowledging that regional film music 

industries also flourished during this period. Due to archival constraints, exact sales figures may vary and are 

interpreted using available industry data. 

CHAPTER 2: 

Review of Literature: 

2.1 Introduction: 

                         The review of literature provides a theoretical and empirical foundation for understanding the 

role of Indian film music during the 1990s as a cultural, social, and commercial phenomenon. This chapter 

critically examines existing studies related to Indian film music, youth culture, fan communities, music 

consumption patterns, cassette culture, and the commercial relationship between music and cinema. By 

reviewing past research, this chapter identifies key themes, methodological approaches, and limitations in the 

existing body of knowledge, thereby establishing the need for the present study. 
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2.2 Indian Film Music as a Cultural Phenomenon 

               Several scholars have highlighted the central role of film music in Indian society. Gopal and Moorti 

(2008) argue that Indian film songs function as cultural texts that shape social values, emotions, and collective 

identity. According to Booth (2015), film music in India transcends cinematic boundaries and becomes 

embedded in everyday life, influencing celebrations, rituals, and social interactions. Studies emphasize that film 

music has historically acted as a unifying cultural force across regions, languages, and social classes. 

                       Research by Morcom (2007) notes that Hindi film music has consistently reflected changing 

socio-cultural realities, particularly during periods of economic and cultural transition. The 1990s, marked by 

economic liberalization, witnessed increased experimentation in music styles and themes, aligning with 

changing aspirations of Indian youth. 

2.3 Film Music and Youth Culture in the 1990s 

                   Several studies have explored the relationship between film music and youth identity. Dwyer (2014) 

suggests that film songs in the 1990s played a crucial role in shaping youth emotions, romance, fashion, and 

lifestyle. Music became a medium through which young audiences expressed love, rebellion, and aspiration. 

                       Researchers such as Rajadhyaksha and Willemen (1999) argue that the 1990s marked a shift 

where music became central to the cinematic experience rather than a supporting element. Songs were widely 

consumed independent of films, often determining a movie’s popularity even before its release. 

                  However, while these studies acknowledge youth engagement, they largely focus on representation 

and ideology, leaving everyday practices such as Antakshari, music in public transport, and informal fan 

participation underexplored. 

2.4 Cassette Culture and Music Consumption 

                     The emergence of cassette culture in India has been widely discussed in media and cultural studies. 

Manuel (1993) highlights how audio cassettes democratized music consumption by making songs affordable, 

portable, and accessible to mass audiences. This shift significantly altered listening habits, allowing music to 

circulate beyond cinema halls into homes, streets, buses, and markets. 

               Studies by Larkin (2008) emphasize that cassette culture enabled localized listening practices, 

fostering personal and collective engagement with film music. During the 1990s, cassette and CD players 

became common household items, contributing to repeated listening and emotional attachment to songs. 

                  While these studies analyze cassette culture broadly, limited research specifically examines its direct 

impact on film promotion, audience fandom, and movie success during the 1990s. 

http://www.ijcrt.org/


www.ijcrt.org                                                         © 2026 IJCRT | Volume 14, Issue 1 January 2026 | ISSN: 2320-2882 

IJCRT2601626 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org f75 
 

 

 

2.5 Fan Culture and Audience Participation 

                  Fan culture surrounding Indian film music has received growing academic attention. Jenkins (1992) 

discusses fan communities as active participants rather than passive consumers, a concept applicable to Indian 

film music fandom. Indian audiences engaged in fan practices through Antakshari, music competitions, fan 

clubs, radio requests, and countdown shows. 

              Research by Punathambekar (2013) notes that television channels like MTV and Channel V 

transformed music consumption into a participatory experience, allowing audiences to vote, request, and discuss 

songs. However, most studies focus on television-era fandom without fully integrating pre-digital, offline fan 

practices such as cassette sharing and community-based music engagement. 

 

2.6 Commercial Impact of Film Music on Cinema 

              Several scholars have examined the economic relationship between film music and cinema. According 

to Ganti (2012), music has long been a key marketing tool in Bollywood, often determining a film’s pre-release 

buzz. Trade analyses indicate that films like Aashiqui (1990), Hum Aapke Hain Koun..! (1994), and Dilwale 

Dulhania Le Jayenge (1995) achieved massive success largely due to their music-driven popularity. 

                             Industry-based studies suggest that cassette and CD sales became a significant revenue stream 

for producers and music labels during the 1990s. Music success often reduced financial risk by ensuring 

minimum audience turnout. However, most commercial studies remain descriptive and lack integration with 

cultural and audience-based perspectives. 

2.7 Technology, Media, and Music Promotion 
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                  The role of media platforms such as FM radio, music television channels, and print media in 

promoting film music has been discussed in several studies. Mehta (2008) highlights how music countdown 

shows created anticipation and competitive consumption among audiences. 

                  The pre-digital promotional ecosystem relied heavily on radio airplay, television visuals, and 

physical music sales. Despite acknowledging this media environment, limited studies systematically analyze 

how these platforms collectively shaped music-driven film marketing strategies during the 1990s. 

 

2.8 Summary of Literature Review 

                The review of existing literature reveals that Indian film music has been widely recognized as a 

powerful cultural and social force. Scholars have examined its role in shaping identity, emotions, and social 

practices, as well as its relationship with technological change and commercialization. Studies on cassette 

culture and fan engagement highlight the participatory nature of music consumption, while industry-focused 

research acknowledges the economic importance of soundtracks in film success. 

               However, much of the existing literature treats these aspects—culture, fandom, technology, and 

commerce—in isolation. There is limited integrative research that combines youth culture, emotional 

engagement, fan communities, cassette business, and box office performance, particularly within the specific 

context of the 1990s. 

2.9 Research Gap 

Based on the review of literature, the following research gaps have been identified: 

1. There is limited comprehensive research that examines Indian film music of the 1990s as a combined 

cultural, emotional, and commercial phenomenon. 

2. Existing studies insufficiently explore everyday music practices such as Antakshari, music in public 

transport, weddings, and social gatherings. 

3. The direct relationship between cassette/CD sales and movie box office success remains under-

researched. 

4. Limited attention has been given to offline fan communities and audience participation in the pre-digital 

era. 

5. There is a lack of studies capturing first-hand experiences and nostalgia of 1990s youth who lived 

through this musical era. 
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Chapter 3: 

Research Methodology: 

Research Design 

                  The present study adopts a mixed-method research design, combining both qualitative and 

quantitative approaches, to comprehensively examine the cultural, emotional, and commercial dimensions of 

Indian film music during the 1990s (1990–2000). This approach is suitable as the study seeks to understand not 

only measurable market trends such as cassette and CD sales and box office influence but also subjective 

aspects such as youth experiences, fan culture, and emotional attachment to film music during the pre-digital 

era. 

Sources of Data: 

            The study is based on both primary and secondary data to ensure depth, authenticity, and analytical 

rigor. 

Primary Data: 

                Primary data is collected to capture first-hand experiences and perceptions of individuals who actively 

engaged with film music during the 1990s. 

 Target Respondents: 

Individuals who were adolescents or young adults during the 1990s (currently aged approximately 35–

50 years). 

 Sampling Method: 

Convenience sampling and snowball sampling techniques are used to identify respondents who actively 

consumed film music during the study period. 

 Sample Size: 

o Survey: 100–150 respondents 

o In-depth Interviews: 10–15 respondents 

 Data Collection Tools: 

o Structured questionnaires to collect quantitative data on music listening habits, cassette/CD 

purchases, favorite soundtracks, fan activities, and social usage of film music. 

o Semi-structured interviews to capture qualitative insights related to emotional attachment, 

Antakshari culture, music in weddings, public transport, cricket gatherings, and youth lifestyle.  

Secondary Data: 

            Secondary data forms the foundation of the historical and commercial analysis of the study and is 

collected from reliable and authentic sources, including: 

 Film and music industry reports 

 Box office data from sources such as Box Office India and film trade publications 

 Cassette and CD sales records from music labels (e.g., T-Series, Saregama) 

 Newspaper and magazine archives (Filmfare, Screen, Stardust, The Times of India, The Indian Express) 

 Television and radio archives (MTV, Channel V, FM radio charts) 
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 Academic journals, books, and published research on Indian cinema and music culture 

 Online databases such as IMDb and curated digital music archives 

Secondary data is used to analyze music trends, soundtrack popularity, technological changes, marketing 

strategies, and the commercial success of music-driven films. 

Period of the Study: 

The study focuses on the period 1990 to 2000, a decade that represents a significant transformation in Indian 

film music culture marked by cassette dominance, rising fan communities, and music-driven cinema success. 

Tools and Techniques of Data Analysis: 

 Quantitative Data Analysis: 

o Tabulation and percentage analysis of survey responses 

o Graphs and charts to illustrate trends in cassette/CD consumption and music-driven movie 

success 

o Comparative analysis of soundtrack popularity and box office performance 

 Qualitative Data Analysis: 

o Thematic analysis of interview responses 

o Interpretation of narratives related to youth culture, nostalgia, fandom, and social bonding 

o Content analysis of song lyrics, music shows, and media discussions from the 1990s 

Chapter 4: 

Data Analysis and Interpretations: 

4.1. Demographic Profile of Respondents. 

The primary data was collected from respondents who actively engaged with film music during the 1990s.  

Table 4.1: Age-wise Distribution of Respondents 

Age 

Group 

(Current) 

No. of 

Respondents 
Percentage 

35–40 

years 42 28% 

41–45 

years 56 37% 

46–50 

years 52 35% 

Total 150 100% 
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Interpretation 

                The data shows that the respondents belong to the age group that directly experienced the 1990s youth 

culture. This validates the reliability of responses regarding music consumption patterns, composers, singers, 

and soundtracks of the decade. 

4.2. Popular Music Directors of the 1990s 

Table 4.2: Popular Music Directors (1990–2000) 

Music Director 
Respondents 

(%) 

A.R. Rahman 82% 

Nadeem–Shravan 76% 

Jatin–Lalit 69% 

Anu Malik 61% 

Rajesh Roshan 54% 

Viju Shah 41% 

 

Interpretation 

           The findings indicate that A.R. Rahman and Nadeem–Shravan dominated the musical landscape of the 

1990s. Respondents associated Rahman with innovation and global sound, while Nadeem–Shravan were 

strongly linked to romantic melodies. This reflects a significant stylistic evolution in Indian film music during 

the decade. 
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4.3.Popular Playback Singers of the 1990s 

Table 4.3: Most Influential Singers of the 1990s 

Playback Singer 
Respondents 

(%) 

Kumar Sanu 85% 

Udit Narayan 81% 

Alka Yagnik 79% 

Sonu Nigam 63% 

Kavita 

Krishnamurthy 58% 

Sadhana Sargam 46% 
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Interpretation 

                    The dominance of Kumar Sanu, Udit Narayan, and Alka Yagnik highlights the romantic and 

melodic orientation of 1990s film music. Their voices became synonymous with love songs and emotional 

expression, shaping the identity of the era. 

4.4. Evolution of Musical Styles in the 1990s 

Table 4.4: Dominant Musical Styles 

Musical Style 
Respondents 

(%) 

Romantic Melodies 88% 

Classical–Folk 

Fusion 67% 

Western/Pop 

Influence 61% 

Dance and Party 

Numbers 56% 

Ghazals and Soft 

Songs 49% 

 

Interpretation 

            The data shows that romantic melodies dominated the decade, while increasing experimentation with 

Western pop, electronic beats, and folk fusion signaled a transition toward modernization. This evolution 

reflects broader cultural and economic changes in India during the 1990s. 
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4.5. Iconic Soundtracks of the 1990s . 

             Based on survey responses and secondary data sources, the following soundtracks were identified as 

era-defining. 

Table 4.5: Iconic Film Soundtracks (1990–2000) 

Film Title Year Key Impact 

Aashiqui 1990 Music-driven blockbuster 

Hum Aapke Hain 

Koun..! 1994 Wedding-centric soundtrack 

Dilwale Dulhania Le 

Jayenge 1995 Youth romance & diaspora 

Rangeela 1995 Urban and modern sound 

Kuch Kuch Hota Hai 1998 College youth appeal 

Taal 1999 Globalized music style 

 

Interpretation 

           These soundtracks demonstrate that music often determined a film’s popularity even before release. 

Secondary data confirms that cassette and CD sales for these films were exceptionally high, reinforcing the idea 

that music was a primary driver of cinematic success in the 1990s. 
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Interview responses revealed recurring themes: 

 Music as an emotional companion in youth life 

 Songs associated with college memories, first love, weddings, and travel 

 Cassette rewinding, song memorization, and Antakshari participation 

 Music directors and singers being recognized more than film actors 

Sample Interview Insight 

         “We bought the cassette of Aashiqui before watching the movie. The songs were already famous, and that 

made us go to the theatre.” 

Interpretation 

              These narratives confirm that film music in the 1990s was not secondary to cinema but often preceded 

and shaped audience expectations, reinforcing its cultural and commercial power. 

             The analysis clearly establishes that Indian film music during the 1990s underwent a significant 

evolution in composition, performance, and audience engagement. The rise of iconic composers and singers, 

diversification of musical styles, and emergence of soundtrack-led film success indicate that music became a 

central pillar of Indian cinema rather than a supporting element. 
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4.6. Role of Film Music in Daily Youth Life 

Table 4.6: Presence of Film Music in Daily Activities (1990s 

Activity / Context 
Respondents 

(%) 

College / Hostel Life 86% 

Public Transport (Bus / 

Auto) 81% 

Home Listening / 

Family Time 78% 

Roadside Shops / Tea 

Stalls 65% 

Personal Leisure / 

Relaxation 88% 

 

Interpretation 

             The data clearly indicates that film music was deeply embedded in the everyday lives of youth during 

the 1990s. A large majority of respondents recalled listening to film songs in colleges, hostels, and during 

travel, highlighting the omnipresence of music across private and public spaces. Music functioned as a constant 

emotional companion, shaping moods, conversations, and social interactions. 

4.7. Film Music and Social Gatherings 

Table 4.7: Use of Film Music in Social and Community Events  

Occasion 
Respondents 

(%) 

Weddings and Family 

Functions 92% 

Festivals and Religious 

Celebrations 74% 

Birthday Parties 69% 

Friends’ Get-togethers 83% 

College Cultural Events 77% 

 

Interpretation 

          The findings reveal that film music played a central role in social and communal gatherings. Weddings 

emerged as the most music-driven events, with film songs forming the core of celebrations. Music acted as a 

unifying force across age groups, reinforcing shared emotions, traditions, and cultural continuity.  
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4.8. Popularity of Antakshari and Group Singing 

Table 4.8: Participation in Antakshari and Group Singing Activities  

Response 
Respondents 

(%) 

Regular Participation 61% 

Occasional Participation 28% 

Rare Participation 11% 

 

Interpretation 

                A significant proportion of respondents actively participated in Antakshari and group singing during 

the 1990s. This highlights how film music encouraged interactive and participatory culture, strengthening 

memory, recall, and social bonding. Antakshari served as both entertainment and a means of musical literacy 

among youth. 

4.9. Film Music and Emotional Experiences 

Table 4.9: Emotional Associations with Film Music  

Emotional Experience 
Respondents 

(%) 

Romantic Feelings / First 

Love 84% 

Nostalgia and Childhood 

Memories 79% 

Stress Relief / Emotional 

Comfort 72% 

Celebration and Joy 88% 

Motivation / Inspiration 63% 

 

Interpretation 

                 The data demonstrates that film music was strongly linked to emotional life. Romantic songs played 

a significant role in shaping emotional expression and memories of first love, while celebratory and nostalgic 

tracks contributed to happiness and emotional well-being. Music functioned as an emotional archive, preserving 

personal and collective memories. 
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4.10. Influence of Film Music on Youth Lifestyle 

Table 4.10: Lifestyle Influence of Film Music 

Lifestyle Aspect 
Respondents 

(%) 

Fashion and Hairstyle 

Trends 68% 

Dance Styles and 

Performances 74% 

Language and Dialogue 

Usage 61% 

Friendship and Social 

Identity 79% 

Celebration Practices 82% 

 

Interpretation 

              Film music significantly influenced youth lifestyle choices in the 1990s. Songs inspired fashion trends, 

dance routines, and colloquial expressions, especially among college students. Music contributed to the 

formation of group identities and social belonging, making it a defining element of youth culture. 

           Music as a source of emotional expression in the absence of digital entertainment 

Songs associated with college memories, travel, cricket matches, and friendships 

Group listening through shared cassette players and radios 

Music strengthening community bonds during weddings and festivals 

Sample Interview Insight 

            “We didn’t need smart phones. One cassette was enough to keep the whole group entertained during bus 

journeys and college breaks.” 

Interpretation 

          These narratives reinforce the quantitative findings, emphasizing the collective and emotional nature of 

music consumption during the 1990s. Music was experienced socially rather than individually, enhancing 

shared memories and interpersonal connections. 

               The analysis establishes that Indian film music of the 1990s played a pivotal role in shaping youth 

culture, lifestyle, and emotional experiences. Music permeated daily routines, social gatherings, and communal 

celebrations, functioning as a medium of expression, entertainment, and social bonding. Activities such as 

Antakshari, group singing, and collective listening practices highlight the participatory nature of music culture 

during the decade. In the absence of digital media, film music emerged as a powerful cultural force that unified 

youth experiences, strengthened emotional connections, and contributed significantly to the social fabric of the 

era. 
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4.10.1 Introduction 

This section examines the nature and extent of audience engagement with Indian film music during the 1990s. 

The analysis focuses on music consumption habits, fan activities, media engagement, and informal community 

participation, using primary survey data supported by qualitative interviews and secondary sources. The 

objective is to understand how film music fostered active fandom and participatory culture in the pre-digital era. 

 

 

4.11. Cassette and CD Consumption Patterns 

Table 4.11: Frequency of Cassette/CD Purchase during the 1990s 

Purchase Frequency 
Respondents 

(%) 

Very Frequently (Monthly or 

more) 34% 

Frequently (Once in 2–3 

months) 41% 

Occasionally 19% 

Rarely 6% 

 

Interpretation 

           The data reveals high levels of cassette and CD consumption among respondents. Nearly three-fourths of 

the respondents reported frequent or very frequent purchases, indicating strong demand for film music. This 

highlights the commercial significance of music albums as primary consumer products rather than 

supplementary film merchandise. 

4.12. Preferred Sources of Music Access 

Table 4.12: Popular Modes of Accessing Film Music  

ode of Access 
Respondents 

(%) 

Audio Cassettes 88% 

Compact Discs (CDs) 52% 

FM / Radio 76% 

Television Music Channels 63% 

Live Events / Stage Shows 27% 
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Interpretation 

            Audio cassettes emerged as the dominant medium for music consumption, followed by radio and 

television music channels. CDs gained popularity in the latter half of the decade, particularly among urban 

youth. The data reflects a transition phase in technology while maintaining collective listening habits.  

4.13. Engagement with Music Charts and Countdown Shows 

Table 4.13: Viewership and Listenership of Music Countdown Programs 

Response 
Respondents 

(%) 

Regularly Followed 58% 

Occasionally Followed 29% 

Rarely Followed 13% 

 

Interpretation 

                More than half of the respondents regularly followed music countdown shows on FM radio, MTV, 

and Channel V. These programs played a crucial role in shaping music preferences, song popularity, and fan 

discussions. Countdown charts created anticipation and competitive excitement among listeners, strengthening 

audience engagement. 

4.14. Participation in Fan Clubs and Informal Music Communities  

Table 4.14: Nature of Fan Participation 

Type of Participation 
Respondents 

(%) 

Informal Fan Groups (Friends / 

College) 72% 

School / College Cultural Clubs 46% 

Singer / Composer Fan Clubs 31% 

Event-based Fan Activities 28% 

No Active Participation 14% 

 

Interpretation 

             The findings indicate that informal fan communities were more prevalent than formal fan clubs. College 

groups, friendship circles, and neighborhood gatherings served as spaces for shared music appreciation. This 

reflects the organic and community-driven nature of fandom in the 1990s, shaped by physical proximity rather 

than digital platforms. 
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4.15. Memorization and Active Musical Engagement 

Table 4.15: Active Engagement with Film Music 

Activity 
Respondents 

(%) 

Memorizing Song Lyrics 81% 

Recording Songs from Radio 67% 

Rewinding Favorite Songs 

Repeatedly 74% 

Participating in Singing / 

Performances 49% 

 

Interpretation 

             The data demonstrates that audience engagement went beyond passive listening. Activities such as lyric 

memorization, cassette rewinding, and recording from radio reflect deep emotional and cognitive involvement 

with music. These practices reinforced fan loyalty and personal attachment to songs and artists. 

Interview respondents highlighted several recurring themes: 

 Music collecting as a hobby and status symbol 

 Friendship bonding through shared cassette exchanges 

 Anticipation around album releases and chart rankings 

 Recognition of composers and singers as celebrities 

Sample Interview Insight 

“We used to wait for the cassette release more than the movie. If the songs were hit, the film was already a 

success.” 

Interpretation 

                These insights confirm that music fandom in the 1990s was highly anticipatory and participatory. 

Fans were emotionally invested in music releases, often influencing film success through early music 

acceptance. 

                 The analysis establishes that audience engagement and fan culture in the 1990s were deeply rooted in 

collective participation and physical media consumption. Cassette and CD purchases, music chart followings, 

informal fan groups, and interactive listening practices created a vibrant ecosystem of fandom. In the absence of 

digital platforms, audiences actively shaped music popularity through shared experiences, discussions, and 

community-driven engagement. Film music thus functioned not only as entertainment but as a social connector 

and cultural identity marker during the decade. 
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4.16. Influence of Film Music on Movie-Watching Decisions 

Table 4.16: Role of Film Music in Deciding to Watch a Movie 

Response 
Respondents 

(%) 

Music strongly influenced 

decision 68% 

Music moderately influenced 

decision 21% 

Music had little influence 8% 

Music had no influence 3% 

 

Interpretation 

                     The data clearly indicates that film music played a major role in audience decision-making. Nearly 

90% of respondents acknowledged that music either strongly or moderately influenced their choice to watch a 

film. This highlights that in the 1990s, music often acted as the primary promotional tool, sometimes 

outweighing star cast or storyline. 

4.17. Cassette and CD Sales as Indicators of Film Success 

Table 4.17: Relationship between Music Sales and Film Popularity 

Observation 
Respondents 

(%) 

High music sales ensured film success 62% 

Music sales boosted initial box office 27% 

Music had limited commercial impact 7% 

No relation between music and film 

success 4% 

 

Interpretation 

                  A majority of respondents believed that high cassette and CD sales were directly linked to film 

success. This reinforces the view that film music functioned as a revenue-generating product and a market 

predictor for movie performance, particularly during the opening weeks of theatrical release. 
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4.18. Music-Driven Films of the 1990s . 

Table 4.18: Music-Led Blockbuster Films (1990–2000) 

Film Year Music Impact 

Aashiqui 1990 

Record-breaking cassette 

sales 

Hum Aapke Hain Koun..! 1994 

Wedding & family music 

appeal 

Dilwale Dulhania Le 

Jayenge 1995 Youth & romantic soundtrack 

Rangeela 1995 Urban & modern sound 

Kuch Kuch Hota Hai 1998 College youth-centric music 

Taal 1999 International music appeal 

Interpretation 

Secondary data confirms that several of the most commercially successful films of the 1990s were music-driven 

blockbusters. In many cases, soundtracks gained popularity before the film’s release, creating strong audience 

anticipation and ensuring high opening collections. 

4.19. Pre-Release Music Popularity and Box Office Performance  

Table 4.19: Impact of Pre-Release Music Popularity 

Response 
Respondents 

(%) 

Watched film because songs were 

already popular 71% 

Music increased curiosity about the 

film 18% 

Music had no role in film anticipation 11% 

 

Interpretation 

The findings show that pre-release music popularity significantly influenced movie attendance. Over 70% of 

respondents watched films specifically because the songs were already popular, highlighting music’s role as a 

demand generator and risk-reduction tool for film producers and distributors. 
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4.20. Revenue Contribution of Music to the Film Industry 

Table 4.20: Perceived Revenue Contribution of Film Music  

Contribution Area 
Respondents 

(%) 

Direct revenue (cassette/CD sales) 64% 

Film promotion & publicity 81% 

Long-term brand value of films 59% 

Repeat theatre viewership 42% 

 

Interpretation 

Film music contributed to the industry through multiple revenue channels. Beyond direct cassette and CD sales, 

music enhanced film visibility, repeat viewing, and long-term brand recall. This multi-layered contribution 

made music a strategic asset in film production economics. 

Interview respondents consistently emphasized: 

 Music albums often recovered production costs 

 Distributors evaluated film potential based on music response 

 Cassette sales acted as an early success indicator 

Sample Interview Insight 

“If the cassette was a hit, the movie was already half successful before release.” 

Interpretation 

                  These insights confirm that film music in the 1990s played a predictive and strategic role in film 

commerce. Music success reduced market uncertainty and influenced investment confidence within the 

industry. 

                          The analysis conclusively establishes that film music was a powerful commercial force in the 

1990s Indian film industry. Cassette and CD sales generated substantial revenue, while popular soundtracks 

significantly boosted movie demand and box office performance. Music-driven films such as Aashiqui, Hum 

Aapke Hain Koun..!, and Dilwale Dulhania Le Jayenge demonstrate that songs often dictated cinematic success. 

Film music thus functioned not merely as artistic expression but as a central economic driver, shaping 

production strategies, marketing decisions, and audience consumption patterns during the decade.  
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4.21. Access to Music via Technology 

Table 4.21: Primary Sources of Film Music Access (1990s) 

Source 
Respondents 

(%) 

FM Radio 78% 

Television Music Channels (MTV, 

Channel V) 64% 

Cassette Players 86% 

CD Players 53% 

Record Shops / Street Vendors 47% 

 

Interpretation 

                The findings indicate that cassette players and FM radio were the most widely used sources for film 

music. MTV and Channel V played a growing role in urban youth engagement, popularizing music videos and 

influencing fashion and lifestyle trends. Technology enabled music to reach audiences beyond cinema halls, 

creating a pre-digital mass music culture. 

4.22. Impact of Music Television and Radio on Popularity 

Table 4.22: Influence of Media Platforms on Song Popularity 

Media Platform 
Respondents (%) 

reporting high influence 

FM Radio Countdown Shows 69% 

MTV / Channel V Music Videos 61% 

Television Film Trailers with Songs 54% 

Public Performance / Stage Shows 33% 

 

Interpretation 

                     Radio and music television significantly shaped audience awareness and song popularity. 

Countdown shows and video rotations acted as marketing engines, creating anticipation and driving cassette/CD 

sales even before film release. Music became both a cultural product and a promotional tool, blurring the lines 

between entertainment and marketing. 
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4.23. Pre-Release Music Marketing Strategies 

Table 4.23: Marketing Techniques for Film Soundtracks  

Marketing Strategy 

Respondents 

(%) awareness / 

recall 

Pre-release cassette/CD launch 71% 

Music videos on MTV / Channel V 62% 

Radio interviews with singers/composers 58% 

Live music events / song launch functions 39% 

Posters / Newspaper Ads featuring music 46% 

 

Interpretation 

               Pre-release promotion of film music emerged as a key strategy for gauging audience interest and 

driving box office performance. Launching cassettes before films, airing music videos, and radio promotions 

helped generate buzz and anticipation, reinforcing the commercial role of music. 

4.24. Audience Perception of Technology and Market Trends  

Table 4.24: Perceived Effectiveness of Media and Marketing on Music Engagement  

esponse 
Respondents 

(%) 

Music videos increased song popularity 68% 

Radio made songs a household 

conversation 73% 

Technology enhanced collective listening 65% 

Marketing strategies influenced film-

viewing decision 62% 

Urban youth were more influenced than 

rural 59% 

 

Interpretation 

                          The data demonstrates that technological platforms (FM radio, MTV, Channel V) and 

marketing initiatives enhanced both song reach and fan engagement. Urban youth were particularly responsive, 

indicating a demographic segmentation in marketing effectiveness. Music-driven marketing became a pre-

digital form of audience targeting, creating strong commercial returns. 

 Music television and FM radio were primary trendsetters for youth culture. 

 Pre-release cassettes and music video rotations often dictated movie attendance. 

 Fans often planned social gatherings or parties around new music releases. 

 Music marketing created anticipation that could make or break a film. 
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Sample Interview Insight 

          “We used to wait for the MTV rotation of a song before buying its cassette. That dictated whether the 

whole gang liked the music and decided to watch the movie.” 

                           The analysis confirms that technology and marketing strategies were deeply intertwined with 

music consumption and film success in the 1990s. FM radio, MTV, Channel V, and pre-release cassette 

marketing shaped audience engagement, music popularity, and box office performance. Music became not only 

a cultural phenomenon but also a strategic marketing and revenue tool, influencing production, promotion, and 

consumption patterns. The 1990s thus represented a pre-digital music ecosystem where technological 

innovation and market savvy created a symbiotic relationship between music, audience, and fi lm commerce. 

Chapter 5: 

Findings, Suggestions and Conclusion: 

5.1 Findings: 

1. Evolution of Indian Film Music during the 1990s (1990–2000) 

                  The findings reveal a significant transformation in Indian film music during the 1990s. A substantial 

82% of respondents identified A.R. Rahman as a defining composer of the decade , highlighting the emergence 

of a composer-centric music culture. Additionally, 76% associated the period with Nadeem–Shravan, reflecting 

the sustained dominance of romantic and melody-driven compositions. 

                              In terms of musical styles, 88% of respondents reported romantic melodies as the most 

dominant genre, while 67% acknowledged the incorporation of classical and folk elements, and 61% recognized 

the influence of Western and pop music. These figures collectively indicate that the 1990s marked a phase of 

stylistic diversification rather than mere continuity with earlier decades. 

                       The coexistence of traditional melodic structures with Western and fusion influences (each 

exceeding 60%) confirms a process of musical modernization. The numerical dominance of select composers 

further underscores a shift toward identifiable musical authorship and distinct sound identities. 

                            Overall, Indian film music during the 1990s evolved into a hybrid, composer-driven form that 

blended emotional depth with global musical influences, defining a unique sonic identity for the decade. 

2. Role of Film Music in Shaping Youth Culture, Lifestyle, and Emotional Experiences 

                             The data strongly demonstrates that film music was deeply embedded in the everyday lives of 

youth during the 1990s. A large majority, 88% of respondents, listened to film music during personal leisure 

and relaxation, while 86% associated music with college and hostel life. Emotional connections were 

particularly pronounced, with 84% linking film music to romantic feelings and first love, and 79% associating it 

with nostalgia and childhood memories. 

                           Beyond emotional engagement, film music also influenced social and lifestyle practices. 82% 

reported that music played an important role in celebrations, and 74% adopted dance styles inspired by popular 

film songs. The consistently high response rates—exceeding 75% across most indicators—confirm that film 

music was not an occasional influence but a constant presence in youth culture. 
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                           These findings validate film music’s role as a primary emotional medium and a cultural guide, 

shaping daily routines, social interactions, and lifestyle choices. 

Thus, film music functioned as an emotional and cultural anchor for youth during the 1990s. 

3. Audience Engagement and Fan Culture 

                       The study reveals a highly participatory form of audience engagement during the 1990s. A 

significant 81% of respondents reported memorizing song lyrics, while 74% repeatedly rewound their favorite 

songs on cassette players. Additionally, 67% recorded songs from radio broadcasts, and 61% regularly 

participated in Antakshari, reflecting strong collective and memory-based engagement. 

                 Social aspects of fandom were equally prominent, with 72% engaging in informal fan groups, 

whereas only 14% reported no active fan participation. These findings clearly indicate that music consumption 

during the period was active rather than passive. 

Engagement levels exceeding 70% across multiple activities reflect high emotional and cognitive investment. 

The prominence of informal, community-based fan practices confirms that fandom in the 1990s was socially 

embedded and shaped by physical proximity rather than digital platforms. 

                   Consequently, audience engagement during the 1990s was deeply participatory, collective, and 

rooted in pre-digital fan culture. 

4. Commercial Impact of Film Music 

                        The findings underline the central commercial role of film music in the Indian film industry 

during the 1990s. 68% of respondents stated that music strongly influenced their decision to watch films, while 

an additional 21% reported a moderate influence, resulting in a combined 89% overall influence. 

                    Further, 62% believed that high cassette and CD sales ensured film success, and 71% reported 

watching films because the songs were popular even before the film’s release. A substantial 64% recognized 

music as a direct source of revenue, while 81% acknowledged its critical role in film promotion and publicity. 

                               The overwhelming influence of music confirms its function as a primary demand driver in 

the film industry. Pre-release popularity of songs served as a risk-reduction mechanism for producers and 

distributors, enhancing audience confidence in film success. 

Therefore, film music in the 1990s acted as a commercial predictor, promotional catalyst, and significant 

revenue generator, directly shaping box-office performance. 

5. Interplay between Technology, Market Trends, and Music-Driven Marketing Strategies 

                               The technological ecosystem of the 1990s was predominantly analog and broadcast-oriented. 

86% of respondents accessed music through cassette players, while 78% relied on FM radio, and 64% followed 

music channels such as MTV and Channel V. Additionally, 69% reported being influenced by radio countdown 

shows, and 71% recalled pre-release cassette launches as a major promotional strategy. 

Marketing impact was also evident, with 62% stating that music-driven marketing strategies influenced their 

decision to watch films. These findings highlight the strategic use of music across multiple media platforms to 

build anticipation and audience engagement prior to film releases. 
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                       The dominance of analog formats and mass media illustrates a pre-digital music ecosystem where 

technology and marketing operated in synergy. Media platforms functioned not only as cultural trendsetters but 

also as commercial amplifiers for film music. 

Hence, technology and marketing strategies collectively positioned film music as a powerful promotional tool 

that shaped consumption patterns and cinematic success. 

The numerical evidence across all research objectives confirms that: 

 Film music played a decisive role in shaping culture, emotion, economy, and identity during the 1990s.  

 Audience engagement levels consistently exceeded 70–80%, indicating deep cultural penetration. 

 Music functioned as a predictive commercial asset within the film industry. 

 The decade represented a distinct pre-digital, participatory music ecosystem, characterized by collective 

listening, emotional attachment, and strong fan engagement. 

5.2 Suggestions: 

                     Based on the findings of the study on “Soundtracks of a Generation: Indian Film Music Culture in 

the 90s — From Cassette Culture to Fan Communities”, the following suggestions are proposed for scholars, 

cultural institutions, music industry stakeholders, and policymakers: 

1. Preservation of 1990s Film Music Heritage 

                     There is a strong need to systematically archive and preserve 1990s Indian film music, including 

audio cassettes, liner notes, promotional materials, and artist interviews. Cultural institutions, music labels, and 

academic bodies should collaborate to create digital repositories that document this transitional era of Indian 

music history. 

2. Recognition of Composer-Centric Contributions 

                       Given the emergence of composer-driven musical identity during the 1990s, greater academic and 

industry recognition should be accorded to music composers and sound designers. Future studies and 

retrospectives should emphasize compositional authorship alongside cinematic narratives. 

3. Integrating Music Culture into Academic Curriculum 

                    Universities and media studies departments should incorporate modules on Indian film music 

culture, particularly focusing on pre-digital engagement practices such as cassette culture, radio fandom, and 

community listening. This would help younger generations understand the cultural significance of music 

beyond streaming-era consumption. 

4. Reviving Community-Based Musical Engagement 

                     The findings highlight the richness of collective and participatory music practices such as 

Antakshari and informal fan groups. Cultural organizations and educational institutions should promote music-

based community activities to revive social bonding and shared cultural experiences in contemporary society. 

 

http://www.ijcrt.org/


www.ijcrt.org                                                         © 2026 IJCRT | Volume 14, Issue 1 January 2026 | ISSN: 2320-2882 

IJCRT2601626 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org f98 
 

5. Strategic Use of Music in Film Marketing 

                       The study confirms music’s predictive and promotional power in film success. Filmmakers and 

producers should continue to adopt music-led marketing strategies, blending nostalgic elements with modern 

platforms to connect emotionally with audiences across generations. 

6. Encouraging Comparative and Longitudinal Research 

                     Future researchers may undertake comparative studies between pre-digital and digital music 

cultures to assess changes in audience engagement, emotional attachment, and commercial dynamics. 

Longitudinal research can further trace the evolution of fandom and music consumption patterns across 

generations. 

 

5.3 Conclusion: 

                      This study examined the cultural, emotional, commercial, and technological dimensions of Indian 

film music during the 1990s, a decade that marked a critical transition in the history of Indian cinema and 

popular culture. The findings conclusively establish that film music in this period was not merely an 

entertainment component but a powerful social and cultural force. 

                                 The study revealed that the 1990s witnessed a significant stylistic evolution in film music, 

characterized by the dominance of romantic melodies, the rise of composer-centric musical identities, and the 

integration of Western, pop, and fusion elements. This hybridization contributed to a distinct sonic identity that 

continues to influence contemporary Indian music. 

                        Further, the research demonstrated that film music played a central role in shaping youth culture, 

emotional expression, and everyday life. Music functioned as an emotional companion, closely associated with 

personal memories, romantic experiences, college life, and social celebrations. High levels of audience 

engagement confirmed that listeners were active participants rather than passive consumers. 

                                   The commercial analysis established music as a decisive factor in film success. Pre-

release popularity of songs influenced movie-viewing decisions, reduced market risk, and generated substantial 

revenue through cassette and CD sales. Music emerged as a strategic promotional tool that shaped box-office 

outcomes and industry practices. 

                            Additionally, the study highlighted the synergy between technology, media platforms, and 

marketing strategies in a pre-digital ecosystem dominated by cassettes, radio, and music television channels. 

This ecosystem fostered collective listening habits and community-driven fan culture, laying the foundation for 

modern fandom practices. 

                                  In conclusion, the 1990s represent a unique and formative era in Indian film music 

history—defined by emotional depth, participatory engagement, and commercial centrality. The transition from 

cassette culture to organized fan communities reflects a generation’s relationship with music that was intimate, 

shared, and culturally embedded. The legacy of this period continues to resonate in contemporary music 

consumption, reaffirming the enduring cultural significance of Indian film music. 
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