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Abstract:  The present study aims to systematically review the sustainability awareness literature and 

comprehensively summarise the academic research in this field. The study examines the development of the 

research on sustainability awareness overtime in terms of year-wise publications, publication houses, 

countries, journals etc., thus contributing to the sustainability awareness literature and providing 

implications for policy makers in implementing strategies to enhance sustainability awareness. 
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I. INTRODUCTION 

The National Environmental Policy Act of 1969 obligated the United States (US) government to create and 

maintain circumstances where humans and environment can coexist equally and together, ensuring the 

social, economic, and other requirements of current and future generations are fulfilled. Additionally, 

sustainability development goals also known as SDGs have been adopted by UN leaders at the meeting of 

September, 2015. It consisted of 17 goals which helps in attaining sustainability. Some of the important 

goals were ending poverty and hunger, quality education and clean drinking water, sustainable cities and 

communities. Moreover, these also emphasized on thinking of new ideas and creative thoughts to attain 

sustainability, equal treatment of people without any prejudice, helping people and caring for nature, 

behaving properly and trying new things and being successful. Toth-Nagy et al. (2023) found that fair work 

and economic growth, no poverty, responsible consumption and production, justice and strong institutions 

were considered as macroeconomic attitudes towards sustainability, while highest attitudes were 

considered towards sustainable cities and communities. 

 

Many advantages of sustainability have been seen as a whole. For instance, sustainability promotes green 

building which helps in cost savings, increased energy efficiency, improved indoor air quality, and reduced 

environmental impact. Sustainability governance practices increases operational efficiency and helps in 

reducing pollution, carbon footprints, health hazards, paper usage, consumption of raw materials, and thus, 

improve community investments, meet stakeholder expectations, and increase social productivity. 

However, like two sides of a coin, sustainability also has many disadvantages like cost inflation, fraud 

allegations to obtain financial benefits while implementing sustainability and failure of implementing 

SDGs. Lopes et al. (2018) viewed sustainability from social, economic and environmental aspects (as 

shown in the following figure). 
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(Source: Lopes et al., 2018)  

 

Sustainability principles have been implemented in various sectors ranging from industry to universities, 

from tech world to medical world. However, the lack of its awareness has been seen as a hindrance by 

environmentalists and government authorities. Many are not aware of the interpretation of the term 

‘sustainability’ and how it will affect our common day to day life. Though many research articles or reports 

on sustainability have been published but only few articles talked about the awareness level of 

sustainability. Thus, the present study attempts to conduct the review of research articles based on 

sustainability awareness systematically. 

  

II. RESEARCH METHODOLOGY 

 

In this research paper we have used structured review to combine all existing sustainability awareness 

articles. A structured review provides an unbiased and transparent blend of the the-ories, contexts, 

constructs and methods used in the literature and suggest future research approach (Paul & Feliciano-

Cestero, 2021). Thus, it is the best method to combine the existing literature. 

The existing SLR follows Talwar et al.’s (2020) keyword selection method. The selection process begins by 

entering the term ‘‘Sustainability’’ in Google Scholar. The tons of results that appeared in Google Scholar 

were arranged on the basis of their importance and citations. Keywords that emerged in the title, abstract 

and the keyword list of these research papers were grouped, duplicate keywords were eliminated, and a 

joined group of keywords was formed. Out of which, the keyword “Sustainability Awareness'' was selected. 

We selected eight databases including Google Scholar, ELSEVIER, Taylor and Francis, Springer, Wiley 

and Emerald. 

196 articles were downloaded using the defined keyword and journal. Of these papers, 53 articles were 

excluded because they were downloaded again and again. Thereafter, the inclusion and exclusion criteria 

was employed. Around 75 articles which have title as sustainability awareness but the content does not 

provide any relevant information about it were removed. Finally, the 74 articles were used in creating a 

literature review on the theme of sustainability awareness. 
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III. RESULTS AND DISCUSSION 

 

Year-Wise Publications on Sustainability Awareness 
 

Year No. of Papers 

2002-2011 4 

2012 2 

2013 2 

2014 5 

2015 2 

2016 3 

2017 13 

2018 5 

2019 9 

2020 5 

2021 6 

2022 6 

2023 10 

2024 2 

Total 74 

  

This table shows that the highest number of sustainability awareness papers are from the year 2017 and 

2023.It can be said that academic institutions or research organisations preferred sustainability research in 

2017 especially the Journal of Green energy and technology, leading to a higher number of publications 

on the topic during these two years. Moreover, increase in funding initiatives or academic growth may 

have encouraged scholars to explore sustainability-related themes during these years. 

 

Publication Houses and Research on Sustainability Awareness 

 

Site No of Papers 

Elsevier 18 

Emerald 12 

Springer 28 

Taylor and Francis 8 

Wiley 8 

  

This table shows that maximum articles on sustainability awareness are published by Springer. It can be 

because of its reputation for quality and credibility because of which researchers have chosen Springer to 

publish their article.  
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Countries and Publications on Sustainability Awareness 

 

Countries No of Papers 

Australia 3 

Brazil 5 

Canada 4 

China 1 

Cyprus 1 

Germany 3 

India 2 

Indonesia 3 

Italy 2 

Jordan 1 

Kyrgyzstan 1 

Malaysia 2 

Netherlands 1 

New Zealand 1 

Nigeria 1 

Norway 2 

Oman 1 

Pakistan 2 

Portugal 3 

Saudi Arabia 2 

Slovakia 1 

Spain 6 

Sri-Lanka 1 

Taiwan 1 

Thailand 1 

UAE 2 

UK 5 

USA 9 

Vietnam 2 

8 Eastern European Countries 1 

Greece, Italy and Sweden 1 

Spain and Latin America 1 

UK and Germany 1 

Nigeria and Ghana 1 

  

This table shows that maximum articles are from the USA followed by Spain. It may be possible that 

because of government initiatives towards it, higher research institutes focusing on sustainability and the 

number of conferences held in these countries act as a catalyst in increasing the articles on sustainability.  

 

Continents and Publications on Sustainability Awareness 

 

Continents No of  papers 

Asia 22 

North America 13 

South America 5 

Africa 2 

Europe 28 

Oceania 4 

 

From the table, it has been found that the maximum articles according to the continent is from Asia and 

Europe. From seeing the country vice three top countries are from north and South America and only one 
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from Europe. So we can say that the main factor influencing the increasing number of articles in Asia and 

Europe is because of its large number of countries and area because of it many countries are contributing 

to sustainability awareness. Furthermore, higher research institutes and biodiversity of these two 

continents also acts as an influential factor. 

 

Journals and Publications on Sustainability Awareness 

 

Journal No of papers 

Business Strategy and the Environment 2 

Corporate Social Responsibility and Environmental Management 2 

Environmental Education Research 2 

Green Energy and Technology 9 

International Journal of Sustainability in Higher Education 3 

Journal of Cleaner Production 4 

The above table tells the number of articles from each journal by taking the range of at least two. The 

journal having only one article for instance,’ Asia Pacific Journal of Marketing and Logistics’, 

‘International Journal of Agricultural Sustainability’, ’British Food Journal’, ‘International Journal of 

Child-Computer Interaction’ and many more, has been excluded from the table in order to shorten the 

table. Furthermore, it has been seen that Journal of Green Energy and Technology has the highest number 

of journals and from data it has also been observed that the highest number of articles in the year 2017 on 

the topic sustainability awareness has been published by it. Concluding that this Journal has played a 

pivot role in increasing sustainability from the year 2017 thereby withstanding the further research in it. 

 

Themes and Publications on Sustainability Awareness 

 

Themes No of Papers 

Education 9 

Climate 2 

Environment 16 

Food and Wine 4 

Business and Banking 4 

Engineering 2 

Nursing 2 

Stakeholders 3 

Library 2 

 

The above table shows that maximum papers of sustainability awareness are from the theme Environment 

followed by Education. Thereby stating that the effect of sustainability is higher in these two areas than 

the other. Leading to the increase in studies and aiming to implement sustainability in these two fields and 

then moving further. Furthermore, we have collected the theme from the data in which there are at least 

two, the articles having single themes like sustainability in aquatic life, coffee farming, construction, 

augmented reality and many more have been excluded in order to shorten the table content. 
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Major findings of the research articles studied on the sustainability awareness have been compiled in the 

following table:  

 

Table: Studies Reviewed on Sustainability Awareness 

 

Authors Major finding 

Herremans et al. 

2002 

To educate students about sustainability, educators could develop content that would 

motivate people to do sustainability, to implement a course for environmental 

sustainability in schools.  

Pelletier 2008 LCA research illuminated material and energy flows in alternative seafood production, 

aiding in comparing environmental impacts and identifying critical areas for 

ecolabeling. Using energy intensity as a proxy helped generalize favored and penalized 

seafood products based on macroscale biophysical impacts. 

Rezgui et al. 2010 There was a lack of sharing, exploitation, and reuse of sustainable practices. Links 

needed to be built between sustainability principles and current construction 

regulations and standards, and there was uncertainty about the cost of sustainable 

solutions. 

Sacomano et al. 

2011 

Lawyers had less awareness of sustainability issues than other professionals. The 

reason might have been that lawyers were more attached to constitutional laws, which 

prevented them from being concerned with environmental sustainability. 

. 

Bryant et al. 2012 The real estate industry was found to be extremely compliant with the new legislation. 

The sustainability declaration policy had little impact on homebuyer decision-making, 

and a lack of awareness was seen among buyers about this policy. 

 

R.Galbreth et al. 

2012 

An increase in awareness increased equilibrium profits for both firms (including the 

less sustainable one). Moreover, initiatives like firm labelling and advertising helped 

increase consumer awareness about sustainability and aided in gaining profit. 

 

Birdsall et al. 2013 Many students and teachers lacked awareness of sustainability. There was a need for 

sustainability education in initial teacher training programs, which might have assisted 

in sustainability education program design. 

Loura 2013 Integrating sustainability concepts and tools throughout the undergraduate training of 

business management students was considered essential to ensure the ethical and 

responsible approach of future business practitioners at the managerial or operational 

level. 

Dach et al. 2014 Both H&M and Primark needed to improve their web-based corporate sustainability 

communications. Primark’s web-based corporate sustainability communications were 

perceived as more credible than H&M’s web-based corporate sustainability 

communications. 
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Kopnina 2014 Environmental awareness of sustainable attitudes and practices did not correspond to 

the level of the country’s material development. There was a need for ‘ecological 

enlightenment’ of Dutch citizen-consumers, which could have been achieved through 

co-creation and new business models like collaborative consumption, the sharing 

economy, secondary markets, pay-per-use, leasing models, and dematerialization. 

Shadymanova et 

al. 2014 

Despite having programs to reduce environmental problems and achieve sustainable 

development, inefficient relations between official institutions and local communities 

acted as a hindrance. People had little knowledge about sustainability and associated it 

more with health effects rather than environmental, natural, and local food 

consumption. 

Sweet et al. 2014 Sustainability within complex systems required continuous adaptation and resilience, 

and sustainability awareness assessed sustainability, uncertainty, challenges, and 

values, reflecting a system's pathway towards increasing or decreasing sustainability 

over time. 

  

Weber et al. 2014 Students lacked awareness relating to several aspects such as environmental legislation 

and policy issues, environmental tools, technologies, and approaches, as well as 

sustainable development. 

Garbie et al. 2015 Sustainability still needed more attention from all stakeholders, especially in public 

and academic sectors, which focused more on environmental and social awareness. 

The study also found that sustainability was of highest importance in governmental 

departments. 

 

Johnson 2015 Low awareness and implementation were found for the majority of surveyed tools. A 

properly executed quality management system could have been beneficial in reducing 

waste, thus lowering the negative environmental impacts and unwanted financial 

burden. 

 

Townsend 2016 Loaning energy meters, pedometers, bike locks, etc., was initiated to educate the 

community about the benefits and responsibility of participating in energy 

conservation and other sustainable initiatives. 

Chen at al. 2016 Students displayed a positive attitude toward the marine environment with moderate 

knowledge but lacked participation in sustainability activities. Encouraging marine 

education, conservation initiatives, and legal awareness could have minimized their 

impact and fostered marine environmental protection. 

 

Morris et al. 2016 Intervention helped in increasing environmental sustainability by increasing 

compostable or recyclable answers from the students. In order to increase 

environmental sustainability, it was necessary to reduce sugary drink consumption and 

increase vegetable intake. 
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Buerke et al. 2017 Sustainability values positively influenced responsible consumer behavior, shaped by 

societal and personal awareness. Consumer susceptibility impacted personal behavior 

more than societal actions. Overall, sustainability values and awareness played crucial 

roles in shaping responsible consumer choices and attitudes towards materialism. 

Restrepo 2017 Sustainability awareness drove cost reduction, resource efficiency, and customer 

satisfaction, yet implementation risks included cost inflation, fraud allegations, and 

potential setbacks in SDG achievement. 

 

M Rich et al. 2017 Consumers recognized certified products' positive environmental attributes, but the 

connection to people was lacking. Promoting conservation practices in sustainable 

places like Coorg enhanced sustainability and simplified certification issues. This 

approach ensured long-term environmental viability. 

 

Dhanushka 2017 Sustainability promotion through education, training, and social networking reduced 

pollution, health risks, and carbon footprints while boosting efficiency. However, 

implementation could cause supply chain crises, insurance issues, fraud, and 

governance failures. 

Francis 2017 Sustainability reduced pollution, carbon footprints, and health hazards, boosting 

efficiency and creating jobs. However, it increased fraud, governance failures, supply 

chain crises, and raw material costs. 

 

hamid et al. 2017 Environmental sustainability improved quality of life and awareness, requiring 

inclusion in university curricula for comprehensive education and planning. Social 

media platforms like Twitter and Facebook efficiently aided in creating awareness. 

 

Hoang 2017 Sustainability enhanced efficiency, reduced resource usage, met investor expectations, 

and lowered environmental impacts, but caused regulatory breaches and compliance 

issues. Educators in Vietnam were encouraged to integrate sustainability into their 

courses to raise student awareness. 
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Issa 2017 Sustainability met expectations, reduced resource usage and emissions, and enhanced 

human rights accountability, but led to increased failures and regulatory issues. 

Universities needed to raise student awareness and guide them toward sustainability. 

Inmpey 2017 Sustainability boosted productivity, brand image, compliance, innovation, and cost 

reduction, but increased risks of management failure, poor commitment, and 

regulatory costs. It also highlighted the need for better information sharing, resources, 

and awareness of environmental impacts. 

 

Javed et al. 2017 Sustainability positively impacted stakeholder needs, human rights, and productivity 

while reducing environmental harm. However, it brought compliance challenges, 

fraud, governance failures, and economic burdens like cost inflation and higher 

interest rates. 

Kuroda 2017 Sustainability benefitted by reducing raw materials and improving business operations, 

emphasizing the 4Rs. Yet, it incurred higher costs, compliance burdens, and 

management challenges, particularly in regions with low awareness like Brazil. 

Phoorisart 2017 Sustainability enhanced productivity, attracted opportunities, and met stakeholder 

expectations while mitigating environmental impacts. However, it posed risks such as 

supply chain crises, marketing failures, regulatory challenges, and fraud, especially in 

environmental contexts. 

Richardson et al. 

2017 

Nursing curriculum changes fostered positive attitudes toward climate change and 

sustainability, enhancing participants' understanding of resource management and 

waste disposal costs through interactive sessions, valued for their realism and 

effectiveness. 
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 Dávideková et al. 

2018 

Raising awareness on CO2 pollution, transportation emissions, plastic usage, and 

ingredient sourcing promoted sustainability. Developing research skills for finding 

reliable sources was crucial for informed decision-making. 

Alves et al. 2018 The mining sector struggled with sustainability due to insufficient community 

engagement, stakeholder involvement, and mitigation of environmental impacts. 

Larger companies led efforts, while smaller ones faced barriers like limited 

information access and regulatory challenges. 

 Cuong et al. 2018 Limited awareness of the Biosphere Reserve concept in Kien Giang hampered 

understanding of Protected Area management goals, potentially hindering 

conservation efforts and local economic development opportunities due to 

misconceptions about resource use restrictions. 

 

Idrus et al. 2018 The model highlighted four phases: knowledge, understanding, obligation, and 

implementation. Malaysian urban areas exhibited heightened environmental awareness 

from government campaigns, yet insufficient action undermined sustainability despite 

policy support. 

 Lopes et al. 2018 Teaching curriculum and research contributed to sustainability awareness and 

generated ideas for improving well-being and the environment. Infrastructure 

improvements, like energy efficiency and community engagement, also enhanced 

sustainability. 

Kusumawati et al. 

2019 

Sustainability positively influenced the number of foreign tourists visiting the country, 

and the main indicator that needed correction was pollution. Furthermore, 

environmental awareness also strengthened sustainability. 
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Cogut et al. 2019 Heightened operational awareness fostered waste prevention behaviors, while 

educational efforts had limited impact on behavior change, suggesting a need for 

prioritizing sustainability infrastructure in universities. 

 

Alahmari et al. 

2019 

Augmented Reality (AR) could reduce energy, raw materials, ICT equipment, resource 

consumption, waste, air pollution, global climate warming, and carbon footprint. It 

also raised awareness about sustainability. 

Raymundo et al. 

2019 

Achieving sustainability entailed reducing global warming, greenhouse gas emissions, 

pollution, and protecting natural habitats and biodiversity. Efforts should have 

prioritized minimizing fossil fuel use, preserving water sources, topsoil, and energy 

conservation. 

 Hörisch et al. 

2019 

Corporate sustainability actions boosted awareness of sustainability consequences, 

especially when accompanied by feedback. This heightened awareness mediated the 

link between sustainability actions and overall sustainability outcomes. 

Garcia et al. 2019 Awareness of ecological footprint was often lacking, influenced by lifestyle, habits, 

and consumption choices. Factors like dwelling location, family size, and 

transportation played key roles, while reusing textiles promoted sustainability. 

Gong et al. 2019 Customer awareness positively impacted suppliers' sustainability performance and 

upstream supply chain dissemination through SSCM, mediated by the firm's 

sustainability capability. Stakeholder engagement further enhanced sustainability 

performance between firms and supply chain partners. 
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Mastroberardino et 

al. 2019 

Lack of consumer awareness about sustainability's meaning and its impact on wine 

choice existed among Italian consumers, with terms like organic, biodynamic, and 

natural causing confusion. Clear consumer education was needed to differentiate and 

clarify sustainability in wine production. 

Petersen et al. 

2019 

Smiling Earth had the potential to raise user awareness and motivate them to 

understand their environmental impact, fostering sustainable behavior change. Its 

engaging approach made environmental concepts understandable and inspired action. 

 

Abd-Elwahed et al. 

2020 

Addressing the lack of awareness and motivation, education needed to integrate 

sustainability into learning objectives and student culture rather than force it. 

Collaboration among government, industry, academia, and the public was essential to 

drive sustainable development in developing countries. 

Schniederjans et 

al. 2020 

Focal firm's awareness and capability inversely affected its environmental and social 

competitiveness but positively impacted gross margin. Additionally, major customers' 

awareness positively influenced the firm's social and environmental competitiveness. 

 Talbot et al. 2020 Sustainability awareness, reporting, and policy implementation correlated positively 

with stakeholder consultation. Training activities were crucial to bridge the awareness 

gap between managers and owners and foster sustainable development. 

Loste et al. 2020 Training enhanced students' appreciation of Green Chemistry's usefulness, urging 

broader education beyond the chemical field. Strengthening its integration with other 

environmental disciplines fostered sustainability advancement. 

 

Rustam et al. 2020 Environmental sustainability positively influenced green consumerism and impacted 

various sociodemographic, behavioral, and psychological characteristics of green 

consumer behavior. Increased green consumption behavior reinforced the importance 

of environmental sustainability and awareness. 
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Martin et al. 2021 Lack of awareness, education, and economic feasibility impeded CO2 emissions, 

plastic waste, and pollution reduction efforts. Understanding the role of dental 

materials in waste generation was crucial for sustainable implementation. 

Cachón-Rodríguez 

et al. 2021 

Sustainability actions might not have consistently impacted employee loyalty, while 

organizational legitimacy positively affected it. Employees trusted sustainability 

efforts from legitimate companies, and organizational sustainability shaped legitimacy. 

 

Caronna et al. 

2021 

Implementing awareness campaigns on migraine disease enhanced company 

sustainability. Promoting strategies for migraine diagnosis, treatment, and prevention 

in workplaces fostered economic sustainability and employee well-being. 

Prandi et al. 2021 VITflow enhanced sustainability awareness for tourists with its simplicity. While 

tourism had less impact on sustainability compared to energy and mobility, diverse 

interpretations of sustainability emphasized its future-oriented significance. 

 

Oriade et al. 2021 Hotel workers were aware of sustainability principles but underutilized practices like 

towel reuse and noise pollution reduction. Management practice and sustainability 

awareness correlated positively with organizational culture, though not mediating 

employee awareness. 

Polas et al. 2021 Knowledge acquisition, dissemination, and responsiveness positively affected green 

innovation in SMEs, with environmental awareness mediating the relationship 

between acquisition/dissemination but not responsiveness and innovation. 
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Dazzi et al. 2022 Soil sustainability ensured soil management met current needs without compromising 

future generations' ability. This was achieved by minimizing erosion, enhancing 

organic matter, fostering nutrient balance, preventing contamination, preserving 

biodiversity, and managing water effectively. 

Álvarez-Nieto et 

al. 2022 

Scenario-based learning and augmented reality enhanced nursing students' 

environmental awareness and climate change attitudes, aiding in connecting 

sustainability principles to healthcare practices. 

Duboc et al. 2022 The SuSAF framework, which facilitated discussions with stakeholders through 

interviews or workshops, boosted sustainability awareness across diverse systems and 

domains, promoting insightful dialogue and practical identification of software system 

effects on sustainability. 

 

Papasolomou et al. 

2022 

Consumer awareness of fashion product impact on the environment was lacking, with 

informed consumers not consistently exhibiting sustainable behavior. Retailers needed 

to ensure accurate, comprehensible, and credible product labeling to empower 

consumers in making environmentally informed choices. 

 Schrage et al. 

2022 

The critical approach to SDGs involved understanding, analyzing, and co-producing 

actionable knowledge to inform decision-making, fostering positive impacts despite 

inherent challenges. 
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Trigo et al. 2022 Participants prioritized sustainability's economic impact, noting limited government 

involvement, while advocating holistic approaches across social, environmental, and 

governance dimensions, emphasizing policy assessment for progress. 

Tribelhorn et al. 

2023 

Not all libraries in the USA had embraced sustainability. Surveys indicated that the 

primary focus was on the environmental aspect of sustainability, and very few libraries 

used KPI and assessment tools to measure sustainability progress. 

Toth-Nagy et al. 

2023 

Macroeconomic attitudes towards goals such as fair work and economic growth, no 

poverty, responsible consumption and production, justice and strong institutions were 

noted, with the highest attitude towards sustainable cities and communities. 

Mylonas et al. 

2023 

Utilizing gamification, playful interventions, and sensor data in schools effectively 

introduced sustainability and energy-saving awareness to K-12 students, integrating 

competitions and interventions into daily school life, complemented by a 

comprehensive strategy to engage and educate users. 

 

Vazquez et al. 

2023 

Consumer clusters showed positive correlations between eco-label premiums and 

concerns about food safety/environment. Younger, educated women were more aware 

of labels and used them, contrasting with older, less-educated men who were less 

knowledgeable and less likely to utilize labels in purchasing decisions. 

Pradeep et al. 2023 In the UAE, Generation Z prioritized price and fashion over sustainability despite 

awareness, driven by cultural influences favoring mainstream brands for factors like 

modesty and affordability. 

http://www.ijcrt.org/


www.ijcrt.org                                                             © 2024 IJCRT | Volume 12, Issue 5 May 2024 | ISSN: 2320-2882 

IJCRT24A5653 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org o543 
 

Anis et al. 2023 Sustainability governance practices increased operational efficiency but reduced 

banks’ profitability. Operational efficiency mediated the relationship between 

sustainability governance practices and banks’ profitability. 

 

Rasool et al. 2023 Altruistic-self boosted consumer food-saving attitudes, while hunger awareness didn't 

affect attitudes. Altruistic-self, food-saving attitudes, and hunger awareness promoted 

socially responsible plate-food consumption, with congruity enhancing food-saving 

attitudes. 

Urbaniak et al. 

2023 

Students at CMU demonstrated lower sustainability knowledge than staff/faculty, 

especially regarding campus initiatives like electronics recycling and energy 

conservation. Personal values and backgrounds shaped behavior more than external 

influences. 

 

Hamoudi et al. 

2023 

Government intervention shaped a regulated market driven by consumer awareness, 

guiding businesses towards sustainability and benefiting consumers through lower 

prices, contingent upon the regulator's capacity to raise environmental awareness. 

Chalmeta et al. 

2023 

Specialized strategies and formal OSNs enhanced user connections, positively 

impacting sustainability awareness. Platforms like Twitter, YouTube, WhatsApp, and 

Google effectively promoted sustainable behavior across sectors. 

 

Jaradat 2024 Awareness gaps hindered sustainability in Jordan's construction sector despite decent 

stakeholder knowledge. Green building advantages necessitated government and 

private sector actions like regulations, incentives, education, and collaboration for 

adoption. 
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Ghoniyah et al. 

2024 

Sustainability awareness notably impacted business sustainability, emphasizing the 

importance of understanding its goals for enhancing business sustainability, 

particularly when integrated with Islamic Work Ethics for more effective continuity. 

 

 

IV. CONCLUSION 

In a nutshell, it has been found that the maximum number of articles are from the year 2017 and Journal 

named as “Green Energy and Technology”. Moreover, most articles are from the USA and continental 

Europe. Furthermore, various themes have been highlighted regarding sustainability in varied areas but 

highest articles are of sustainability in the environment. Townsend (2016) stated that Library used 

different methods to promote their LEED certification and green building features like: 

pamphlets/brochures/handouts, posters/displays, visible display of the LEED-certified certificate, 

promotion at public events, building tours, information on the library Web site, signage highlighting green 

building features and news/media.  

 

Based on all the findings, it has been observed that collaboration among government, industry, academia, 

and the public is    crucial. Addressing sustainability requires collective efforts, and initiatives like co-

creation, new business models, and stakeholder engagement can significantly contribute to achieving 

sustainable development goals. Consumer awareness and corporate sustainability actions are interlinked. 

Educating consumers about the environmental impacts of their choices and improving corporate 

transparency through credible communication can enhance sustainability efforts. Thus, the present study 

attempts to provide insights in the field of sustainability awareness and future areas to explore 

sustainability awareness in varied fields. 
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