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Abstract:  In the context of the hotel industry, sustainable tourism is a paradigm shift towards ethical and 

ecologically responsible practices meant to lessen the adverse effects of tourism on the environment and 

nearby communities. This extensive paper explores the complex interplay between social justice, economic 

viability, and environmental preservation as it dives into the many facets of sustainable tourism within the 

hotel industry. The analysis shows how important aspects like waste management, community involvement, 

energy and resource efficiency, and cultural preservation interact to support a more sustainable tourism model.  

 

The research also examines how technology might improve sustainability initiatives, from digital platforms 

that promote community involvement to energy-efficient infrastructure. In addition to outlining the 

advantages of implementing sustainable tourism practices, this paper offers practical advice for hotels looking 

to incorporate sustainability into their operations by looking at successful case studies and industry best 

practices. In the end, the study advances knowledge on how the hotel sector can be a key player in promoting 

sustainable tourism by balancing economic expansion with social and environmental responsibility. 

 

Resource management and conservation methods play a crucial role in the hotel industry's implementation of 

sustainable tourism. The study investigates cutting-edge strategies to lessen hotels' environmental impact, 

including the use of eco-friendly building materials, water-saving techniques, and renewable energy sources. 

The integration of green certifications and standards is emphasized, emphasizing their significance in 

demonstrating a dedication to sustainability and satisfying the demands of environmentally concerned tourists. 

Within the hotel sector, social responsibility is yet another essential component of sustainable tourism. The 

study looks at programmes to interact with local communities, such as fostering employment possibilities, 

supporting small companies, and promoting cultural heritage. Approaches to building constructive 

partnerships between hotels and the communities they serve are examined, with a focus on mutual gain and 

inclusive growth. 

The paper also discusses the changing tastes of contemporary tourists, who are looking for experiences that 

are genuine and meaningful. It looks into how hotels may set themselves apart from the competition by 

incorporating sustainable practices into the visitor experience, such as carefully planned local excursions that 

foster cultural and environmental awareness or eco-friendly services. In the framework of sustainable tourism, 

the role that awareness and education play within the hotel business is also examined. The research 

emphasizes the value of visitor education programmes, staff training programmes, and open lines of 

communication to make sure all stakeholders are aware of the issues and actively support sustainability goals.  

Finally, the study debunks the myth that sustainability reduces profitability by examining the financial 

advantages of sustainable tourism for the lodging sector. Financial analyses and case studies present examples 

of how environmentally concerned traveler segments have been drawn to destinations with sustainable 
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practices, which has lowered operating costs and increased long-term economic sustainability. The present 

paper offers a thorough exposition of sustainable tourism in the hotel industry, presenting a sophisticated 

comprehension of the interdependent components that foster a more conscientious and robust tourism domain. 

The report is a useful tool for stakeholders, politicians, and hoteliers who are trying to understand how to 

navigate the changing environment of sustainable tourism. It does this by looking at best practices, new trends, 

and the financial benefits of sustainable approaches. 

I. INTRODUCTION 

The report's introduction on sustainable tourism in the hotel industry lays the groundwork for an in-depth 

examination of the dynamic intersection of social responsibility, environmental responsibility, and economic 

viability. The tourism sector has experienced a significant paradigm shift in recent years, with a growing focus 

on sustainable practices to lessen the negative effects of travel on the environment and local populations. The 

hotel business is a major player with the ability to lead to positive change in this revolutionary climate. This 

paper aims to explore the complex dynamics of sustainable tourism in the hotel industry, elucidating the 

approaches, obstacles, and prospects hotels face as they strive for a more conscientious and principled 

hospitality.  

The paper tries to break down the many facets of sustainability, from energy-efficient infrastructure to 

community involvement programmes, showing not just its inherent importance in protecting our planet but 

also its potential to improve the long-term financial stability of hotels. Understanding and implementing 

sustainable practices is essential for the hotel sector to prosper in a market that is changing quickly as 

consumers prioritize eco-conscious travel. This paper aims to bridge the gap between environmental 

stewardship, social responsibility, and economic prosperity by providing a thorough understanding of 

sustainable tourism within the hotel business. 

The notion of sustainable tourism has expanded to include social and economic aspects in addition to 

environmental ones in recent times, emphasizing the need for ethical and responsible travel behaviors across 

the board. Due in large part to rising customer demand and a sense of corporate responsibility, sustainability 

in the hotel sector has moved from being a niche issue to a core component of business strategy. The many 

dimensions of sustainable tourism in the hotel business will be covered in this research, along with how 

industry participants may minimize their negative effects on the environment and nearby communities while 

still offering top-notch guest experiences. 

This report will primarily focus on the environmental sustainability initiatives that hotels have implemented. 

The hotel business is undergoing a radical transition towards more environmentally friendly operations, 

encompassing everything from trash reduction tactics and water conservation programmes to energy-efficient 

building designs and renewable energy sources. These initiatives meet the expectations of a new generation 

of travelers who place a high value on eco-friendly lodging options in addition to supporting global 

conservation goals. 

The study will also examine the social responsibility component of sustainable tourism, highlighting how 

crucial it is for hotels to integrate fully with the communities in which they operate. This entails developing 

deep connections with neighborhood companies, endorsing programmes aimed at cultural preservation, and 

generating jobs that empower the native populace. By doing this, hotels may promote a sense of shared 

responsibility and community involvement while also positively influencing the social fabric of travel 

destinations. 

Apart from the environmental and social aspects, the study will include economic sustainability as a critical 

issue. The report aims to dispel the myth that adopting sustainable practices could compromise profitability. 

It will showcase examples of hotels that have not only increased their profits by implementing cost-efficient 

strategies, but have also capitalized on the growing market of environmentally conscious customers, thereby 

strengthening their long-term financial stability. 

The purpose of this research is to give stakeholders wishing to seamlessly integrate sustainability into their 

operations a thorough understanding of the interconnected issues and opportunities that arise as we explore 

http://www.ijcrt.org/


www.ijcrt.org                                                            © 2024 IJCRT | Volume 12, Issue 5 May 2024 | ISSN: 2320-2882 

IJCRT24A5609 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org o142 
 

sustainable tourism within the hotel sector. We will explore the intricacies of sustainable tourism via the prism 

of the hotel sector, charting a course towards a future that is more accountable, robust, and fulfilling for the 

sector as well as the international society it serves. 

1.2 INTRODUCTION - SUSTAINABILITY 

Since its inception as a catchphrase, sustainability has evolved into a major topic of discussion on a worldwide 

scale, impacting many industries and determining the route of socioeconomic growth. The notion of 

sustainability—which is defined as the peaceful coexistence of social justice, environmental responsibility, 

and economic viability—is examined in this report. Adopting sustainable practices is more important than 

ever as the globe struggles with issues like social injustice, resource depletion, and climate change. This 

introduction lays the groundwork for a thorough analysis of sustainability, which seeks to reveal its many 

facets and provide light on the tactics and inventions crucial to building a sustainable and just future. This 

paper aims to provide a thorough knowledge of sustainability, highlighting its importance across industries 

and its potential to change the global landscape for future generations. It does this by examining 

sustainability's historical foundations as well as its present uses. 

As a guiding idea, sustainability represents a paradigm change in the way that organizations, societies, and 

individuals view development and progress. Fundamentally, sustainability aims to strike a balance between 

the need for growth and the protection of the environment and community well-being. Sustainability began 

as an awareness of the limited resources of the earth and the interdependence of all global ecosystems. Over 

time, it developed into a comprehensive concept that goes beyond environmental issues. It emphasizes a triple 

bottom line approach, where success is judged not just in financial terms but also in social and environmental 

impact. It incorporates social justice, inclusivity, and economic resilience. 

Sustainability's historical roots are in the recognition of natural constraints and the pioneering environmental 

movements. But as the effects of unrestrained spending and exploitation have become more evident, its 

popularity has grown in recent decades. Sustainability has evolved from an option to a requirement in response 

to social injustices, biodiversity loss, and climate change. As a result, organizations, corporations, and 

individuals must review their operations and take more responsible stances. 

In order to bring about long-lasting good change, this paper explores how different sectors and businesses are 

adopting this mindset as it navigates the complex terrain of sustainability. The report will offer a thorough 

assessment of the various approaches being used to create a sustainable future, ranging from corporate 

sustainability programmes and green technologies to community-led conservation activities and policy 

interventions. This paper looks at sustainability's triumphs and problems in an effort to encourage a shared 

understanding and dedication to a more peaceful and regenerative way of living. The study will shed light on 

the complex interactions among social justice, economic growth, and environmental stewardship as we go 

through the ensuing sections. This will demonstrate how sustainability has the power to fundamentally alter 

the course of events and create a more just and resilient world. 

 

1.3 INTRODUCTION - TOURISM 

Travel is a dynamic, multidimensional phenomena that influences the social, cultural, and economic 

environments of travel destinations across the globe. In a time of greater interconnectedness and cross-cultural 

interaction, tourism has developed from a recreational activity to a significant factor shaping international 

economies and promoting intercultural understanding. In order to better understand tourism, this research will 

examine its historical foundations, current practices, and transformative effects on both host communities and 

tourists. This introduction lays the groundwork for a thorough examination of tourism's intricate interactions 

with economic growth, cultural preservation, and environmental sustainability as we traverse its many facets. 

This report attempts to disentangle the complexities of tourism, offering a thorough grasp of its far-reaching 

implications and the strategies crucial for fostering a responsible and sustainable future for this global 

phenomenon. From the lure of exotic destinations to the challenges posed by overtourism. 

Over time, tourism has experienced substantial changes on a worldwide scale, emerging as a vital component 

of modern economies and communities. Tourism's origins can be seen in the ancient societies when people 
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traveled for trade, pilgrimage, and cultural exchange. However, in the current day, tourism has grown 

tremendously due to technological developments, transportation improvements, and a rising demand for 

immersive travel experiences. These days, it includes a broad range of travel-related activities, such as 

adventure, eco-tourism, and cultural discovery, in addition to business and leisure travel. 

Due to its enormous contribution to GDP, employment, and infrastructure development in host destinations, 

tourism has important economic ramifications. But in addition to its economic advantages, tourism also has 

drawbacks, including the potential to deplete local resources due to over tourism and environmental and 

cultural commercialization. There is a growing demand for sustainable tourism practices that give priority to 

environmental conservation, community engagement, and cultural authenticity as destinations struggle to 

strike a careful balance between capitalizing on tourism benefits and maintaining their distinct cultural 

identities. 

Emerging trends in the tourism sector have placed a strong emphasis on responsible and immersive travel in 

recent years. As a result of their desire for more genuine and engaging experiences, tourists are moving away 

from conventional mass tourism approaches. With more tourists aware of their impact on the environment 

and society, sustainable tourism practices—such as eco-friendly lodging, community-based tourism 

programmes, and ethical wildlife tourism—are becoming more popular. 

 

This paper will examine the many facets of tourism, breaking it down into its environmental, cultural, and 

economic aspects. The report aims to provide a thorough overview of the current state of tourism and shed 

light on strategies that can lead to a more sustainable and mutually beneficial future for both host communities 

and travelers. These strategies range from the positive aspects of cultural exchange and economic 

development to the challenges posed by unbridled growth. A comprehensive grasp of the complexity of 

tourism will emerge as we explore the upcoming sections, providing the framework for deliberative talks on 

its future direction.  

 

II. LITERATURE REVIEW  

 

Title: “Sustainability and Innovation Nexus in Tourism: A Literature Review” 
This literature review delves into the intricate relationship between sustainability and innovation within the 

tourism sector. The study analyses recent research articles to highlight the increasing importance of 

sustainable practices and innovation in the industry. It underscores the role of technology, environmental 

considerations, and behavioural aspects in driving sustainable tourism, while also emphasizing the growing 

trend of linking innovation with sustainable business practices. The review suggests that fostering innovation 

can significantly contribute to advancing sustainability in tourism, especially through collaborations, eco-

friendly solutions, and innovation practices geared toward sustainability.  

 

 

 

Title: “Advancing Green Buildings: A Global Perspective and Strategies for Integration” 
This literature review delves into the development of green buildings (GBs) worldwide, identifying internal 

and external factors influencing their evolution. Internal factors such as technology, management, and user 

engagement, along with external factors like legislative support and financial incentives, shape GB 

development. The study examines GB progress in major regions and suggests strategies for enhancing GB 

efficiency through integrated management and occupant education. It emphasizes the economic aspects of 

GBs and calls for further research to deepen understanding and foster comprehensive integration into building 

life cycles. 

 

Title: “Exploring the Relationship Between Hotel Growth and Sustainable Tourism” 
This literature review reveals a significant positive correlation between hotel growth and sustainable tourism. 

It suggests that factors like gender, age, education, income, and hotel categorization do not significantly 

impact this correlation. The report emphasizes the need for hotel operators to manage the social, cultural, and 

economic impacts of tourism while adopting long-term planning approaches. Collaboration between public 

and private sectors, along with a focus on environmental considerations, is crucial for sustainable tourism 

growth. Future research should delve into technical and organizational elements for effective sustainable 
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development strategies in the hotel sector, highlighting the ongoing need for research and cooperation in 

advancing sustainable practices. 

 

Title: “Advancing Sustainable Consumer Behavior in Travel and Hospitality” 
This article delves into the significance of sustainable consumer behavior within the context of the UN's 

Sustainable Development Goals, stressing the role of consumers in achieving long-term environmental 

sustainability. It explores forces driving sustainable behavior, assesses relevant theories, and defines 

ecologically friendly consumer behavior. The author emphasizes the importance of understanding and 

promoting sustainable consumer behavior, citing studies that highlight ways to strengthen pro-environmental 

intentions. The paper calls for ongoing interdisciplinary research and cooperation to advance sustainable 

consumption and environmental sustainability, serving as a starting point for future investigations in this field. 

 

Title: “Exploring the Link Between Sustainability, Performance, and Competitive Advantage in the 

Hotel Sector” 
This paper delves into the relationship between sustainability, performance, and competitive advantages in 

hotels, emphasizing the benefits of adopting sustainable practices. It highlights a significant correlation 

between sustainability and performance, leading to cost savings and competitive advantages. The study 

identifies key sustainability practices in economic, environmental, and social pillars and calls for future 

research to incorporate sector-specific performance metrics and mediating/moderating variables. The authors, 

professors at Spain's Universidad de Alicante, contribute to institutional theory, slack resources theory, and 

the resource-based view in the context of the hotel sector. 

 

Title: “Unveiling Fundamental Concepts in Green Infrastructure Planning” 
This literature review aims to identify key ideas in green infrastructure planning, crucial for assessing 

policymakers' commitment to this concept. It identifies eight fundamental concepts like integration, diversity, 

and connectivity, emphasizing their importance for successful and long-lasting green infrastructure planning. 

The review highlights multifunctionality and connectivity as central principles, stressing the need for further 

research to understand and apply these concepts effectively in green infrastructure development processes. 

Incorporating these concepts is essential for policymakers to gauge their commitment to green infrastructure 

planning comprehensively. 

 

Title: “Advancing Sustainable Tourism through Multidisciplinary Research” 
This literature review delves into the challenges of sustainable tourism and advocates for a multidisciplinary 

research approach to address these challenges comprehensively. It emphasizes the need to consider the 

complexity of human activities and their impact on communities and the environment. The paper suggests the 

use of new methodologies like Life Cycle Assessments (LCA) and Social Life Cycle Assessments (S-LCA) 

to assess social and environmental effects, highlighting the importance of industry collaboration and a 

transdisciplinary approach in tourism sustainability research. 

 

Title: “Interconnectedness of Innovation and Sustainability in Tourism” 
This literature review delves into the growing significance of innovation and sustainability in the travel and 

tourism sector, highlighting their close association and increasing relevance. The review of fifty recent 

research articles underscores that while sustainability is more extensively studied, innovation and sustainable 

practices are becoming increasingly intertwined. The report emphasizes the enduring importance of 

innovation and sustainability in shaping the future of tourism, particularly in the context of global challenges 

like the COVID-19 pandemic. It also calls for fresh perspectives and deeper exploration into the co-creation 

of diverse sustainable tourist segments to ensure a balanced approach between sustainability and innovation 

in the years to come. 

 

Title: “The Economics of Eco-Labels and Environmental Public Goods” 
This literature review delves into the economic aspects of eco-labels and their impact on consumer choices 

and environmental outcomes. It highlights that while eco-labels provide valuable information to consumers, 

their effectiveness depends on factors like certification costs and business incentives. The study proposes a 

Time-out model as a potential solution, suggesting that competition between cities can drive the production 

of environmental public goods by encouraging businesses to obtain certification and produce high-quality 

goods. Additionally, the review discusses the role of regulators in supporting businesses to become certified 
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and promote sustainability, especially for businesses facing financial constraints or lacking environmental 

sensitivity. 

 

 

 

III. RESEARCH METHODOLOGY  

 

3.1 Sampling Procedure 

 

The selection process for the sample of individuals is entirely random. It was obtained through emails, in-

person meetings with acquaintances, formal and informal talks, and the completion of a specially designed 

questionnaire. 

 

3.2 Tables, Charts and Graphs 

  

A range of tables and charts of different kinds are frequently used to illustrate the survey's conclusions 

and outcomes. Pie and bar diagrams are among the charts used. 

 

 

3.3 Bar Diagram 

  

This construction is composed of several rectangular bars resting on a common foundation. The length of 

the bars and the size of the values are exactly proportionate. Here, the comparison factor will be each bar's 

length. There are three different types of bar diagrams available. Bar diagrams that are simple, multiple, 

and component 

 

 

3.4 Research Design  

 

The clients that enjoy travelling for business, pleasure, etc. were the focus of the inquiry. total consumer 

satisfaction with the services offered by the company. 

 

 

3.5 Tools Used 

  

The main tool utilized in the questionnaire was the questionnaire. 

 

 

3.6 Sample Size and Population 

  

A sample of 159 clients who travel and stay in hotels on a regular basis was obtained. 

 

 

IV. RESULTS AND DISCUSSION 

  

4.1 Key Findings 

 

1. Frequency of Considering Sustainability Practices: Though the precise frequency varies, a 

considerable portion of respondents take sustainable policies into account when selecting a hotel. 

 

2. Most Important Sustainable Practices: Practices including waste minimization, energy 

conservation, water conservation, sustainable sourcing, and community involvement are given top 

priority by the respondents. 
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3. Willingness to Pay Premium: Although the amount varies from person to person, some respondents 

are willing to pay more to stay at a hotel that has received certification as sustainable. 

 

4. Percentage of Income Willing to Pay: The responses are diverse, but depending on the perceived 

value, many are willing to set aside a percentage of their income to stay in a sustainable hotel. 

 

5. Involvement of Local Communities: In order to promote socio-cultural integration and boost local 

economies, hotels should, in the opinion of most respondents, incorporate local people in their 

sustainable projects. 

 

6. Primary Motivation for Choosing Sustainable Hotels: Authentic experiences, personal ideals, 

environmental conscience, and community support are some of the driving forces behind these actions. 

 

7. Awareness of Sustainability Practices: People who are interested in hotels usually find out about 

them through a variety of sources, such as websites, internet reviews, social media, and direct 

interactions with hotel employees. 

 

8. Encouragement for Engaging in Sustainable Practices: Offering rewards, informational materials, 

and practical solutions for eco-friendly behaviors would motivate visitors to participate more while 

they are visiting. 

 

9. Trade-off Between Sustainable Practices and Prices: Divergent priorities among respondents are 

reflected in the conflicting views on whether hotels should prioritize sustainable practices, even if 

doing so means charging more to visitors. 

 

10. Likelihood of Recommending Based on Sustainability: Positive word-of-mouth marketing is 

possible if a hotel exhibits great sustainability practices, as guests are often more likely to suggest it 

to others. 

 

11. Government's Role in Promoting Sustainable Tourism: According to the respondents, 

governments ought to be heavily involved in establishing rules, rewards, and guidelines that encourage 

environmentally friendly travel within the lodging sector. 

 

12. Importance of Green Certifications: For a sizable fraction of responders, green certifications like 

LEED and Green Globe are crucial considerations affecting booking decisions. 

 

13. Areas for Improvement in Sustainability: Waste management, energy efficiency, sustainable 

sourcing, community involvement, and reporting transparency are among the areas that could use 

improvement. 

 

14. Transparency About Sustainability Practices: Most respondents concur that, in order to foster 

accountability and trust, hotels should be open and honest about their sustainability initiatives. 

 

15. Communication of Sustainability Efforts: Hotels can use a variety of platforms, such as websites, 

social media, in-room amenities, and staff interactions, to effectively convey their sustainability 

initiatives. 

 

16. Preference for Sustainable Dining Options: According to their environmental principles, a large 

number of respondents indicated that they preferred hotels that offered sustainable eating options, like 

locally sourced and organic cuisine. 
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17. Engagement in Conservation Efforts: Hotels are considered to be in a position to demonstrate their 

concern for biodiversity and environmental preservation by participating in conservation initiatives 

for the local fauna and ecosystems. 

 

18. Option to Offset Carbon Footprint: Some respondents, who are prepared to accept personal 

responsibility for environmental effects, are in favor of hotels giving visitors the opportunity to offset 

the carbon footprint of their visit. 

 

19. Satisfaction with Past Hotel Experiences: There is potential for improvement in meeting guest 

expectations as there are varying levels of satisfaction with previous hotels' sustainability policies. 

 

20. Guest Involvement in Sustainability Initiatives: In order to promote a sense of duty and 

involvement, there is support for hotels to actively involve their guests in sustainability activities, such 

as recycling programmes and energy-saving techniques. 

 

21. Participation in Sustainable Activities/Tours: Although responses differ, a significant number of 

visitors take use of the hotel's sustainable tours or activities while visiting, demonstrating their 

enthusiasm and readiness to participate. 

 

22. Factors Impacting Hotel Sustainability: A hotel's sustainability is said to be greatly impacted by 

elements including staff training, waste reduction, energy efficiency, resource management, and 

community involvement. 

 

23. Providing Information for Guest Contribution: In order to encourage active engagement and 

awareness, it is crucial that hotels provide their visitors information on how they may support 

sustainability initiatives while visiting. 

 

24. Priority Sustainable Practices for Hotels: To improve sustainability, hotels should place a high 

priority on measures including waste minimization, energy efficiency, water conservation, sustainable 

sourcing, community involvement, and guest education. 

 

25. Incorporation of Sustainable Architecture and Design: The significance of integrating sustainable 

architecture and design into hotel structures to reduce their negative environmental effects and 

improve the visitor experience is acknowledged.  

 

FiguresandTables 

 

Figure 1 
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Gender Tally Percentage 

Male 98 61.6% 

Female 59 37.1% 

Prefer not to say 2 1.3% 

Total 159 100 

Table 1 

 

Figure 2 

Age Tally Percentage 

18-24 34 21.4% 

25-34 24 15.1% 

35-44 30 18.9% 

45-54 57 35.8% 

55 and above 14 8.8% 

Total 159 100 

Table 2 

 

Figure 3 
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Occupation Tally Percentage 

Student 29 18.2% 

Employed 56 35.2% 

Unemployed 3 1.9% 

Self Employed 53 33.3% 

Retired 7 4.4% 

Home-Maker 11 6.9% 

Total 159 100 

Table 3 

 

Figure 4 

Income Level Tally Percentage 

Below 20,000 30 18.9% 

20,000-40,000 10 6.3% 

40,000-60,000 13 8.2% 

60,000-80,000 12 7.5% 

80,000-1,00,000 15 9.4% 

1,00,000 and above 79 49.7% 

Total 159 100 

Table 4 
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Figure 5 

Sustainability Practices Tally Percentage 

Always 26 16.4% 

Often 46 28.9% 

Sometimes 57 35.8% 

Rarely 24 15.1% 

Never 6 3.8% 

Total 159 100 

Table 5 

 

Figure 6 
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Implementation of 

Sustainable Practices 

Tally Percentage 

Energy-efficient lighting 87 54.7% 

Water-saving measures 98 61.6% 

Recycling programs 88 55.3% 

Use of eco-friendly products 96 60.4% 

None of the above 2 1.3% 

Total 159 233.3 

Table 6 

 

Figure 7 

Premium to Stay at a Hotel Tally Percentage 

Yes, I would pay more 49 30.8% 

No, I would not pay more 55 34.6% 

It depends on the certification 55 34.6% 

Total 159 100 

Table 7 
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Figure 8 

% of Income Tally Percentage 

Less than 20% 100 62.9% 

20% - 40% 44 27.7% 

40% - 60% 9 5.7% 

60% - 80% 6 3.8% 

Total 159 100 

Table 8 

 

Figure 9 

Involvement of Local 

Communities 

Tally Percentage 

Least important (1) 6 3.8% 

Not very important (2) 5 3.1% 

Neutral (3) 40 25.2% 

Important (4) 60 37.7% 

Very important (5) 48 30.2% 

Total 159 100 

Table 9 
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Figure 10 

Primary Motivation Tally Percentage 

Environmental conservation 60 37.7% 

Supporting local communities 26 16.4% 

Personal values 31 19.5% 

Health and well-being 42 26.4% 

Total 159 100 

Table 10 

 

Figure 11 

Learnings about Hotel's 

Sustainability Practices 

Tally Percentage 

Hotel website 57 35.8% 

Online reviews 51 32.1% 

Social media 33 20.8% 

Other guests 18 11.3% 

Total 159 100 

Table 11 
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Figure 12 

Engagement in Sustainable 

Practices 

Tally Percentage 

Rewards or incentives from 

the hotel 

67 42.1% 

Clear information about the 

hotel's sustainable practices 

92 57.9% 

Participation in sustainable 

activities organized by the 

hotel 

37 23.3% 

None of the above 8 5% 

Total 159 128.3 

Table 12 

 

Figure 13 
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Prioritize Sustainable 

Practices 

Tally Percentage 

Yes, sustainability is more 

important 

55 34.6% 

No, price is more important 35 22% 

It depends on the extent of the 

price increase 

69 43.4% 

Total 159 100 

Table 13 

 

Figure 14 

Recommendation of Hotel Tally Percentage 

Very Unlikely (1) 1 0.6% 

Unlikely (2) 12 7.5% 

Neutral (3) 43 27% 

Likely (4) 63 39.6% 

Very Likely (5) 40 25.2% 

Total 159 100 

Table 14 
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Figure 15 

Government's Role in 

Promoting Sustainable 

Tourism 

Tally Percentage 

Provide incentives for 

sustainable practices 

40 25.2% 

Enforce regulations related to 

sustainability 

21 13.2% 

Educate the public about 

sustainable tourism 

33 20.8% 

All of the above 65 40.9% 

None of the above 0 0% 

Total 159 100 

Table 15 

 

Figure 16 
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Green Certifications Tally Percentage 

Very important 50 31.4% 

Somewhat important 67 42.1% 

Not important 25 15.7% 

I'm not familiar with green 

certifications 

17 10.7% 

Total 159 100 

Table 16 

 

Figure 17 

Improvement in terms of 

Sustainability 

Tally Percentage 

Waste management 101 63.5% 

Energy efficiency 79 49.7% 

Water conservation 94 59.1% 

Community engagement 50 31.4% 

None of the above 6 3.8% 

Total 159 207.5 

Table 17 
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Figure 18 

Transparency over the 

Sustainability Practices 

Tally Percentage 

Yes, transparency is 

important 

111 69.8% 

No, it may discourage guests 19 11.9% 

It depends on the extent of the 

hotel's sustainability efforts 

29 18.2% 

Total 159 100 

Table 18 

 

Figure 19 

 

 

 

 

 

 

 

 

http://www.ijcrt.org/


www.ijcrt.org                                                            © 2024 IJCRT | Volume 12, Issue 5 May 2024 | ISSN: 2320-2882 

IJCRT24A5609 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org o159 
 

Communication of 

Sustainability Efforts 

Tally Percentage 

Through their website and 

marketing materials 

38 23.9% 

Through on-site signage and 

displays 

13 8.2% 

Through staff interactions 

with guests 

27 17% 

All of the above 79 49.7% 

None of the above 2 1.3% 

Total 159 100 

Table 19 

 

Figure 20 

Sustainable Dining Tally Percentage 

Yes 89 56% 

No 28 17.6% 

It depends on the availability 

of options 

42 26.4% 

Total 159 100 

Table 20 
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Figure 21 

Conservation Efforts for 

Local Wildlife and 

Ecosystems 

Tally Percentage 

Very important 79 49.7% 

Somewhat important 62 39% 

Not important 10 6.3% 

I'm not sure 8 5% 

Total 159 100 

Table 21 

 

Figure 22 
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Carbon Footprint Tally Percentage 

Yes, it's a good initiative 106 66.7% 

No, it should be the hotel's 

responsibility 

30 18.9% 

I'm not sure 23 14.5% 

Total 159 100 

Table 22 

 

Figure 23 

Satisfaction Level Tally Percentage 

Very unsatisfied (1) 5 3.1% 

Unsatisfied (2) 26 16.4% 

Neutral (3) 61 38.4% 

Satisfied (4) 55 34.6% 

Very satisfied (5) 12 7.5% 

Total 159 100 

Table 23 
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Figure 24 

Involvement of Guests in 

the Sustainability Initiatives 

Tally Percentage 

Yes, guest involvement is 

important 

78 49.1% 

No, it may inconvenience 

guests 

34 21.4% 

It depends on the type of 

involvement 

47 29.6% 

Total 159 100 

Table 24 

  

Figure 25 
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Sustainable Activities Tally Percentage 

Always 12 7.5% 

Often 45 28.3% 

Sometimes 65 40.9% 

Rarely 24 15.1% 

Never 13 8.2% 

Total 159 100 

Table 25 

 

Figure 26 

Greatest Impact on Hotel's 

Sustainability 

Tally Percentage 

Energy consumption 17 10.7% 

Water usage 36 22.6% 

Waste management 35 22% 

Community engagement 8 5% 

All are equally important 63 39.6% 

Total 159 100 

Table 26 
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Figure 27 

Contribution to 

Sustainability Efforts 

Tally Percentage 

Very important 64 40.3% 

Somewhat important 77 48.4% 

Not important 9 5.7% 

I'm not sure 9 5.7% 

Total 159 100 

Table 27 

 

Figure 28 
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Prioritizing Sustainable 

Practices 

Tally Percentage 

Reducing single-use plastics 30 18.9% 

Using renewable energy 

sources 

45 28.3% 

Supporting local artisans and 

businesses 

14 8.8% 

All of the above 68 42.8% 

None of the above 2 1.3% 

Total 159 100 

Table 28 

 

Figure 29 

Incorporation of 

Sustainable Architecture 

and Design 

Tally Percentage 

Very important 72 45.3% 

Somewhat important 68 42.8% 

Not important 12 7.5% 

I'm not sure 7 4.4% 

Total 159 100 

Table 29 

V. CONCLUSION 

In conclusion, the hotel industry's adoption of sustainable tourism is critical to striking a healthy balance 

between social justice, environmental conservation, and economic development. We have examined concepts, 

practices, possibilities, difficulties, and other facets of sustainable tourism throughout this research. With its 

impact over destination development, visitor experiences, and local communities, it is clear that the hotel 

business is crucial to the direction of sustainable tourism. The intricacies of sustainable tourism are becoming 

more and more difficult to manage, making a comprehensive strategy that incorporates socio-cultural 

participation, environmental preservation, and economic viability imperative. Important conclusions highlight 
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the value of implementing sustainable practices as a method of reducing negative environmental effects as 

well as a means of building long-term resilience and competitiveness in the international travel industry. 

Hotels offer a significant chance to lead positive change in a variety of areas, including community 

empowerment, biodiversity conservation, carbon footprint reduction, and cultural preservation. But in order 

for sustainable tourism to reach its full potential, all parties involved—governments, companies, tourists, and 

local communities—must work together. Unlocking the transformative power of sustainable tourism requires 

new ideas, smart collaborations, and collaborative initiatives to overcome current obstacles. In the end, the 

hotel sector can create a more egalitarian, regenerative, and inclusive tourism landscape that will enhance 

experiences for both current and future generations by adopting sustainability as a guiding principle. 

Furthermore, it is clear from this report's results that the hotel industry's move to sustainable tourism is a 

fundamental one towards moral and ethical economic practices rather than just a passing fad. Hotels that 

include sustainability into their operations can improve their brand image, draw eco-aware tourists, and secure 

long-term financial viability in addition to reducing adverse effects on the environment and society. The 

obstacles that lie ahead are enormous and include managing intricate regulatory environments, resolving the 

many demands of stakeholders, and conquering industrial reluctance to change. Sustainable tourism, on the 

other hand, offers a route towards equitable growth, cultural preservation, and environmental conservation. 

The potential benefits are thus equally noteworthy. 

In the future, hotels should make sustainability a top priority and allocate resources towards staff development, 

technological advancements, and community outreach programmes. Innovation and the exchange of best 

practices will require cooperation between business leaders, governmental bodies, nonprofits, and academic 

institutions. Additionally, guests have a significant role to play by requiring hotels they choose to stay at to 

be transparent, accountable, and sustainable. 

Everybody involved in the hotel sector must be dedicated, innovative, and cooperative in order to successfully 

navigate the transition to sustainable tourism. The benefits of adopting sustainability are immense, and even 

if the path ahead may be difficult, they point to a time when travel will not only improve people's lives but 

also protect the environment for future generations. Through the utilization of sustainable tourism, hotels have 

the potential to act as catalysts for positive change, promoting social cohesion, economic growth, and 

environmental resilience in many global destinations. 
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