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ABSTRACT

Within the fast-changing field of digital marketing, Tesla is one of the leading innovators in the automotive
sector. This abstract presents a thorough plan for improving Tesla's digital marketing tactics by utilizing the
company's distinctive brand identification and state-of-the-art technologies.

The tactics that have been suggested cover a range of digital platforms, such as influencer alliances, social
media, content marketing, and search engine optimization (SEO). Tesla can connect with its audience more
deeply and increase brand advocacy by utilizing social media sites like Instagram, Twitter, and LinkedIn.

In addition, a focus on content marketing with blogs, films, and interactive experiences may inform
customers about technical breakthroughs, environmental programs, and Tesla goods. In addition to boosting
organic traffic, this strategy establishes Tesla as an expert in the electric vehicle

In addition, maximizing Tesla's online exposure in search engine results using SEO strategies attracts
potential buyers at different phases of the buying process. Tesla can draw in quality leads and increase
conversion rates by continuously producing insightful content and optimizing keywords associated with
electric cars and environmentally friendly transportation.

And various means of networks.

Furthermore, collaborations with celebrities and industry experts may help Tesla expand its brand messaging
and reach new audiences. Collaborating with environmental activists, tech enthusiasts, and automotive
influencers may help Tesla build brand credibility and generate conversation about its offerings and goals.
Which can help brand to achieve its objectives.

The recommended digital marketing techniques provide a road map for Tesla to improve its market visibility,
establish meaningful connections with customers, and promote long-term success in the digital era. Tesla
can continue to lead the way to a greener, more connected future by combining creative techniques with a
dedication to quality.
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With uniqueness in their branding techniques

In conclusion, Tesla can drive brand growth, improve consumer connections, and preserve its position as an
automobile industry innovator by incorporating these unique digital marketing methods into its overall
marketing framework. This summary captures the core of the recommended tactics, offering practical
insights for Tesla's digital marketing efforts in the rapidly changing digital marketplace.

Keywords: Tesla, digital marketing, social media, content marketing, SEO, influencer partnerships, electric
vehicles, sustainability.

X/
L X4

X/
°

OBJECTIVES

Objectives of Digital Marketing Strategies for Tesla Company Enhancement

Digital marketing techniques are critical to increasing Tesla’s market presence and achieving long-
term success in the continuously developing automobile sector. These strategies have several goals,
including brand growth, consumer interaction, generation of leads, and competitive positioning.
Tesla’s digital marketing initiatives have the following explicit objectives that are given below.

Increase Brand Awareness: Tesla’s digital marketing activities are primarily focused on increasing
brand recognition and presence in the marketplace. Tesla hopes to attract a larger audience and keep
its brand in the minds of people who are interested in electric vehicles and environmentally friendly
transportation solutions by exploiting digital channels like social media, search engines, and online
advertising which can impact the brand value of company.

Educate Consumers about Tesla’s Products and Mission: Tesla’s digital marketing techniques aim
to educate customers about the company’s products, technological advances, and purpose to speed
the global transition to sustainable energy which can impact the whole ecosystem. Tesla intends to
promote the benefits of electric vehicles, showcase technical advancements, and express their
dedication to environmental sustainability through engaging material such as blog entries, films, and
interactive experiences.

Drive Traffic to Tesla’s Website and Digital Platforms: Tesla’s digital marketing activities also
aim to increase traffic to its website and online channels, where customers can learn more about the
company’s vehicles, explore available features and alternatives, and make purchasing decisions. By
optimizing its online presence for search engines and employing social media platforms to offer
compelling information, Tesla hopes to attract genuine leads and potential customers to its digital
domains. By which the consumer can fully connect with the brand.

Generate Leads and Increase Conversions: Tesla’s digital marketing initiatives aim to create leads
and convert website visitors into consumers. Tesla uses customized advertising campaigns, electronic
mail marketing, and conversion optimization strategies to grab the interest of potential customers,
groom them through the sales funnel, and eventually drive conversions of electric automobiles, solar
goods, and energy storage solutions to their clients.

Enhance Customer Engagement and Loyalty: Tesla understands the value of continual customer
involvement in their brand and intends to establish strong relationships with its target audience
through its online advertising platforms. Tesla aims to develop brand loyalty, drive repeat purchases,
and convert consumers into champions who spread the word about Tesla’s product and goals.
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¢ Differentiate Tesla from Competitors: In a competitive market, Tesla’s digital marketing
techniques seek to distinguish the brand from competition and showcase its unique value proposition.
By highlighting Tesla’s industry-leading technology, unique features, and better performance, the
company hopes to position itself as the preferred choice among buyers by making the top-class quality
products, considering electric vehicles and green energy sources.

+ Monitor and Improve Marketing Performance: Tesla’s digital marketing goals include tracking
and assessing the success of its campaigns, platforms, and content to discover areas for development
and optimisation. Tesla intends to optimize its marketing strategy, manage resources more efficiently,
and maximize the return on investment in digital marketing campaigns by leveraging data-driven
insights and analytics.

TESLA Business Model

The TESLA Ecosystem

PRODUCTION WEBSITE AND RETAIL

. .
.

CAR
PRODUCTION

'
H
H
1
'
\
H
H a
- a5
'
'
« b
H USAGE/CUSTOMER
H INSIGHTS
H
\
H
H

INDIVIDUALS

CAR
"
BATTERY A COMMERCIAL

FLEETS

%, TESLA ELECTRIC VEHICLES /

CHARGE 1
POINTS i P LGLCETTTEREEE, SPTPP PP PEEPTPPEREN .

: : 1 :
i~} COMMERCIAL - HOME 1 - :

: : SOLAR : CHARGE POINTS
SOLAR : H ENERGY [
ENERGY H . :
TESLA ENERGY i . TESLA CHARGE POINTS

https://www.garyfox.co/tesla-business-model/ GARYFOX.CO

IJCRT2404697 | International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org \ g44


http://www.ijcrt.org/

www.ijcrt.org © 2024 |JCRT | Volume 12, Issue 4 April 2024 | ISSN: 2320-2882

INTRODUCTION

All About Tesla Company And Their Marketing Strategies

Tesla Inc. is an American electric vehicle manufacturer formed in 2003 by Martin Eberhard and Marc
Tarpenning. Elon Musk joined the firm shortly after its founding and has served as CEO and product designer
since then. Tesla is headquartered in Palo Alto, California, and has a reputation for being creative in the
automobile business by inventing electric cars, sustainable energy solutions, and sophisticated technology.

Following the success of the Roadster, Tesla began to focus its efforts on making electric vehicles more
accessible to a larger user base. The Model S, a premium electric sedan, was released in 2012 and has
received accolades for its performance, range, and innovative technology. The Model S set new benchmarks
for battery-powered cars with its over-300-mile range, over-the-air software upgrades, autopilot capabilities,
and big touchscreen. Subsequent models, such as the Model X SUV, Model 3 sedan, and Model Y crossover,
broadened Tesla’s range and market. The Model 3 distinguished itself by becoming the best-selling electric
vehicle in the world, cementing the company’s position as a global leader in the EV space. Tesla automobiles
are well-known for their high performance, far-reaching capabilities, and unique features.

Tesla runs its manufacturing facilities, including the gigantic factory in Nevada, which manufactures battery
cells and storage of energy devices, and the gigantic factory in Shanghai, which builds vehicles for the
Chinese market. The company’s vertically integrated manufacturing method provides for greater control over
production and supply chain management, resulting in increased production efficiency and cheaper costs
over time. Despite facing hurdles like as bottlenecks in production and supply chain interruptions, Tesla has
consistently grown the company’s capacity for production and output, resulting in record vehicle deliveries
each year. The company’s ambitious objectives include building new Gigafactories in Berlin, Texas, and
other regions to accommodate increasing demand for its products.

In addition to hardware breakthroughs, Tesla is a leader in self-driving automobile software and technology
development. The Autopilot system, which includes sensors, cameras, and powerful Al algorithms, enables
semi-autonomous driving features including as adaptive cruise control, lane-keeping assistance, and
automated lane changes. Tesla is continually refining its software for autonomous cars via over-the-air
upgrades, leveraging data from thousands of vehicles on the road to improve performance and safety. Tesla’s
long-term objective is to achieve complete self-driving capabilities, which will allow its vehicles to negotiate
complicated terrain and function without human involvement.

Aside from electric automobiles, Tesla is committed to developing renewable energy solutions and
environmentally friendly projects. The company’s energy sector manufactures solar panels, solar roof tiles,
and energy storage devices including the Powerwall and Powerpack. These items are intended to allow
homeowners, companies, and utilities to harvest solar electricity and store it for use during periods of high
demand or in off-grid locations. Tesla’s dedication to sustainability extends throughout business operations,
including programs aimed at lowering carbon emissions, increasing energy efficiency, and supporting
recycling and sustainable economic ideas. The company’s sustainability activities are consistent with its
overarching purpose to battle climate change and provide a more sustainable future for the generations to
come.

While Tesla has had significant success in revolutionizing the automobile sector, it faces several obstacles
and possibilities as it expands and advances further. These include increased rivalry from incumbent
automakers and new EV market entrants, legislative barriers relating to safety, emissions regulations, and
trade rules, in addition to operational obstacles associated with growing production and sustaining
profitability. Despite the hurdles, Tesla’s strong brand recognition, dedicated customer base, and inventive
approach position the company to capitalize on growing trends in transportation, energy, and computing.
With continuous investments in R&D, strategic collaborations, and worldwide growth activities, Tesla is at
the vanguard of the electric car revolution and is poised to define the future of transportation for many years
to come.
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Tesla’s disruptive effect extends beyond the automotive industry, as the company’s creative approach to
electric cars, renewable energy, and software development has transformed whole industries. Tesla’s success
has prompted other manufacturers to ramp up their electrification efforts and invest in EV technology,
resulting in increased rivalry and creative thinking in the electric car industry. By doing this tesla also has
sets up the standard for other electric vehicles brands, despite its impressive successes, Tesla confronts a
number of obstacles and possibilities as it travels the complexity of the worldwide market. These include
increasing production to meet demand, ensuring quality control and dependability, growing its infrastructure
and service network, negotiating regulatory and legal challenges, and managing public perception and
expectations from investors.

To summarize, Tesla’s path from a startup with a daring idea to an around the globe leader in electric vehicles
and sustainable energy demonstrates the power of invention, dedication, and innovative thinking. By pushing
the frontiers of technology, environmental sustainability and mobility, Tesla is poised to influence the future
of both energy and transportation for future generations.

Marketing Strategies Used By Tesla

Tesla’s marketing techniques have been as imaginative and innovative as their products, completely changing
the way cars are sold. Here’s an in-depth evaluation of Tesla’s marketing strategy from which Tesla is a
worldclass company.

Digital-Centric Strategy: Tesla focuses extensively on digital marketing, including social media platforms,
internet content, and internet advertisements to reach its target demographic. The company’s active presence
on platforms such as Twitter, Instagram, and YouTube allow it to interact directly with consumers, publish
information about its goods and activities, and create a community of brand centric people.

2. Storytelling and Brand Narrative: Tesla has developed a compelling brand narrative focused on
sustainability, creativity, and the future of travel. Tesla has positioned itself as an inspiration for change in
the automotive industry and beyond, through the Elon Musk’s visionary leadership, narrative, and a
concentration on technological advancements in the automotive industry.

3. Product-Led Marketing: Tesla’s marketing approach is inseparably tied to its products, which function
as effective marketing tools in their own right. The company’s electric vehicles, with their superior
performance, range, and innovative features, generate a lot of excitement and word of mouth marketing.
Tesla’s sleek showrooms and direct-to-consumer sales strategy allow buyers to get a firsthand experience
with the company and its goods, which increases interest and demand in their clients.

4. Experiential Marketing: Tesla focuses experiential marketing activities like test drive events, temporary
shops, and displays that are interactive to provide customers hands-on experience and highlight the benefits
of electric automobiles. Tesla hopes to demystify EVs by allowing potential buyers to test drive them and
learn about their technology which allows their customers to be a part of the company.

5. Influencer and User-Generated Content: Tesla has built an international network of influencers and
ambassadors for the brand that share their personal experiences with Tesla automobiles and promote the
company on social media. Furthermore, user-generated material, such as images, videos, and testimonials
provided by Tesla owners, acts as genuine endorsements, increasing the brand’s organic reach and reputation
which help their customers to know about the brand in depth.

6. Content Marketing and Thought Leadership: Tesla creates a chain of instructional and instructive
information, such as blog entries, films, and whitepapers, to help customers to learn about electric vehicles,
energy sources that are renewable, and sustainable transportation solutions. By presenting itself as an
authoritative source in these areas, Tesla not only draws potential consumers but also drives the discourse
about the future of transportation and energy.

7. Environmental and Social Responsibility: Tesla’s dedication to sustainability and social responsibility
is reflected in its marketing messages and efforts. The firm focuses on the positive environmental impacts of
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electric vehicles, encourages energy-efficient alternatives, and pushes for a more sustainable future. Tesla
develops customer loyalty and goodwill by matching its brand with consumer-relevant values for the

customers.

8. Limited Traditional Advertising: Unlike traditional manufacturers, Tesla has abandoned traditional
advertising methods like television advertisements and advertisements in newspapers in favour of online
marketing and promotion through word-of-mouth. This unorthodox strategy enables Tesla to better manage
resources and prioritize expenditures in product innovation and development which can lead to company’s

growth.

Problems ldentified

While Tesla has indisputably achieved enormous success in the electric car sector and beyond, its
marketing techniques have also been criticized and challenged. Here are several disadvantages linked
with Tesla’s marketing efforts which are given below.

1.

Limited Traditional Advertising: Tesla has notably eschewed traditional advertising channels
such as television commercials, print ads, and billboards in favour of digital and word-of-mouth
marketing. While this approach has helped Tesla build a cult-like following and generate buzz
around its products, it may limit the company’s reach to certain demographics who are not as
active on digital platforms or who may not be aware of Tesla’s offerings.

Dependence on Elon Musk’s Personal Brand: Tesla’s CEO, Elon Musk, has a large personal
audience and has become associated with the Tesla brand. On the other hand Musk’s personality,
vision, and constant engagement on social networking sites have clearly helped Tesla succeed,
the company’s marketing approach may be unduly reliant on his personal brand. This reliance on
a single man might jeopardize Tesla’s marketing efforts, especially in the case of unfavourable
news or conflicts concerning Musk.

Mixed Customer Service Experiences: Tesla’s direct-to-consumer sales approach, which
bypasses established dealerships, has resulted in inconsistent customer experiences with sales and
service. Some consumers have complained communication issues, lengthy waiting times for
repairs, and difficulties finding service canters, particularly in areas with little Tesla presence.
These difficulties can have an influence on customer happiness and loyalty, which in turn affects
Tesla’s image as a company and word-of-mouth marketing into a disloyalty of the customers.

Product Availability and Pricing: Tesla’s production capacity has failed to keep up with
demand for its vehicles, resulting in extended delivery periods and restricted availability of
specific models in certain locations. Furthermore, while Tesla’s car pricing is competitive in the
electric vehicle industry, it may still be too expensive for some customers, which can lead to the
unsatisfactory result for the customers, restricting the company’s potential to reach a larger
audience and achieve mass-market acceptance.

Quality Control and Reliability Concerns: Despite Tesla’s fame for innovation and
revolutionary technology, the business has received criticism for quality control and car
dependability difficulties. Reports of manufacturing flaws, software issues, and varying quality
of workmanship have surfaced, causing bad publicity and undermining consumer trust which can
lead to unsatisfactory results and Such issues can damage Tesla’s marketing efforts, weakening
faith in the brand and discouraging potential consumers.
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RESEARCH METHODOLOGY

Methodology for digital marketing strategies for agriculture company enhancement.

1. Research approach: - In this research the combination of both qualitative and quantitative approach
has been used to interpret the result of the study.

2. Data collection method: - Selecting an appropriate data collecting method is very important, so in
this research the methods that are applied are observational method, surveys through questionnaire.

3. Sample selection: - Defining the target population is very so that the study can be focused, so
according to my research the target population was all the public of agriculture sector and random
sampling has done to make the conclusions.

4. Data analysis: - The techniques that are used for data analysis is content analysis in which we can
know the amount of customer get engaged to buy our agriculture product and development of interest
to buy the product.

5. Research instrument: - For this research a questionnaire has been developed to check that what
customers want from the company, so that company can provide agriculture easily to them.

6. Integration of literature: - The incorporation of relevant literature into the study has been done from
the existing studies and theories that are related to digital marketing strategies for agriculture
company enhancement.

For the implementation of strategy in company various social media sites have been observed with the help
of internet. To know what problems that company has been facing and their outcome cause, so that company
can know and correct all the things in a way that company can increase their customer base.
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Data Analysis

Tesla: Innovation Over
Advertising?

Expenditure on advertising/research and development
per car sold in 2020

W Ad spend per car sold R&D spend per car sold

‘T‘ $0
$2,984
I $468
$1,186
B
@ TOYOTA $1.063 r—e
gm R 5394 ‘O—OJA )
= $878
cnnvsier [T $664

According to this chart the graph represents that as compared to another e-vehicle brand like Ford, Toyota,
GM, and Chrysler. Tesla has spent more on research and development rather than spending on the
advertisement of sold cars, this shows that the Tesla has made a good reputation in this competitive market
as Ford has spent $468 million and on research and on research and development $1,186 million and Chrysler
has spent on advertisement around $664 million and on research and development $784 million being the
highest in this chart in terms of ad spend per car sold whereas Tesla being the highest in research and
development around $2,984 million which is a big number in terms of capital for company

By looking this chart, we can also see that the Tesla has spend $0 in their car advertisements which can’t be
good foe company in long terms for company’s growth. So, Tesla has to understand that marketing of the car
1s as important as the company’s reputation and its beneficial for the company’s growth.
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Tesla Supercharger Stations by Country
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This graph shows that the amount of Electric vehicle chargers that are being setup by the tesla company so
that their electric vehicles can be charged, according to the graph majority chargers are being placed in USA
and China, well if we see that when it’s about the Tesla company the whole company is fully dependent on
the electric vehicle section so company has to try that the setup of electric vehicle chargers has to be
significantly increasing in nature day by day otherwise the customers can face big problem in terms of
travelling from one city to other which can harm the goodwill of the company.

So, if Tesla wants to increase the reach of customer and wants that all their retained customers to be satisfied
the Tesla must increase the no. of charges for the electric vehicles in a significant manner. By doing this the
growth of Tesla’s customer can be increased in whopping large manner

Result And Discussion

Tesla, despite undergoing several challenges, like inaccurate Model 3 production forecasts that effects its
stock price, remains committed to its mission of accelerating the world’s transition to sustainable energy and
transportation. The company continues to innovate and expand its product line, demonstrating a relentless
pursuit of excellence and groundbreaking technology.

Overall, Tesla’s commitment to sustainability and innovation sets it apart from traditional automakers.
Through its strategic use of social media platforms and digital marketing strategies, Tesla has solidified its
position as a leader in the electric vehicle industry and continues to attract a global following of
environmentally conscious consumers and tech enthusiasts alike! Tesla’s market value has skyrocketed in
recent years, cementing its status as a revolutionary force in the automotive industry and beyond. The future
looks bright for Tesla as it continues to push boundaries and redefine the possibilities of sustainable
transportation.

Tesla creates content which engages its audience. It uses blogs, videos, podcasts, and interactive expe-riences.
The conte-nt covers sustainability, innovation, and transportation’s future. Through intere-sting and
educational topics, Tesla promotes thought leadership. Indirectly, it markets its products too. Tesla’s content
marketing approach revolves around compelling and informative material resonating with its target audience.
From varied formats, Tesla educates and e-ntertains followers.
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In the past few years, Tesla has teamed up with well-known people from different areas to make its marketing
stronger. By working with celebrities, experts in the industry, and influencers on social media, Tesla can
reach new groups of people and make its brand look better. These partnerships often involve the partners
supporting Tesla’s products, special e-vents, and behind the scenes content. This helps strengthen the
connection between Tesla and its partners.

Tesla has been smart in choosing who to work with for marketing. They have partnered with famous actors,
musicians, and athletes who have millions of fans. When these cele-brities share about Tesla on social media
or attend Tesla events, it gets the brand a lot of attention. Tesla also works with experts in fields like-
technology, business, and sustainability. Having respected leaders endorse Tesla products gives the-
incentives according to their reputation.

Tesla’s we-bsite is a one-stop place whe-re you can find out everything about their cars, services, and
programs. The we-bsite has a simple design that’s easy to use. And the way the- information is shared makes
it super e-asy to understand. Tesla has made sure- that anyone who visits their website- has a smooth and
enjoyable experience while- looking around. They have cool tools like car builders and virtual tours. They
also have live chat support to he-lp with any questions. All these things he-Ip Tesla connect bette-r with
customers. And it makes the whole- process of buying a car from them easy.

Conclusion

In conclusion, Tesla's digital marke-ting techniques demonstrate- a comprehensive strategy for building their
brand, engaging customers, and expanding into new markets. The company use-s social media, content
creation, data analysis, and innovation to e-stablish itself as a leader in the- automotive industry. Tesla
challenges traditional ways of doing things and is helping shape the future of transportation. By using
sustainable technology and changing how things are usually done-, Tesla's digital marketing methods se-rve
as an example for other companies that want to succeed in the- digital world. Tesla effectively employs a
variety of digital marketing tactics. The-y have a strong presence- on social media platforms, where they
share updates, interact with custome-rs, and build a community around their brand. Additionally, Tesla
creates engaging content, such as videos, blogs, and infographics, to e-ducate and inspire potential buye-rs.
This content marketing approach helps position Tesla as an innovative and forward-thinking company.
Furthermore, Tesla leverages data analytics to gain insights into customer behaviour, prefere-nces, and
market trends. This data-driven approach enables them to make- informed decisions and tailor their
marketing strategies accordingly. Innovation is at the core of Tesla's success, and their digital marketing
efforts reflect this.
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