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Abstract: 

Small and medium-sized enterprises (SMEs) are key drivers of economic growth, providing employment 

opportunities, increasing competition and productivity, and facilitating innovation. To ensure their continued 

success and contribution to the economy, governments and other stakeholders need to implement effective 

strategies that address the challenges faced by SMEs. This paper will discuss some of the current strategies 

being used to develop the contribution of SMEs to the economy, including the promotion of access to finance, 

the improvement of business infrastructure and the provision of targeted education and training programs. The 

paper will also outline the potential benefits of these strategies and discuss the challenges that must be 

addressed to ensure their success. One of the main obstacles faced by small and medium-sized enterprises is 

the difficulty of obtaining financing. Governments can support SMEs by introducing economic reforms that 

increase access to finance for SMEs. This could include providing government-backed loans and guarantees, 

creating venture capital funds, and reducing the regulatory burden. Governments and other stakeholders should 

provide training and education programs to help SMEs develop their capacity and skills. This could include 

providing tailored business advice, training on digital technologies, and access to markets. Governments 

should create an environment where innovation is encouraged. This could include setting up incubators and 

accelerators, providing grants and tax incentives, and developing regulations that support the development of 

innovative SMEs. Governments can help SMEs to access domestic and international markets. This could 

include providing trade finance, creating marketplaces, and reducing tariffs and other barriers to trade. 
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Introduction: 

Small and medium-sized enterprises (SMEs) are a vital part of the global economy, contributing significantly 

to both employment and economic growth. As such, governments and international organizations have taken a 

number of initiatives to support the development of these businesses.  

This paper outlines current strategies to develop the contribution of SMEs for economy. The strategies 

discussed include: creating competitive markets, encouraging innovation and entrepreneurship, providing 

access to finance, and developing a supportive regulatory environment. Additionally, the paper considers the 

role of government in providing incentives to SMEs and how this can be used to drive economic growth.  

Finally, the paper discusses the importance of international cooperation in supporting SMEs and the need to 

create an enabling environment for their success. 

 

Types of Current strategies to develop the contribution of SMEs for economy 

1. Business Development Grants: Business development grants help SMEs to gain access to funds for 

business development, growth, and expansion. These grants are usually awarded to businesses that have the 

potential to create jobs, boost the local economy, and contribute to the overall development of the region.  

2. Tax Incentives: Governments often offer tax incentives to SMEs to encourage them to invest in their 

businesses. These incentives can be in the form of tax breaks, credits, and/or exemptions.  

3. Access to Financing: Access to financing is a key factor for SMEs to be successful. Many governments 

provide small business loans, venture capital, and other forms of financial assistance to help SMEs access the 

funds they need.  

4. Business Support Services: Governments also offer business support services such as business coaching, 

mentoring, and training sessions. These services help SMEs to develop their business skills, understand the 

business environment, and develop strategies to become more competitive.  

5. Access to Technology: Access to technology is also important for SMEs to succeed. Many governments 

offer grants, subsidies, and other forms of financial assistance to help SMEs acquire the latest technology and 

improve their processes.  

6. Access to Markets: Governments also provide access to markets and networks that can help SMEs gain 

access to potential customers, suppliers, and partners. This can help SMEs increase their sales and profits.  

 

Objectives of Current strategies to develop the contribution of SMEs for economy  

1. Increase Access to Capital: One of the primary objectives of current strategies is to increase access to 

capital for small and medium enterprises. This can be done through direct financing, venture capital and other 

forms of financial support.  

2. Enhance Access to Markets: Small and medium enterprises need access to markets in order to grow and be 

successful. Current strategies aim to increase access to domestic and international markets for SMEs.  
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3. Improve Capacity Building: Current strategies also aim to improve the capacity of small and medium 

enterprises. This can be done through training and development programs, mentorship and other forms of 

support.  

4. Encourage Innovation: Small and medium enterprises need to be innovative in order to stay competitive. 

Current strategies encourage innovation through education, research and development funding.  

5. Promote Entrepreneurship: Current strategies also promote entrepreneurship in order to create new 

businesses and jobs. This can be done through government initiatives, tax incentives and other forms of 

support.  

Recent Trends in Current strategies to develop the contribution of SMEs for economy  

1. Increase Access to Financing: SMEs are generally strapped for cash and often lack the necessary collateral 

to obtain traditional bank loans. Governments can help by creating programs that make it easier for SMEs to 

access credit and other forms of financing.  

2. Streamline Regulations: Regulatory compliance can be a major burden for SMEs, consuming both time 

and money. Governments can help by streamlining regulations and providing support to help SMEs understand 

and comply with them.  

3. Promote Innovation: SMEs can accelerate economic growth by developing new products and services. 

Governments can promote innovation by providing incentives such as tax credits and grants for research and 

development.  

4. Encourage Collaboration: By working together, SMEs can increase their market reach and access new 

technologies. Governments can facilitate collaboration between SMEs by creating business networks and 

funding joint research projects.  

5. Invest in Education and Training: Education and training is essential for SMEs to remain competitive. 

Governments can invest in educational programs and provide incentives to encourage SMEs to invest in their 

own training.  

6. Support Digital Transformation: Digital technologies are transforming the way businesses operate, and 

SMEs must be able to keep up. Governments can support digital transformation by providing access to 

technology and funding digital skills training. 

Research methodology for Current strategies to develop the contribution of SMEs for 

economy  

1. Literature review: Conduct a review of current literature on the contribution of SMEs to the economy, 

including academic studies, government and industry reports, and media coverage. Analyze the literature to 

identify current strategies to develop the contribution of SMEs, as well as any potential challenges or gaps in 

the existing literature.  

2. Interviews: Conduct interviews with industry experts, government officials, and representatives from 

SMEs. Ask questions about current strategies to develop the contribution of SMEs, as well as any challenges 

they may be facing in this area.  

http://www.ijcrt.org/


www.ijcrt.org                                                           © 2024 IJCRT | Volume 12, Issue 3 March 2024 | ISSN: 2320-2882 

IJCRT2403103 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org a815 
 

3. Surveys: Design and distribute a survey to SMEs to gain insights into their current strategies for 

contributing to the economy. Ask questions about their current practices, as well as any challenges they may be 

facing in this area.  

4. Case Studies: Identify and analyze case studies of successful SMEs that are contributing to the economy. 

Analyze their strategies and identify any key lessons that can be learned from their success.  

5. Analysis: Analyze the data collected from the literature review, interviews, surveys, and case studies to 

identify current strategies to develop the contribution of SMEs. Compare and contrast the strategies to identify 

any common themes or gaps.  

6. Recommendations: Develop recommendations for government, industry, and SMEs on how to best develop 

the contribution of SMEs to the economy.  

 

Challenges for Current strategies to develop the contribution of SMEs for economy  

1. Access to Financing: Small and medium-sized enterprises (SMEs) often lack the resources to access capital 

and credit lines, making it difficult to expand their businesses and take advantage of new opportunities. 

Governments need to implement policies that encourage banks and other private lenders to offer more 

favorable terms to SMEs.  

2. Regulatory Compliance: Many SMEs struggle with the costs and complexities of meeting regulatory 

requirements. Governments should consider implementing policies that reduce the burden of compliance for 

SMEs, such as streamlining the registration process or providing easier access to regulatory guidance.  

3. Lack of Digitalization: SMEs often lack the resources to invest in digital technologies, making it difficult 

for them to keep up with the competition. Governments should implement policies that encourage the adoption 

of digital technologies by SMEs and provide incentives for the development of digital solutions tailored to the 

needs of SMEs.  

4. Inadequate Infrastructure: SMEs often face difficulties accessing the necessary physical infrastructure, 

such as transportation and communication networks, needed to expand their businesses. Governments need to 

prioritize the development of infrastructure in rural and underserved areas to enable SMEs to compete in local 

and global markets.  

5. Limited Use of Data: SMEs often lack the resources to collect and analyze data, making it difficult for 

them to make informed decisions and identify new opportunities. Governments should implement policies that 

make data more accessible to SMEs and provide support for the development of data-driven solutions tailored 

to the needs of SMEs. 

Limitations  

1. Time and Resource Constraints: Conducting a study of this scope and scale requires significant time and 

resources. Therefore, budgetary and temporal constraints can limit the scope and depth of the research.  

2. Data Availability and Accessibility: The availability and accessibility of data can be a major limitation. 

Depending on the data sources used and the geographical scope of the study, certain types of data may not be 

available or accessible.  
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3. Lack of Expertise: The complexity of the research topic may require specialized knowledge and expertise 

that may not be readily available. This can limit the accuracy and depth of the research.  

4. Political and Social Factors: Political and social factors can influence the outcome of research by 

influencing government policies, business regulations, and public opinion. This can limit the effectiveness of 

the findings. 

Review of literature 

The contribution of small and medium-sized enterprises (SMEs) to the economy is well-recognized. SMEs are 

important drivers of economic growth, job creation, innovation and entrepreneurship, and they account for a 

significant share of global economic activity. Governments around the world have been implementing various 

strategies to promote the contribution of SMEs to the economy. This review of literature provides an overview 

of current strategies being used to develop the contribution of SMEs for the economy.  

One of the main strategies used to support SMEs is providing access to finance. Governments can encourage 

banks and other financial institutions to provide loans and other forms of finance to support SME development. 

Governments can also provide direct financial support to SMEs or provide tax incentives to encourage 

investment in SMEs. In addition, governments can set up funds to provide venture capital for SMEs. 

Governments can also provide incentives for research and development (R&D) activities in SMEs. This can 

include providing grants and tax breaks to encourage R&D activities. Governments can also set up incubators 

to support and nurture SMEs. Incentives can be provided to encourage the development of innovative products 

and services.  

Governments can also support SMEs through providing business advice and training. This can include 

providing advice on legal, financial, marketing and other business matters. Governments can also provide 

training to help SMEs build the skills and knowledge needed to compete in the global economy. In addition, 

governments can provide access to markets for SMEs. This can include providing access to export markets, or 

providing incentives for foreign companies to invest in local SMEs. Governments can also provide support for 

SMEs to enter new markets and to compete with larger companies.  

Finally, governments can provide support for SMEs to access technology and digital platforms. This can 

include providing access to cloud computing, software, and other digital tools. In addition, governments can 

provide incentives to encourage SMEs to adopt digital technologies and platforms. Overall, there are many 

strategies that governments can implement to support SMEs and help them to contribute to the economy. Each 

strategy has its own advantages and disadvantages, and governments should carefully consider the best 

approach for their particular context.  

Conclusion 

This study has examined the Current strategies to develop the contribution of SMEs for economy. The current 

strategies to develop the contribution of SMEs for the economy have been successful in increasing their role in 

the economy, but there is much more work to be done in order to ensure that SMEs are able to play a larger 

role and make a significant contribution to economic growth. Governments must continue to support SMEs 

through policy and financing initiatives and focus on developing strong entrepreneurial ecosystems. 

Additionally, businesses must be provided with access to resources and expertise to help them innovate and 

expand. Finally, it is essential to create an environment that encourages collaboration between SMEs and larger 

organizations in order to maximize efficiency and stimulate growth. 
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