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Abstract:  This research was designed to investigate the preference for Intimate apparels and Assessing the 
brand on Intimate apparels. The research examines the influence of Several undergarment products( colour 
and brand) on consumer’s choice. Seamless Cotton,and lace fabrics are the most common fabrics for 
underwear.Our True body undergarment is an example of seamless undergarment that provides Smoother 
– than smoother coverage. Intimate apparel is depicted as Human’s Second skin, so is the most important 
clothing layer for achieving Comfort. 
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INTRODUCTION 

 

Intimate apparel is a kind of garment which is worn next to the skin, and thus Behaves as human’s second 

skin. Conventional bra, underwear, sports bra, Pantyhose, swimwear, mastectomy bra as well as maternity 

underwear, body Shaper, and corset are described as intimate apparel, and this kind of apparel is an 

interdisciplinary subject involving body beauty, human anatomy and anthropometrics, pattern design, textile 

engineering, as well as health science . As intimate apparel contacts with the skin directly, its comfort 

characteristics are more important than that of outerwear, and from this point of view in this chapter, comfort 

performances of intimate apparels were discussed.Underwear, underclothing, or undergarments are items of 

clothing worn beneath outer clothes, usually in direct contact with the skin, although they may comprise more 

than a single layer.  
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OBJECTIVES  

1.To determine the quality, comfort and durability of Intimate apparels 

2.To analyse the product type – Bottom wear 

3. To examine the preference of Intimate apparels among college girls 

4.To analyse the purpose of wearing Intimate apparel regarding to hygienic  

performance 

5.To study the distribution channel – online or offline  

6.To study the highlighting fact of an Intimate apparel 

 

METHODOLOGY 

 

The present study enables us to know about the factors influencing the choice and  

selection of branded Intimate apparels among college girls.This study finds out  

about the quality and preference of Intimate apparels and the important factors  

while selecting Intimate apparel. 

The research method used for the study is a combination of qualitative and quantitative 

 

 

VARIABLES 

 

The variables in the present study are classified as 

 

1. Independent variables 

 

2. Dependent variables 

 

 

1.Independent Variable: 

 

a. Age 

 

b. Qualification 

 

 

2.Dependent variable: 

 

a. What type of Intimate apparel they prefer  

 

b. Where do they shop 

 

 

c. How often do they purchase Intimate apparel 

 

d. Are they durable and easy to wash  

 

 

e. Preferred colour for Intimate apparel  

 

f. Are they stratified in brands 
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SAMPLING PROCEDURE 

 

For the present investigation 100 samples/ respondents comprising of  

 

College girls from Chennai were selected .The study was undertaken to  

 

Get some information regarding the branded Intimate apparel among 

 

College girls 

 

 

Results and discussion  
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SUMMARY  
 

1) Majority of the respondents belongs to the age group of 18-20 years  
 
Of age. 
 

2) Among 100 respondents most of the girls quarterly purchases their  
 
Intimate apparel. 
 

3) Majority of the respondents chooses Comfort as their influencing  
 
Factor. 
 

4) Majority of the respondents are netural to pay more for sustainable  
 
Or eco – friendly Intimate apparel. 
 

5) Among 100 respondents most of the girls prefers Briefs type of  
 
Underclothing. 
 

6) Majority of the respondents prefers that the quality of the fabric is  
 
Very important in choosing of Intimate apparel 
 

7) Majority of the respondents prefers Black colour Intimate apparel. 
 

8) Majority of the respondents checks Three brands while buying  
 

 
Intimate apparel. 
 

9) Majority of the respondents defines that the branded Intimate  
 
Apparels are durable and easy to wash and maintain. 
 
10)Among 100 respondents most of the girls chooses their Intimate  
 
Apparels according to the season. 
 
11)Majority of the respondents sometimes makes budget in buying  
 
Intimate apparel. 
 
12)Majority of the respondents doesn’t prefer pockets in Intimate  
 
Apparel. 
 
13)Among 100 respondents most of the girls prefers Elastic waistband  
 
On their underclothing. 
 
14)Majority of the respondents disposes their old or worn out Intimate 
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 Apparel in the dustbin 
 
 
 
CONCLUSION 
 
The result of this study shows that college girls prefer black color and comfortablity.  
 
Intimate apparel ensures primarily the comfort of people as it contacts with the skin  
 
Directly and forms an inner layer between the skin and outerwear.The majority of the girls  
 
Chooses their Intimate apparel according to the season. The quality of the fabric is very  
 
Important in selecting an Intimate apparel. 
 
REFERENCE 
 
1.Alamgir, M., Shamsuddoha, M., & Nedela, A. (2010). Influence of brand name on  
 
Consumer decision making process an empirical study on car buyers. Fascicle of The  
 
Faculty of Economics and Public Administration, 2(12), 142-153. 
 
2.Bagchi, R., & Cheema, A. (2013). The Effect of Red Background Color on Willingness- 
 
To-Pay: The Moderating Role of Selling Mechanism. Journal of Consumer Research,  
 
39(5), 947-960. 
 
3.Bailey, E. (2005). The new underworld. Daily News Record.Berger, J., & Fitzsimons,  
 
G. (2008). Dogs on the Street, Pumas on Your Feet: How Cues in the Environment  
 
Influence product Evaluation and Choice. Journal of Marketing Research, 107, 322-332. 
 
4.Capelaci, S. (2006). Where the boys are; men’s underwear goes beyond a brief rebellion.  
 
The Toronto Sun Chernev, A. (2003). When more is less and less is more 
 
 
5.Davidson, R. J. (1992). Emotion and affective style: Hemispheric substrates.  
 
Psychological Science, 3, 39–43. 

http://www.ijcrt.org/

