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Abstract: Corporate Social Responsibility (CSR) has grown in importance in the Indian corporate sector due 

to a desire to combine financial goals with societal and environmental considerations. This study examines 

how CSR goals are implemented in Indian businesses, paying particular attention to the ongoing disconnect 

between intentions and results. There is a big gap between corporate social responsibility (CSR) promises 

made by firms and their actual impact, even with increased purpose and legislative restrictions. The paper 

begins with a detailed study of the past development of corporate social responsibility (CSR) in India, looking 

at the Companies Act's legal framework and implementation obstacles. One of the most critical parts of the 

research is figuring out and assessing the challenges to efficient CSR implementation, such as a lack of 

accountability systems, insufficient funding, and general ignorance of the significance of CSR. This study 

provides a variety of suggestions and fixes for the problems that are found. Several proposals have been put 

up to put public pressure on firms to uphold their corporate social responsibility (CSR) requirements, 

including modifications to the Companies Act, training programs for CSR experts, and public awareness 

campaigns. To maximise the impact of CSR programs, the study also emphasises how important it is for 

businesses, governments, and non-governmental organisations to collaborate and form partnerships. The need 

to have a solid monitoring and reporting system that encourages accountability and transparency is one of the 

research's main conclusions. It is essential to match CSR aims with more general company sustainability 

objectives to guarantee the long-term viability of CSR initiatives. In short, by highlighting the difficulties in 

bridging the gap between intention and action, this research advances the study of how CSR is implemented 

in Indian organisations. The suggested remedies seek to strengthen stakeholder participation, enable Indian 

firms to carry out their CSR goals more successfully, and ultimately have a good influence on the environment 

and society. The report emphasises the necessity of a comprehensive and cooperative approach to CSR to 

close the gap between intention and practice and promote significant reform in corporate social responsibility 

in India. 
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INTRODUCTION 

Corporate Social Responsibility (CSR), which goes beyond traditional profit-oriented paradigms to 

incorporate a holistic commitment to societal well-being and preservation of the environment, is an essential 

component of contemporary business philosophy. In India, a country known for its vibrant economy and 

expanding business scene, corporate social responsibility (CSR) has emerged as a pivotal factor. This study 

aims to investigate the complex area of corporate social responsibility (CSR) implementation in Indian firms, 

highlighting the noticeable discrepancy that frequently occurs between corporate intentions and the successful 

realisation of CSR goals. 

In the current Indian business environment, corporate social responsibility (CSR) has evolved from a 

charitable afterthought to a crucial component of a company's reputation and identity. Indian businesses are 

becoming more conscious of their social and environmental obligations and realising that social impact and 

profits go hand in hand. This shift is fuelled not only by legal compliance but also by an increasing awareness 

that companies can be influential change agents. However, there are many other obstacles to overcome before 

taking meaningful action, and this study will thoroughly examine these obstacles. The main problem under 

investigation is the ongoing discrepancy between Indian companies' declared goals and the actual results of 

their CSR operations. Even if many businesses set high standards for CSR and invest a lot of money in it, 

there's still a gap in converting these pledges into actual, long-lasting outcomes. Several factors contribute to 

this disparity, including concerns about responsibility, distribution of resources, and, most importantly, how 

CSR regulations are interpreted and carried out. Comprehending the basis of this disparity requires 

investigating the significant obstacles that Indian companies have while attempting to fulfil their corporate 

social responsibility goals. Resource allocation issues, in which allocating money and personnel to CSR 

projects conflicts with fundamental corporate objectives, are one of these difficulties.  

Furthermore, as openness and careful observation are critical to the success of CSR implementation, the 

efficacy of accountability mechanisms—or lack thereof—comes under examination. Furthermore, a 

prominent difficulty that requires consideration is whether or not CSR objectives successfully match long-

term sustainability goals. This study extensively explores the Indian context of corporate social responsibility, 

analysing the elements that lead to the discrepancy between intention and implementation. It will analyse 

current accountability systems, identify root reasons, and offer strategies and solutions to improve the efficacy 

of CSR implementation in Indian firms. All of this will be done through an analytical lens. The study aims to 

promote a better knowledge of this crucial aspect of corporate governance, which is essential to the 

development of India's business and social environment. 

 

HISTORICAL EVOLUTION OF CSR IN INDIA 

The development of Corporate Social Responsibility (CSR) in India has been characterised by shifts in the 

social, economic, and legal environments. Before independence, philanthropy and the moral obligation of 

wealthy people and companies defined corporate social responsibility (CSR). Following independence, the 

government enacted basic laws that compelled businesses to participate in socio-economic development 

initiatives, albeit mainly on an elective basis. However, the idea of corporate social responsibility did not start 

to catch on until the early 1990s, during India's economic liberalisation and globalisation phase. Indian firms 

were more involved in CSR projects during this era, while they were still primarily voluntary. 

The Companies Act's passage in 2013 marked a turning point in the growth of CSR in India. This law, which 

requires some businesses to donate a specific percentage of their income to CSR initiatives, established a 

statutory framework for CSR. Companies were required to contribute to corporate social responsibility (CSR) 

if their net worth was at least Rs. Five hundred crores, if their revenue was Rs. 1,000 crore or more, or their 

net profit was at least Rs. 5 crores. In addition, the Act mandated that businesses include information about 

their CSR efforts, including financial commitments, in their yearly reports. This law changed the nature of 

corporate social responsibility (CSR) in India from a voluntary pledge to a regulatory requirement, 

significantly changing how corporations approached their social and environmental responsibilities. The 

international environment has significantly impacted India's CSR efforts. One noteworthy development is the 

emphasis on sustainability reporting. In India, international reporting frameworks like the Global Reporting 

Initiative (GRI) are becoming more well-known and are pushing businesses to share their sustainability and 

corporate social responsibility initiatives openly. Global programs like the Sustainable Development Goals 

(SDGs) of the United Nations have also significantly influenced CSR projects in India. These days, many 
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businesses match their CSR initiatives with these globally acknowledged objectives. Additionally, as social 

and environmental accountability gains attention worldwide, Indian companies are addressing labour 

practices, supply chain ethics, and ecological sustainability in their CSR initiatives. 

Even with the push from legislation and international influence, there are still several obstacles facing India's 

CSR operations. Allocating resources is one of the main issues; businesses frequently struggle to balance their 

CSR obligations and essential business requirements. Since the efficacy of the current accountability 

procedures is commonly questioned, ensuring that CSR funds are efficiently spent and have a concrete impact 

remains a big problem. Furthermore, inadequate knowledge of the significance of corporate social 

responsibility (CSR) and a scarcity of qualified CSR experts hinders the best possible implementation of CSR 

programs. While many Indian firms are still working to integrate corporate social responsibility (CSR) with 

their core business goals and achieve long-term sustainability, the complicated regulatory compliance 

requirements can cause organisational confusion and hurdles. The legal environment, worldwide trends, and 

these difficulties all influence the current state of corporate social responsibility (CSR) in India. 

 

REGULATORY FRAMEWORK 

The Companies Act 2013 provides India's leading legal and regulatory foundation for Corporate Social 

Responsibility (CSR). However, in 2014, the Act underwent significant modifications, including introducing 

mandated CSR for some enterprises. These modifications ushered in a new era of corporate responsibility and 

signalled a dramatic transformation in the business environment. Section 135 of the Companies Act, which 

establishes the guidelines for CSR in India, is the cornerstone of this system. 

CSR obligations apply to enterprises that satisfy certain financial conditions, as per Section 135 of the 

Companies Act. Companies must participate in CSR initiatives if their net worth is INR 500 crore or more, 

their turnover is INR 1,000 crore or more, or their net profit for a given fiscal year is INR 5 crore or more. 

This legislative action demonstrates how important businesses are to social development and environmental 

sustainability. CSR is now required by law for eligible corporations to guarantee that companies allocate a 

percentage of their income to solve critical social and ecological challenges. The Act does not just give broad 

obligations; it also provides detailed criteria for allocating CSR funding. Qualifying corporations must set 

aside a minimum of 2% of their average net income from the three consecutive financial years before for 

corporate social responsibility initiatives. By giving CSR initiatives purpose and clarity, this legal requirement 

guarantees they represent a serious commitment to improving social and environmental conditions rather than 

merely being a symbolic gesture. 

Apart from the financial dimensions, the Companies Act lays significant emphasis on supervising and 

managing corporate social responsibility initiatives inside qualifying companies. A CSR Committee must be 

established under the Act, which is essential to the organisation and management of CSR projects. This group 

is responsible for creating policies and monitoring CSR initiatives. At least three directors are required, with 

one as an independent director. This arrangement adds another level of scrutiny to the distribution and 

application of CSR funds while guaranteeing accountability and governance in the CSR procedures. The 

Indian government has established laws and guidelines to control corporate social responsibility (CSR) 

activities in addition to the Companies Act and its later revisions. The Companies (Corporate Social 

Responsibility Policy) Rules, 20141 offer comprehensive instructions for implementing CSR. These 

regulations address several CSR-related topics, such as the composition and responsibilities of the CSR 

Committee, how to create a CSR strategy, what constitutes "average net profits," and what needs to be 

reported. By using this additional framework, businesses can be confident they have a well-defined CSR 

compliance and reporting plan. Additional guidance for CSR initiatives is also provided by sector-specific 

guidelines and recommendations that are released by different government ministries and agencies. For 

instance, rules for environmental CSR activities have been released by the Ministry of Environment, Forests, 

and Climate Change.2 These sectoral recommendations assist businesses in customising their CSR initiatives 

to address sectoral or regional concerns successfully. 

                                                           
1 Amendment to the Companies (Corporate Social Responsibility Policy) Rules, 2014, available at 
https://www.azbpartners.com/bank/amendment-to-the-companies-corporate-social-responsibility-policy-rules-2014/ (last 
visited 24.10.2023). 
2 ForumIAS Blog - UPSC Preparation For IAS, India State of Forest Report ISFR 2021, available at https://blog.forumias.com/india-
state-of-forest-report-isfr-2021/ (last visited 25.10.2023). 
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Thus, the Companies Act 2013 and its later revisions, which form the cornerstone of India's legal and 

regulatory framework for CSR, offer a well-organised and thorough framework for CSR. Along with requiring 

eligible corporations to set aside revenues for designated CSR initiatives, it also strongly emphasises 

governance and transparency by creating CSR Committees and stringent reporting requirements. In addition 

to facilitating effective CSR implementation and reporting, the laws and policies that support the Companies 

Act also ensure that businesses keep the highest standards of corporate responsibility while making significant 

contributions to the social and environmental development of the nation. 

 

CHALLENGES IN IMPLEMENTATION 

The startling disparity between the aspirational CSR goals stated by businesses and their actual execution on 

the ground is one of India's most relevant and urgent issues in corporate social responsibility (CSR). The legal 

and regulatory environment around corporate social responsibility (CSR) has advanced significantly in India. 

Yet, many businesses still struggle to bridge the gap between their intentions and actual actions. 

A significant element behind this disparity is the inability of corporations to incorporate corporate social 

responsibility into their main business plans effectively. CSR initiatives are frequently seen as independent 

charitable projects rather than essential to the business's value offering. A shallow attitude to CSR may arise 

from this division between profit-making and social responsibility. Some firms view CSR as a legal 

requirement that must be met rather than to generate mutual benefits for the business and the community. 

Therefore, companies must cultivate a corporate culture supporting CSR and strategically incorporate it into 

their business plan. Moreover, there are a lot of difficulties in measuring and assessing CSR results. 

Businesses could find it challenging to pinpoint pertinent KPIs and measurements to evaluate the results of 

their CSR efforts precisely. It is hard to determine the actual efficacy of CSR initiatives due to the absence of 

standardised and thorough assessment instruments. Creating reliable and widely recognised impact 

assessment techniques is becoming increasingly necessary to address this problem and enable businesses to 

measure and convey the observable results of their CSR initiatives. 

The effectiveness of implementing CSR is dependent mainly on stakeholder participation. Stakeholder 

consultation is required by law, but meaningful participation goes beyond formalities. To ensure that corporate 

social responsibility (CSR) projects meet the unique requirements and expectations of the people they affect, 

businesses must actively include non-governmental organisations, local communities, and other pertinent 

stakeholders. Projects that do not deal with the underlying causes of social problems may be inefficient and 

have little long-term effect if these stakeholders aren't included. Furthermore, it might be difficult for 

businesses operating in different parts of India to modify their CSR programs to fit each place's socio-

economic and cultural characteristics. What is applicable or efficient in one area could not be in another. This 

calls for developing region-specific CSR policies and a detailed understanding of local realities, which can be 

resource-intensive tasks. 

 

OVERCOMING THE CHALLENGES 

Achieving significant social and environmental impact and meeting the full potential of corporate social 

responsibility in Indian firms requires closing the implementation gap between CSR objectives and actual 

practices. Strategy, structure, and culture changes can all be part of a multifaceted approach to tackling this 

complex problem. 

The first step towards closing the CSR implementation gap is to ensure that the company's primary business 

objectives and CSR objectives are strategically linked3. CSR may be more aligned by including it in the 

broader business plan. CSR must be seen as an essential component of the company's goal and vision rather 

than a stand-alone endeavour. This strategy makes sure that CSR is not just seen as a compliance obligation 

but encourages a more profound commitment to it. Companies should include CSR specialists in their strategic 

planning and decision-making processes to get this alignment. To close the gap between CSR goals and 

execution, strong leadership support is essential. Senior leadership must set a good example and show that 

they are committed to CSR. This dedication needs to be demonstrated by deeds as much as words. The entire 

                                                           
3 Doris Baumann-Pauly, Laura Spence, Andreas Scherer, & Colleen Thorne, "Organizing corporate social responsibility in small 

and large firms: Size matters," 115 J. Bus. Ethics 693, 693-705 (2013). 
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firm is more likely to prioritise and carry out CSR initiatives successfully if the appropriate tone is set from 

the top. 

Establishing precise and quantifiable measures for evaluating the results of CSR activities is essential to 

closing the gap in CSR implementation. Establishing and maintaining key performance indicators (KPIs) in 

line with corporate social responsibility (CSR) objectives would be a good idea. It is crucial to report 

regularly, both internally and externally. Open communication about CSR successes and difficulties promotes 

accountability and establishes credibility. Businesses may improve their CSR initiatives by refining them 

based on data-driven decisions and experience. Successful CSR implementation depends on effective 

engagement with stakeholders. Key stakeholders that need to be included in developing and implementing 

CSR programs are local communities, workers, and non-governmental organisations. It guarantees that CSR 

programs are pertinent and practical when considering these groups' requirements and expectations. It is 

critical to foster a culture of accountability. Businesses should integrate CSR principles into all aspects of 

their business culture. This includes teaching staff members the value of corporate social responsibility (CSR), 

encouraging a sense of ownership, and including CSR in performance reviews. Opportunities for creativity 

and contribution, awareness campaigns, and volunteer programs should all be used to promote employee 

involvement in CSR projects. 

Owing to India's variety, businesses with operations across the country must modify their corporate social 

responsibility (CSR) plans to consider each area's socio-economic and cultural differences. A one-size-fits-

all strategy might not work. CSR programs tailored to a particular area, address regional issues and fit in with 

community needs have a higher chance of producing significant results. It will need a long-term commitment 

to close the CSR implementation gap. CSR must be seen as an ongoing ethos of ethical business practices 

rather than a passing duty. Businesses must invest in establishing rapport, fostering trust, and providing long-

term fixes that go beyond temporary solutions. Working with other organisations, authorities, and business 

associates can help corporate social responsibility programs have a more significant effect. This cooperative 

strategy can result in resource sharing, creative problem-solving, and a shared goal of societal well-being. 

A comprehensive strategy that includes strategic alignment, leadership commitment, measurement and 

reporting, stakeholder engagement, cultural integration, region-specific approach, long-term commitment, 

and collaboration is needed to bridge the gap between CSR objectives and implementation in Indian 

corporations. This strategy employs the exceptional potential that corporate social responsibility (CSR) 

presents in India's vibrant and diversified business environment, in addition to addressing the obstacles. 

Companies may decrease the CSR implementation gap and get closer to accomplishing their twin goals of 

significant social impact and profitability by implementing these methods. This revolutionary approach helps 

create a business culture in India that is more accountable, sustainable, and purpose-driven. 

 

CONCLUSION AND SUGGESTIONS 

The corporate social responsibility (CSR) environment in Indian firms has changed dramatically due to 

cultural shifts and governmental regulations. The Companies Act 2013's legislative structure, which followed 

a long history of traditional charitable endeavours, marked the beginning of India's CSR journey. This 

framework has enabled businesses to contribute fundamentally to the environment and societal well-being. In 

conjunction with a varied and ever-changing commercial landscape, the legal landscape has offered 

organisations opportunities and challenges to coordinate their corporate social responsibility goals with real-

world applications. 

Although the legal need has encouraged many businesses to engage in CSR, there is still a noticeable 

discrepancy between these goals and how they are carried out. The primary cause of this disparity is the 

ineffectiveness of CSR's seamless integration into fundamental business plans. Instead of seeing CSR as an 

integral part of their company character, companies frequently see it as a separate duty. Effectively closing 

this gap will need a fundamental change in business culture. A firm's value proposition must include CSR as 

an essential component to generate shared benefits for the company and society. Moreover, quantifying and 

evaluating CSR results continues to be a difficult task. Businesses must provide thorough, consistent KPIs to 

enable accurate effect evaluation. It is difficult to find out the actual efficacy of CSR programs in the absence 

of reliable measuring techniques. While working with local communities, NGOs, and government agencies is 

crucial to ensuring that CSR initiatives are customised to match local needs and expectations, effective 

stakeholder engagement is just as critical. 
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In the larger global corporate social responsibility context, India's effort to close the CSR implementation gap 

provides valuable insights and lessons. Indian firms may build a more responsible and sustainable corporate 

culture by applying the solutions presented in this research, which will help bridge the gap between CSR aims 

and actual execution. In addition to promoting environmental and societal well-being, this transformative 

approach helps firms succeed over the long term in the varied and dynamic Indian market. India is a prime 

example of the potential for good change in the business world and its significant implications for a more 

sustainable and equitable future as it continues its path toward more responsible and purpose-driven corporate 

practices. 
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