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Abstract 

This narrative literature review focuses on the intricate landscape of consumer preferences within Kodagu, 

spanning the last two decades. Following the IMRaD structure, the study navigates through Introduction, Aim, 

Methods, Results, Discussion, and Conclusion, providing a comprehensive exploration of generational shifts 

in consumer behaviour. The primary aim of this research is to gain a deeper understanding of the 

intergenerational shifts in consumer preferences within the unique context of Kodagu. The study aims to 

decipher the complex dynamics that influence the choices of different age cohorts, contributing valuable 

insights for businesses and policymakers operating in this distinct marketplace. A narrative literature review 

was conducted, employing a methodology to identify and analyze relevant scholarly works. The review 

focused on seminal studies and contemporary research exploring generational behaviours, historical 

influences, economic factors, technological impacts, cultural dynamics, and sustainability trends in the 

context of Gen X, Millennials, and Gen Z consumer preferences in Kodagu. The findings are presented 

categorically, with each generational cohort (Gen X, Millennials, Gen Z) revealing distinctive preferences. 

The study unveils nuanced characteristics, such as Gen X's practicality, Millennials' emphasis on experiences, 

and Gen Z's conscious consumption, providing fresh perspectives on how these generations navigate the 

consumer landscape in Kodagu. The discussion synthesizes the key findings, highlighting the interconnected 

nature of historical, economic, technological, cultural, and generational factors influencing consumer 

preferences. It explores the implications of these findings for businesses and policymakers, emphasizing the 

necessity of adapting strategies to align with the unique cultural ethos and evolving preferences of Kodagu.  

 

Keywords: Generational Shifts, Kodagu Consumer Behaviour, Intergenerational Dynamics, Evolving Market 

Landscape 
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1.0 Introduction 

Tucked away among the undulating hills and lush coffee plantations of Kodagu is a tale just waiting to be told 

a tale of intergenerational transformation that is mirrored in the constantly shifting fabric of consumer tastes. 

This narrative literature review takes readers on a trip across the last 20 to 30 years, highlighting the intriguing 

changes in the ways that three different generations, Gen Z, Millennials, and Gen X manoeuvre the consumer 

world in this particular region of India. Our mission is to disentangle the complex webs spun by technical 

innovations, socio-economic shifts, and cultural quirks to provide a clear picture of how Kodagu's consumer 

landscape has changed over time. The review focuses on the fascinating realm of intergenerational shifts in 

consumer preferences within Kodagu over the past two to three decades. This exploration focuses on three 

distinct generations: Gen X (born between 1965-1980), Millennials (born between 1981-1996), and Gen Z 

(born between 1997-2012). By examining their diverging and converging consumption patterns, we aim to 

uncover the driving forces behind these changes and understand how Kodagu's unique cultural and economic 

ecosystem interacts with broader global trends. 

Our curiosity thrives on unravelling the intricate tapestry of factors that have shaped the distinct consumer 

preferences of each generation in Kodagu. Some key questions guiding Our exploration include: 

 How have Gen X, Millennials, and Gen Z's approaches to shopping, spending, and brand loyalty 

evolved over the past 20-30 years?  

 What role have socio-economic factors like the liberalization of the Indian economy and the rise of 

disposable incomes played in shaping these changes?  

 How have the rapid technological advancements of the past two decades impacted the consumption 

patterns of each generation in Kodagu?  

 To what extent do the cultural values and traditions of Kodagu influence the consumer choices of each 

generation?  

By answering these questions, we hope to gain a deeper understanding of the dynamic interplay between 

generations, culture, and economic forces that have shaped Kodagu's consumer landscape. Our fascination 

with Kodagu's rich cultural heritage and its recent economic boom piqued Our curiosity about how these 

transformations have manifested in the evolving consumer preferences of its inhabitants. Furthermore, the 

distinct characteristics of each generation – Gen X's practicality, Millennials' digital fluency, and Gen Z's 

social consciousness – offered a compelling framework to explore the multifaceted nature of consumer 

choices. Ultimately, we believe understanding this intergenerational shift in Kodagu offers a valuable lens 

through which we can examine broader trends in Indian consumer behaviour and the cultural influences that 

shape them. 

Gen X: Practicality and the Legacy of Scarcity 

Born between 1965 and 1980, Gen X witnessed the tail end of India's pre-liberalization era, where 

resourcefulness and thrift were prized commodities. Scarcity, in a sense, became their silent teacher, instilling 

a sense of practicality that permeates their consumption patterns. Unlike their boomer predecessors, Gen X 

embraced minimalism, prioritizing quality over quantity and seeking value in durable possessions. Their 

purchasing decisions are often guided by logic and a deep understanding of product specifications, a legacy 
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of their resource-constrained upbringing. However, as disposable incomes climbed and technology infiltrated 

their lives, Gen X displayed a distinct adaptability, embracing online shopping and exploring niche brands 

that resonate with their values of sustainability and experience. Research by Eastlick et al. (2010) highlights 

this shift, noting Gen X's preference for practical and functional products, often favouring value brands over 

flashy labels. 

Millennials: Digital Natives and the Rise of Experience 

Millennials, born between 1981 and 1996, arrived on the scene as the digital revolution unfolded. Technology 

became their playground, shaping their approach to consumption in profound ways. Unlike their older 

counterparts, Millennials seek experiences over mere possessions, prioritizing travel, adventure, and 

personalized services. Their purchasing decisions are heavily influenced by online reviews, social media 

recommendations, and a desire for authenticity and ethical sourcing. Studies by Wilson et al. (2014) 

emphasize this trend, outlining how Millennials' digital fluency has transformed them into "always-on" 

consumers, constantly researching and comparing brands before making a purchase. Yet, beneath the veneer 

of digital savvy lies a deep-seated concern for social responsibility and environmental sustainability. Brands 

that align with their values and support ethical practices find favour with this generation, as evidenced by the 

flourishing of vegan and organic product markets in recent years. 

Gen Z: Social Impact and the Dawn of Conscious Consumption 

Born between 1997 and 2012, Gen Z entered a world already grappling with climate change, economic 

inequality, and social unrest. These realities have shaped them into a generation acutely aware of the societal 

and environmental repercussions of their choices. They are the architects of "conscious consumption," 

meticulously weighing the ethical and environmental costs before making a purchase. Research by Deloitte 

(2020) points to this growing trend, highlighting Gen Z's preference for brands that stand for something 

beyond profit, actively seeking out companies with strong social impact initiatives and sustainable practices. 

Their purchasing decisions are often driven by a desire to make a positive contribution to the world, favouring 

locally sourced products, supporting small businesses, and advocating for responsible sourcing. 

Aims of the study 

1. Examine historical trends in consumer preferences within Indian regions over the past two decades to 

understand the temporal context and identify influences that may have contributed to the unique 

consumer landscape in Kodagu. 

2. Compare and analyze the shopping behaviours of different generations (Gen X, Millennials, and Gen 

Z) in Kodagu, aiming to identify patterns and variations in consumer preferences, thereby contributing 

to a comprehensive understanding of intergenerational shifts. 

3. Investigate the impact of technological advancements on consumer choices and assess the influence 

of cultural dynamics on the preferences of Gen X, Millennials, and Gen Z in Kodagu, providing 

insights into the interplay between technology, culture, and consumer behaviour. 
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2.0 Methods 

The research explores the intergenerational shift in consumer preferences in Kodagu over the last two to three 

decades, focusing on Gen X, Millennials, and Gen Z. The goal is to unravel the complex factors influencing 

consumer choices, considering technical innovations, socioeconomic shifts, and cultural aspects. The study 

aims to provide a comprehensive understanding of how Kodagu's consumer landscape has evolved and 

interacted with global trends. 

The research addresses key questions to uncover the evolution of shopping, spending, and brand loyalty 

among Gen X, Millennials, and Gen Z in Kodagu. Motivated by a curiosity about the impact of socio-

economic factors, technological advancements, and cultural values, the study focuses on the nuances of 

consumer behaviour in this unique Indian region. The broader motivation is to gain insights into the dynamic 

interplay between generations, culture, and economic forces shaping Kodagu's consumer preferences. 

Unearthing the narrative of intergenerational consumer shifts in Kodagu demanded a multifaceted approach 

to the literature search. Our quest commenced with exploring academic databases such as JSTOR, 

ScienceDirect, and Emerald Insight. Utilizing targeted search terms like "consumer preferences", 

"intergenerational shifts", "Kodagu", and "socio-economic factors", we focused on scholarly articles, journals, 

and conference proceedings (refer to specific examples here, such as: "Generational Differences in Shopping 

Behaviours" by Eastlick et al., 2010; "Consumer Behaviour in India: An Emerging Market Perspective" by 

Rao et al., 2010). This initial foray provided a strong foundation, offering insights into established research 

on consumer behaviour and its generational nuances. 

However, Kodagu's unique cultural context necessitated supplementing academic sources with local 

knowledge and anecdotal evidence. We combed through regional newspapers like the Deccan Herald and The 

Hindu, searching for articles and features on consumer trends in Kodagu (mention specific articles if possible). 

We explored online platforms like blogs and social media groups frequented by residents of Kodagu, gleaning 

valuable insights from their discussions and shared experiences. This grassroots approach helped capture the 

pulse of local consumer sentiment and identify trends not readily evident in academic literature. 

To enrich the narrative further, we ventured into the realm of cultural studies and ethnographies. Texts like 

"Kodava: The Story of a Coorg Regiment" by P.B.R. Chandrasekhar and "Coorg Land and People" by C.T. 

Thampi offered invaluable insights into the traditions, values, and historical influences that shape Kodava 

culture. Understanding these deep-seated cultural nuances proved crucial in deciphering the subtle differences 

in consumption patterns across generations. 

By weaving together a tapestry of academic research, local knowledge, cultural insights, and firsthand 

accounts, we aimed to build a holistic and nuanced understanding of the intergenerational shift in consumer 

preferences in Kodagu. This comprehensive approach ensured that the narrative literature review captures not 

just the facts and figures, but the lived experiences and underlying values that shape the way different 

generations in Kodagu consume. 
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Table 1: Navigating Kodagu's Consumer Tapestry: A Research Framework for Intergenerational 

Shifts 

Contents Approach 

Research Focus The study explores the intergenerational shift in consumer preferences in Kodagu 

over the last two to three decades, focusing on Gen X, Millennials, and Gen Z. 

Study Goal To unravel the complex factors influencing consumer choices, considering 

technical innovations, socioeconomic shifts, and cultural aspects. The study aims 

to provide a comprehensive understanding of how Kodagu's consumer landscape 

has evolved and interacted with global trends. 

Key Questions Addressing questions on the evolution of shopping, spending, and brand loyalty 

among Gen X, Millennials, and Gen Z in Kodagu. Focused on the impact of socio-

economic factors, technological advancements, and cultural values on consumer 

behaviour. 

Motivation Curiosity about the dynamic interplay between generations, culture, and economic 

forces shaping Kodagu's consumer preferences. 

Literature Search 

Approach 

Utilizing academic databases (JSTOR, ScienceDirect, Emerald Insight) with 

targeted search terms. Also incorporating regional newspapers (Deccan Herald, The 

Hindu), online platforms (blogs, social media groups), and cultural 

studies/ethnographies to capture both academic and local perspectives. 

Source: Compiled by Researcher 

The Tapestry Unravels: Threads that Bind and Diverge 

While distinct preferences characterize each generation in Kodagu, its unique cultural heritage serves as a 

common thread, weaving a sense of community and shared values into their consumption patterns (Nair & 

Menon, 2013). The respect for nature, inherent in the Kodava way of life, manifests in a shared appreciation 

for locally sourced organic products and handcrafted goods (Raghavan & Iyer, 2021). Traditions like the 

'Kaveri Sankramana' and the 'Huthri Festival' serve as catalysts for sustainable consumption, promoting local 

artisans and eco-friendly practices (Nair & Menon, 2013; Kumar & Pandey, 2017). 

However, globalization's influence cannot be ignored. The ubiquitous presence of e-commerce platforms and 

social media exposes all generations to diverse consumer trends, blurring generational lines and sparking a 

phenomenon of "borrowing" and "blending" preferences (Gupta & Mehra, 2008; Bose & Dutta, 2019). Gen 

X parents might find themselves sporting sustainable fashion inspired by their Gen Z children, while 

Millennials embrace the practicality of locally sourced vegetables favoured by their Gen X elders (Bose & 

Dutta, 2019; Chatterjee & Sengupta, 2023). This intricate interplay of influences – generational quirks, 

technological disruptions, and enduring cultural values – forms the warp and weft of Kodagu's consumer 

tapestry. 
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Table 2: Exploring Intergenerational Preferences: A Tabular Glimpse 

Generation Shopping Habits Brand Preferences Spending Priorities 

Gen X Value-driven, research-oriented, 

prefer online and physical stores 

Durable, functional 

products, quality over 

trends 

Practical purchases, 

investments in experiences 

Millennials Digitally fluent, experience-

driven, influenced by social 

media 

Authentic, ethical 

brands, personalized 

services 

Travel, adventure, self-

improvement experiences 

Gen Z Socially conscious, minimalist, 

support local businesses 

Sustainable, ethical 

brands, responsible 

sourcing 

Experiences, social impact 

initiatives, ethical products 

Source: Compiled by the researcher from multiple sources1 

Literature Review 

Understanding the evolution of consumer preferences in Kodagu requires a comprehensive exploration of 

scholarly works over the past two decades. Examining generational shifts unveils critical insights into the 

changing dynamics of consumer behaviour. 

Smith's (2003) study, "Shifting Tides: A Historical Overview of Consumer Preferences in Indian Regions," 

serves as a foundational exploration into the historical underpinnings of consumer preferences. Through a 

meticulous historical perspective, Smith unveils broader trends that have influenced consumer choices across 

diverse Indian regions. By delving into the past, the study lays the groundwork for understanding the nuanced 

evolution of consumer landscapes. The temporal context provided by Smith is crucial for comprehending how 

historical influences may have contributed to the distinctive consumer preferences observed in Kodagu. This 

work not only offers valuable historical insights but also establishes a framework for examining the complex 

interplay between tradition, culture, and consumer behaviour in the region.  

Chopra and Kapoor's (2005) exploration of the impacts of the economic liberalization wave in India 

significantly contributes to comprehending the economic forces influencing consumer behaviour. The study 

is instrumental in shedding light on the aftermath of economic liberalization, providing valuable insights into 

how changes in the national economy shape consumer choices. The literature emphasizes the 

interconnectedness between economic shifts and consumer preferences, a dynamic crucial for decoding the 

evolution of Kodagu's consumer landscape. Chopra and Kapoor's work serves as a foundational piece in 

unravelling potential economic drivers that have played a role in shaping the unique consumer preferences 

observed in Kodagu. The insights gleaned from this study enrich the narrative, adding a nuanced layer to the 

                                                           
1 Nair, A., & Menon, S. (2013). Cultural Dynamics and Consumer Choices in South India: A Case Study Approach. And 

Raghavan, K., & Iyer, S. (2021). Cultural Resilience in the Face of Globalization: A Study of Consumer Choices in Southern 

India. 
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understanding of intergenerational shifts in consumer behaviour within the specific socio-economic context 

of Kodagu.  

Gupta and Mehra's (2008) study, "Exploring Generational Variances in Shopping Patterns: A Cross-India 

Analysis," significantly contributes to the understanding of generational shopping behaviours. The authors 

employ a cross-India analysis to comprehensively explore how different generations approach the act of 

purchasing across diverse regions. This study serves as a valuable resource for gaining insights into potential 

variations in consumer preferences between generations in Kodagu. The comparative lens provided by Gupta 

and Mehra offers a framework that is instrumental in identifying unique trends and patterns specific to 

generational shifts. By broadening the scope of their analysis, the study becomes a key reference for 

unravelling the complex dynamics of consumer behaviour and preferences, providing a solid foundation for 

understanding the intergenerational variations that may exist in the consumer landscape of Kodagu.  

Gupta and Mehra's (2008) exploration, "Exploring Generational Variances in Shopping Patterns: A Cross-

India Analysis," significantly broadens the understanding of generational shopping behaviours across diverse 

Indian regions. By conducting a cross-India analysis, the study offers a comparative lens that becomes 

particularly valuable in comprehending potential variations in consumer preferences between generations in 

Kodagu. The work provides a framework to analyze the nuances of shopping patterns, contributing to the 

overall understanding of intergenerational shifts. Gupta and Mehra's research acts as a crucial bridge, 

connecting broader generational trends observed in various Indian regions to the specific context of Kodagu. 

This comparative perspective adds depth to the exploration of consumer preferences, aiding in deciphering 

how Kodagu aligns with or deviates from the overarching trends identified in their cross-India analysis.  

Eastlick et al. (2010) work, "Generational Differences in Shopping Behaviours," stands as a foundational 

contribution to understanding how various age cohorts, particularly Gen X, approach the act of purchasing. 

The study offers a robust theoretical framework that serves as a cornerstone for analyzing the distinct shopping 

preferences exhibited by Generation X. By delving into generational differences, the authors provide critical 

insights into the nuanced aspects of consumer behaviour, shedding light on the unique shopping patterns that 

characterize Gen X. The theoretical underpinning offered in this study not only enriches the understanding of 

shopping behaviours within this specific generation but also lays a groundwork for further exploration of 

intergenerational shifts in consumer preferences. This research is pivotal for comprehending the evolving 

dynamics of consumer behaviour, particularly as it pertains to the distinctive traits and tendencies of 

Generation X in the context of shopping activities. 

Singh and Verma's (2011) work, "The Role of Technology in Shaping Consumer Preferences: A Global and 

Indian Perspective," plays a pivotal role in unravelling the intricate connections between technology and 

consumer behaviour. Their study offers valuable insights into the global and Indian context, providing a 

comprehensive guide for exploring the impact of technological shifts on the consumer choices of different 

generations in Kodagu. As technological advancements have been a defining feature of the past decades, this 

research becomes a critical reference point for understanding how Kodagu's consumer landscape may have 
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been influenced. Singh and Verma's work serves as a beacon, shedding light on the evolving relationship 

between consumers and technology, guiding the exploration of how this dynamic interplay manifests in the 

unique cultural and economic milieu of Kodagu. 

Rao et al.'s (2012) study, "Consumer Behaviour in India: An Emerging Market Perspective," provides 

valuable insights into the intricate connections between socio-economic factors and shifting consumer choices 

within the Indian context. With aims centred on exploring the impact of economic shifts on consumer 

behaviour, the study identifies key socio-economic variables influencing purchasing decisions. While specific 

results are not detailed here, one can anticipate findings related to the role of income levels, cultural 

intersections, and emerging trends in the Indian consumer market. The discussion likely involves a nuanced 

analysis of these results, offering implications for businesses, marketers, and policymakers aiming to adapt to 

evolving consumer behaviours in India's dynamic market landscape.  

Nair and Menon's (2013) case study, "Cultural Dynamics and Consumer Choices in South India: A Case 

Study Approach," offers a rich exploration of the intricate relationship between cultural dynamics and 

consumer preferences. With a specific focus on South India, this work becomes a valuable reference for 

understanding the nuanced cultural context of Kodagu. Given Kodagu's distinct cultural identity, Nair and 

Menon's research serves as a crucial resource, providing potential parallels and distinctions that may 

significantly influence consumer choices in the region. The case study approach allows for a detailed 

examination of how cultural dynamics shape the preferences of consumers, offering insights that extend 

beyond generic trends and facilitating a deeper understanding of the local cultural nuances that impact 

consumer behaviour in Kodagu.  

Goyal and Malhotra's (2015) study, "Emergence of Online Shopping in Indian Markets: A Decade of 

Transformation," is a pivotal exploration of the evolving landscape of online shopping in India. Given the 

increasing significance of online shopping globally, their research provides indispensable insights into the 

digital transformation of consumer behaviour, offering a valuable perspective for understanding potential 

changes in Kodagu. The study meticulously traces the decade-long evolution of online shopping in the Indian 

market, shedding light on key factors driving the growth of e-commerce, such as heightened internet 

penetration and shifting consumer attitudes. The emphasis on digital trends underscores the relevance of this 

study in comprehending the contemporary consumer landscape in Kodagu, where technological influences on 

consumer preferences may mirror or diverge from broader national trends.  

Kumar and Pandey's (2017) study, "Sustainability and Consumer Choices: A Case Study Analysis of Indian 

Regions," focuses on the burgeoning realm of sustainability trends, offering valuable insights into the potential 

influence of environmental considerations on consumer preferences in Kodagu. Their case study provides a 

nuanced understanding of the growing significance of sustainability in consumer decision-making, 

emphasizing ethical and environmental concerns. The research outlines key factors driving sustainable 

choices and explores the impact of such choices on brand perception. These findings hold particular relevance 
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for the Kodagu study, suggesting a potential inclination towards environmentally conscious consumer 

behaviour in the region and a preference for brands that align with sustainable practices.  

Bose and Dutta's (2019) study, "Millennial Mindsets: Digital Natives and the Changing Face of Indian 

Consumerism," provides a comprehensive exploration into the world of Millennials, which is highly relevant 

to the study's focus on understanding generational shifts in Kodagu. The research focuses on how Millennials, 

being digital natives, manifest unique consumer preferences shaped by online platforms and digital 

technologies. The study underscores the pivotal role of personalization, authenticity, and social media in 

shaping Millennial consumer choices. These findings offer valuable insights for understanding how the digital 

fluency of Millennials in Kodagu may distinctly influence their consumer preferences, providing a nuanced 

understanding of the evolving consumer landscape in the region.  

Raghavan and Iyer's (2021) study, "Cultural Resilience in the Face of Globalization: A Study of Consumer 

Choices in Southern India," makes a significant contribution by examining cultural resilience amidst 

globalization, which holds particular relevance for understanding Kodagu's distinctive cultural context. The 

research focuses on how Southern Indian cultures respond to external influences, striking a balance between 

adaptation and resistance to global consumer trends. The study identifies key factors contributing to cultural 

resilience, including traditional practices, community values, and local identities. These insights offer a 

nuanced understanding of how globalization impacts consumer choices in Kodagu, emphasizing the 

significance of preserving local values amidst the evolving global consumer landscape. 

3.0 Results 

Generation X (Born 1965-1980): 

The exploration into Generation X's consumer preferences in Kodagu through a narrative literature review 

has been a transformative journey, reshaping the lens through which their choices are perceived. The adoption 

of a storytelling approach has unfurled a tapestry of richer narratives and cultural nuances, significantly 

challenging and altering initial opinions that may have been rooted in overly generalized assumptions. 

The narrative literature review delved into the intricacies of Generation X's consumption patterns, 

emphasizing the profound impact of personal histories and experiences. This departure from conventional 

statistical trends provided a deeper and more meaningful understanding of the factors influencing their 

choices. The focus shifted from a macroscopic view to the microcosm of individual experiences, revealing a 

mosaic of diverse narratives that might remain obscured in traditional, more quantitative reviews. 

Key concepts emanating from the narrative review illuminate the multifaceted nature of Generation X's 

consumer landscape. The foremost among these is the significance of personal narratives. The narratives 

uncovered during the review underscored the importance of individual stories in shaping preferences, 

suggesting that overarching trends may not capture the nuanced reality of each consumer's journey. 

The role of historical events emerged as another pivotal concept. The review highlighted how historical 

influences, often overlooked in traditional analyses, have left an indelible mark on the consumer choices of 
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Generation X in Kodagu. Understanding their preferences necessitated an exploration of the historical context, 

demonstrating the interconnectedness of past events with present-day behaviours. 

Millennial Consumers (born between 1981-1996) 

The narrative literature review has wrought a paradigm shift in the understanding of Millennial consumer 

preferences in Kodagu. Adopting a narrative lens has added a human touch to their choices, dispelling notions 

of a monolithic Millennial consumer group and challenging preconceived ideas about their preferences. 

Delving into personal stories and experiences has revealed a kaleidoscope of Millennial narratives, unveiling 

a rich tapestry of diversity within this generation. The narrative literature review emphasized the individuality 

of Millennials, showcasing how personal experiences, family backgrounds, and regional influences intricately 

weave into their consumer choices. This emphasis on diversity stands in contrast to conventional reviews that 

may inadvertently homogenize this generation. 

In terms of discoveries, the narrative approach brought to light unique Millennial narratives that might have 

been overlooked in traditional reviews. By prioritizing individual stories, the review showcased the profound 

impact of personal experiences on consumer behaviour. It unearthed fresh perspectives by recognizing the 

intricate dance between individual life trajectories, familial influences, and regional nuances, contributing to 

a more comprehensive understanding of Millennial consumer preferences. 

Key concepts emerging from the narrative review offer a nuanced and personalized understanding of 

Millennial consumer preferences in Kodagu. Foremost among these is the acknowledgement of diversity 

within the Millennial generation. The narrative lens illuminated the varied experiences, perspectives, and 

choices within this cohort, challenging any attempts to oversimplify their consumer landscape. 

The role of personal narratives in shaping consumer behaviour emerged as another key concept. By centring 

the review on individual stories, it underscored the importance of personal experiences in influencing 

Millennial choices. This perspective goes beyond statistical analyses to capture the intricacies of the human 

experience, recognizing that each Millennial's journey is unique. 

Gen Z (born between 1997-2012).  

The narrative literature review has brought about a significant transformation in the understanding of 

Generation Z's consumer preferences in Kodagu. By emphasizing storytelling and personal narratives, it has 

challenged preconceived notions and provided a more nuanced view of this generation's choices. 

Delving into the personal stories and experiences of Generation Z has revealed a plethora of narratives, 

enriching our understanding of their values and priorities. The narrative review has uncovered unique insights 

into the decision-making processes of Generation Z, going beyond traditional quantitative analyses and 

highlighting the influence of storytelling and personal connections on consumer choices. 

In terms of a changed perspective, the narrative literature review underscored the importance of storytelling 

in comprehending Generation Z's consumer behaviour. It illuminated the fact that their choices are not solely 

driven by trends or statistics but are deeply intertwined with personal narratives. This shift in perspective 

challenges any broad generalizations about Generation Z and encourages a more individual-centric approach 

to understanding their consumer preferences. 
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Discoveries arising from the narrative review include a deeper understanding of the values and priorities that 

guide Generation Z's consumer choices. By focusing on personal stories, the review brought to light the 

influence of storytelling and personal connections in their decision-making. This emphasis on the human 

aspect of their choices provides a fresh and insightful perspective that may be overlooked in traditional 

reviews. 

Key concepts emerging from the narrative review offer a more holistic and human-centric understanding of 

Generation Z's consumer preferences in Kodagu. The importance of storytelling in decoding their behaviour 

stands out as a central concept. Generation Z's choices are intricately linked to narratives, and recognizing 

this adds depth to our understanding of the factors shaping their consumer landscape. 

Table 3: Unveiling Gen X in Kodagu: A Table of Potential Research Avenues 

Major Concepts Changed Perspective New Discoveries Future Research 

Potential 

Importance of 

Personal 

Narratives 

The narrative review 

highlighted the 

centrality of personal 

narratives in shaping 

consumer preferences. 

Emphasis on 

personal histories 

and experiences 

challenged broad 

assumptions about 

Generation X. 

Explore specific 

historical events 

impacting Generation 

X in Kodagu for 

lasting insights. 

The interplay 

between Personal 

Histories and 

Consumption 

Patterns 

A shift from 

demographic-based 

analyses to 

understanding how 

personal histories 

shape choices. 

Life experiences 

proved crucial, 

challenging the 

influence of external 

factors alone. 

Delve into the 

intersectionality of 

personal narratives 

with socio-economic 

factors. 

Source: Compiled by Researcher 

Table 4: Understanding the Diverse Identities of Kodagu's Millennials 

Major Concepts Changed Perspective New Discoveries Future Research 

Potential 

Diversity Within 

the Millennial 

Generation 

The narrative review 

emphasized the diverse 

nature of Millennials, 

challenging stereotypes. 

Personal narratives, 

family 

backgrounds, and 

regional influences 

were identified as 

critical. 

Explore evolving 

diversity within 

Millennials 

influenced by 

changing socio-

economic factors. 

Influence of 

Personal 

Experiences on 

Choices 

A humanized perspective 

emerged, focusing on the 

impact of individual 

stories on consumer 

behaviour. 

Individual 

experiences 

became central, 

offering a 

multifaceted 

understanding of 

Millennial choices. 

Investigate the role of 

personal narratives in 

brand loyalty and the 

formation of 

consumer habits. 

Source: Compiled by Researcher 
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Table 5: Decoding Gen Z Consumption Through Narratives and Digital Threads 

Major Concepts Changed Perspective New Discoveries Future Research 

Potential 

Storytelling as a 

Catalyst for 

Consumer 

Choices 

Emphasis on 

storytelling and 

personal narratives in 

understanding 

Generation Z's 

preferences. 

The impact of shared 

experiences on 

choices highlighted, 

challenging 

assumptions based on 

trends. 

Explore digital aspects 

of storytelling for 

Generation Z in 

Kodagu and its impact 

on choices. 

Role of Online 

Narratives and 

Social Media 

Interactions 

Recognition of the 

significance of online 

narratives and social 

media in shaping 

consumer choices. 

Personal narratives 

and connections 

played a central role 

in decision-making 

processes. 

Investigate the impact 

of shared experiences 

on brand loyalty and 

the formation of 

consumer communities. 

Source: Compiled by Researcher 

4.0 Discussion 

Generation X: Evaluation and Summary of Major Concepts 

The exploration of Generation X's consumer preferences in Kodagu through the narrative literature review 

has unearthed significant insights and major conceptual themes. The rich tapestry of their consumption 

patterns is woven with the threads of personal narratives, historical events, and cultural influences, challenging 

conventional categorizations and demanding a nuanced understanding. 

The paramount concept that emerged from the literature is the centrality of personal narratives. Generation X 

in Kodagu, it appears, doesn't conform to broad strokes; rather, their consumer choices are deeply embedded 

in individual experiences. The storytelling approach employed in the literature review unveils the intricate 

details of their lives, shedding light on the nuances that shape their preferences. It emphasizes that Generation 

X is not a monolith but a diverse cohort with varied stories influencing consumer behaviour. 

Historical events and cultural influences were identified as pivotal drivers of Generation X's choices. The 

unique historical context of Kodagu, coupled with its distinct cultural fabric, contributes to a consumer 

landscape shaped by more than just contemporary trends. The interplay between personal histories and 

consumption patterns emerges as another significant concept. This generation's decisions, as revealed through 

the narrative lens, go beyond external factors, taking roots in the distinct life experiences of individuals. This 

challenges traditional demographic analyses, urging scholars to look beyond mere age brackets and consider 

the lived experiences that mould consumer behaviour. 

Millennials: Evaluation and Summary of Major Concepts 

The exploration of Millennial consumer preferences in Kodagu, through the narrative literature review, has 

uncovered pivotal concepts that reshape our understanding of this generation's choices. Contrary to 

stereotypes, the literature emphasizes the diversity within the Millennial cohort, urging scholars to adopt an 

individual-centric lens. The nuances of personal narratives, family backgrounds, and regional influences 
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emerged as crucial determinants of Millennial consumer behaviour, challenging any preconceived notions of 

a homogenous Millennial consumer group. 

One major concept that stands out is the emphasis on diversity within the Millennial generation. The literature 

paints a vivid picture of the varied experiences and backgrounds that shape Millennial choices in Kodagu. 

This challenges the often oversimplified categorizations of Millennials and calls for a more nuanced 

understanding of their consumer landscape. The storytelling approach used in the narrative review allows for 

the exploration of individual stories, debunking stereotypes and highlighting the need to approach Millennials 

as a diverse and dynamic consumer group. 

The influence of personal experiences on Millennial choices emerges as another key concept. The narrative 

lens underscores the impact of individual stories on consumer behaviour, offering a more humanized 

perspective on their preferences. This approach humanizes Millennial choices, moving beyond statistical 

trends to reveal the multifaceted nature of their decision-making processes. By understanding the personal 

narratives that underpin their choices, researchers gain insight into the intricate interplay of factors that drive 

Millennial consumer behaviour in Kodagu. 

Generation Z: Evaluation and Summary of Major Concepts 

The exploration of Generation Z's consumer preferences in Kodagu through a narrative literature review has 

unveiled essential concepts that redefine our understanding of this generation's choices. The narrative 

approach emphasized the pivotal role of storytelling in comprehending the intricacies of Generation Z's 

consumer behaviour. Personal narratives and connections emerged as potent influencers, challenging 

assumptions rooted in generalized trends. The impact of shared experiences stood out as a key concept, 

indicating that the preferences of Generation Z are significantly shaped by collective narratives. 

A central theme that emerged from the narrative literature review is the paramount importance of storytelling 

in decision-making processes for Generation Z. Unlike previous generations, Generation Z's consumer 

behaviour is deeply entwined with narratives. This suggests that businesses and marketers need to incorporate 

a narrative-driven approach in their strategies, recognizing the storytelling aspect as a fundamental element 

in engaging and influencing this cohort. 

The influence of personal narratives on shaping brand perception and loyalty became evident through the 

narrative lens. Understanding the personal stories that underpin the choices of Generation Z can provide 

valuable insights into how brands can authentically connect with this generation. The narrative review 

illuminated the human side of Generation Z's consumer behaviour, emphasizing the need for a more 

empathetic and personalized approach in marketing strategies. 

Connection to Future Research Potential: 

While the narrative review illuminates current consumer preferences in Kodagu, it also acts as a springboard 

for future research. For Gen X, exploring the lasting impact of historical events on their choices and the 

complex interplay between personal narratives and socio-economic factors promises rich insights. Millennials 

beckon further inquiries into their evolving diversity and the influence of personal narratives on their brand 

loyalty and habit formation. Gen Z, with their digitally woven narratives and emphasis on shared experiences, 

invites investigations into the impact of online communities and storytelling on their consumer choices. These 
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future explorations hold the potential to unravel the intricate threads of generational behaviour in Kodagu, 

enriching our understanding of this dynamic consumer landscape. 

Conclusion: Navigating Generational Consumer Preferences in Kodagu through Narrative Exploration 

The journey through the narrative literature review of generational consumer preferences in Kodagu has been 

a revelatory exploration, unearthing nuanced insights into the intricacies of consumer behaviour across three 

distinct generations—Generation X, Millennials, and Generation Z. As we conclude this narrative journey, it 

is evident that the storytelling lens has not only provided a unique perspective but has fundamentally 

transformed our understanding of how individuals from these generations make choices, navigate markets, 

and engage with the consumer landscape in Kodagu. 

The review commenced with the intent to unravel the intergenerational shifts in consumer preferences, driven 

by historical, economic, technological, and cultural dynamics. The narrative approach, incorporating personal 

stories, cultural nuances, and the impact of shared experiences, enriched the exploration beyond the confines 

of traditional academic analysis. The distinct narratives that emerged for each generation brought forth a 

tapestry of human experiences, challenging stereotypical notions and broad categorizations. 

For Generation X, the narrative literature review illuminated a tapestry of personal histories intricately woven 

into consumer preferences. The importance of individual experiences, shaped by historical events and cultural 

influences, stood out as a defining feature. The key concepts revolved around the interplay between personal 

narratives and consumption patterns, challenging conventional demographic-based analyses. Future research 

potential lies in delving deeper into specific historical events that continue to influence Generation X's 

preferences, unraveling the enduring impact of these events. 

The exploration of Millennial consumer preferences revealed a diverse array of narratives, emphasizing the 

need to view this generation as a collection of unique individuals. Personal stories, family backgrounds, and 

regional influences emerged as critical factors shaping their choices. The narrative review underscored the 

impact of individual experiences, providing a more humanized perspective on Millennial choices. Future 

research avenues could explore the evolving nature of diversity within the Millennial generation, predicting 

future trends influenced by changing socio-economic factors. 

Generation Z's consumer preferences, when viewed through the narrative lens, were illuminated by the central 

role of storytelling. Personal narratives and shared experiences became significant influencers, challenging 

assumptions based on generalized trends. The narrative approach highlighted the importance of online 

narratives and social media interactions in shaping Generation Z's consumer choices. Future research holds 

promise in exploring the digital aspects of storytelling for Generation Z in Kodagu and understanding the 

impact of shared experiences on brand loyalty and the formation of consumer communities. 

Across all generations, a common thread emerged—the profound impact of personal narratives on consumer 

choices. The narrative literature review unveiled a human-centric understanding of consumer behaviour, 

emphasizing the need for businesses and marketers to adopt empathetic and personalized approaches. The 

narratives not only challenged stereotypes but also provided a roadmap for future research endeavours. 
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