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Abstract: The last two decades have witnessed a rapid transformation of traditional media into new media that 

encompasses digital, computerized, and networked information and communication technologies. Every segment 

of society desires its virtual presence on the social media platform. There exists a need to know why social media 

has grabbed such a great focus, as it has been causing an intensified threat to the other conventional media. 

Social media plays a major role in India. It has connected people from many  cities  and professions. 
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Introduction: 

Social media had been experiencing significant growth in India. It's important to note that the growth and trends 

in social media can change rapidly, so more recent data may show different developments. Some key points 

regarding the growth of social media in India included 

1. Increase in internet penetration: India had seen a substantial increase in internet penetration, which, in 

turn, contributed to the growth of social media. Affordable smart phones and data plans made the internet 

accessible to a larger portion of the population 

2. Popularity of platforms: Social media platforms like Facebook, WhatsApp, Instagram, Twitter, and TikTok 

(before it was banned) were widely used in India. Facebook-owned 

WhatsApp, in particular, had a significant user base. 

3. Rise of Regional Platforms: India also witnessed the emergence of regional social media platforms catering 

to the diverse linguistic and cultural landscape of the country. These platforms aimed to engage users in their 

preferred languages 

4. Influence on Business and Politics: Social media had a growing impact on businesses and politics 

in India. It became a vital tool for communication, marketing and political campaigns. 
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5. Challenges: The growth of social media also brought challenges related to privacy, misinformation, 

and fake news. The government and social media companies were taking measures to address 

these concerns. 

6. Regulatory Changes: The Indian government had been considering regulatory changes to address issues 

related to social media, including data protection and content moderation. 

 

Meaning and importance of social media 

What is Social Media? Social media refers to the means of interactions among people in which they create, 

share, and/or exchange information and ideas in virtual communities and networks. The Office of 

Communications and Marketing manages the main Facebook, Twitter, Instagram, LinkedIn and YouTube 

accounts. 

Social media is an important part of today's world. It helps people stay connected and share ideas, thoughts, and 

opinions with others in a safe and secure environment. It can also be used to promote businesses, organizations, 

and causes, as well as to stay informed about current events and trends 

 

 Social media is digital technology that allows the sharing of ideas and information, including text and 

visuals, through virtual networks and communities. 

 Social media typically features user-generated content that lends itself to engagement via likes, shares, 

comments, and discussion. 

 More than 4.7 billion people around the world use social media. 

 Social media is credited with helping people build community and faulted for facilitating disinformation 

and hate speech. 

 Social media is also an increasingly important part of many companies' marketing campaigns. 

 The largest social media platforms worldwide are Facebook, YouTube, WhatsApp, Instagram, and 

WeChat. 

 

 What Social Media Is Used for Today 

 Social media platforms are often divided into six categories: social networking, social bookmarking, 

social news, media sharing, microblogging, and online forums. 

 These diverse platforms serve a vast range of purposes and user interests. Some appeal to 

hobbyists, others to people in their work lives. People use them to find others across the globe 

who share their political or other views. Entertainers use social media to engage with fans, 

politicians with voters, charities with donors. Governments often turn to social media to convey vital 

information during emergencies. 

For businesses, social media has become a key marketing tool. Companies use it to find and engage with 

customers, drive sales through advertising and promotion, identify fast-moving consumer trends, 

provide customer service or support, and collect data on users, sometimes surreptitiously 
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Types of social media 

social media platforms for use in India depends on your specific objectives, interests, and needs. Here are some 

popular social media platforms, along with suggestions for their use 

1.Facebook: : Facebook is a versatile platform for connecting with friends and family, sharing updates, and 

joining various interest-based groups. It's a great choice for personal networking and sharing information 

2.Instagram: Instagram is excellent for visual content sharing. It's ideal for individuals, influencers, and 

businesses that want to share photos and short videos to build a brand or promote products 

3. Twitter: Twitter is a platform for real-time news and updates. It's a great choice if you want to stay informed 

about current events, follow trends, or share your thoughts and opinion. 

4.LinkedIn: : LinkedIn is the go-to platform for professional networking. It's perfect for job seekers, 

professionals, and businesses looking to connect, recruit, and share industry insights. 

5.You Tube: : If you enjoy creating and sharing videos, YouTube is the most popular video-sharing platform. 

It's great for content creators, vloggers, and educators 

6.WhatsApp: WhatsApp is a widely used instant messaging app in India. It's ideal for personal communication, 

group chats, and voice and video calls. 

7.Telegram: Telegram is known for its secure messaging features and is gaining popularity in India. It's suitable 

for those looking for privacy-focused messaging. 

8. SnapChat: Snapchat is popular among the younger generation for sharing short-lived photos and 

videos. It's an excellent choice for interactive and fun content. 

9. Pinterest:  Pinterest is a visual discovery and bookmarking platform. It's perfect for people interested in 

collecting and sharing images related to their hobbies and interests. 

10.Quora: Quora is a question-and-answer platform. It's great for sharing knowledge, asking questions, and 

engaging in discussions on a wide range of topics. 

11.Roposo: Roposo is a short video-sharing platform known for its regional language support. It's suitable for 

sharing short video content and connecting with a diverse audience 

11. Koo: Koo is a microblogging platform focused on Indian languages. It's a good choice for those who want to 

engage with others using regional languages. 

Your choice of social media platforms should align with your objectives, interests, and target audience. 

Remember to use these platforms responsibly and be mindful of privacy and security settings. 

Additionally, always stay updated on any local regulations or guidelines that may affect your social 

media use in india. 

 

 

http://www.ijcrt.org/


www.ijcrt.org                                                         © 2023 IJCRT | Volume 11, Issue 12 December 2023 | ISSN: 2320-2882 

IJCRT2312046 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org a381 
 

OBJECTIVES OF THE STUDY 

1.To discuss the major roles played by social media in India 

2.To discuss the key features of social media 

3.To discuss the significances of social media. 

Literature Review: 

Walid Nabil Iblasi, Dr. Dojanah M.K. Bader, Sulaiman Ahmad Al-Qreini(January 2016 ) the article 

entitled “The Impact of Social Media as a Marketing Tool on Purchasing Decisions (Case Study on SAMSUNG 

for Electrical Home Appliances)” The purpose of this paper was to investigate the impact of Social Media as a 

marketing tool on Purchasing Decisions; Social media becomes an important communication tool that people use 

to connect to other people or organization. People use social media to share their experiences, reviews, 

information, advice, warnings, tips and/or any kind of issues that are interesting to their “connection” or friends. 

That information is a helpful source, which may influence consumer’s decision-making. In order to achieve the 

paper purposes, the researchers collected the information from SAMSUNG customers through designing a 

questionnaire according to the goals and hypotheses of the paper. The questionnaire was distributed to a sample 

of (93) in 3 branches of SAMSUNG Company. 

Research Methodology: 

Data Collection Method This present study is entirely based on secondary data source which has been collected 

from government official websites, journals, newspapers and related studies. 

 

Results and Discussion: 

 

3 reasons social media is important to today’s world 

Social media is important to today’s world for a few reasons, including: 

1. Connect with family and friends 

With social media networks like Facebook and Instagram, people can connect (and keep in touch) with family and 

friends. They can also meet new people via groups, which bring together users who share hobbies, interests, and 

more. 

2. Share information 

People can also use social media to share information like: 

 Life milestones 

 Breaking news 

 How-to videos 

 And more 

Twitter, for example, is a go-to network for journalists who use the platform to find breaking stories. In 

comparison, people will use Instagram to share milestones, like an engagement, home purchase, marriage, and 

more. 
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In comparison, YouTube makes learning a new skill, like fixing a flat tire, easier than ever. 

3. Find entertainment 

Social media is also a resource hub, providing users with ways to laugh, cry, and binge. People can find 

entertainment in various formats, from videos to posts to games. Plus, they can share them with their connections. 

9 reasons social media is important to businesses 

When it comes to commerce, social media is important to businesses for a few reasons, including: 

1. Connect with fans 

Just as people connect with friends and family through different types of social media, they can also connect with 

their favorite brands. The first reason why social media marketing is important for businesses is because they can 

connect with their biggest fans, who can become advocates (and generate even more fans!) for the brand. 

2. Share updates 

Another example of social media’s importance is its ability to deliver timely updates fast, like for: 

 Temporary hours, like for a holiday 

 Sale 

 Product or service availability 

 And more 

Businesses can post on Facebook, Instagram, Twitter, and more with a few clicks. Plus, with social media 

management tools like Buffer, it’s easy for companies to post to multiple networks simultaneously — which is 

great for high-priority updates. 

3. Build trust 

Social media also sends trust signals, which is one of social media’s biggest advantages. 

Think of your shopping habits — when you find a new business, do you typically check its social media? When 

you do these checks, you’re often looking for confirmation that this is a real business and whether people love (or 

hate) its offerings. 

That’s why companies often include links to their social media profiles on their website. One of the major social 

media marketing importance is its capacity to cultivate trust across diverse platforms. It allows you to post 

information and photos that demonstrate how much you appreciate your customers. You give them valuable 

information. In exchange, they return to you and purchase your products and services. 
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4. Provide customer support 

Another reason why social media is important is because of its ability to provide customer support via: 

 Chatbots 

 Direct messages 

 Post comments 

With more than 65% of people using social media for customer services, businesses need to have a presence on 

social media networks like Facebook, Instagram, Twitter, and even LinkedIn. When you do, you can respond fast 

to user needs and deliver ‘WOW’ experiences that create lifelong fans. 

5. Improve client retention 

Why use social media for marketing? Because companies can also use social media to improve client retention 

by: 

 Communicating updates to followers 

 Resharing user-generated content, like from a fan 

 Responding to user comments, direct messages, and brand mentions 

Since it costs significantly more to generate a new client than retain one, you want to invest in customer retention 

tactics when possible, and social media offers a great one. Social media tools like Buffer and Hootsuite can also 

make managing your social media efforts easier and faster. 

6. Advertise to qualified users 

Another example of social media’s importance comes from its advertising capabilities. On networks like 

Facebook, Instagram, Twitter, and LinkedIn, your business can launch targeted campaigns to reach users in your 

target audience. 

Some use cases for social media ads include: 

 Remarket to website visitors 

 Advertise to users with similar interests to your target market 

 Retarget existing clients for upsells 

 And more 

If you’re wondering why use social media marketing in the first place, these advertising capabilities provide just a 

glimpse of the potential power of social media. For more ideas and inspiration, check out our compilation 

of social media ad examples! 

7. Generate website traffic 

Social media is also important because of its ability to drive website traffic. 

Follow brands on social media, and you’ll notice many share content from their website, like a blog post. Those 

shares help generate traffic to the brand’s site. It’s important to note, though, that you’ll give users fatigue if you 

share everything you publish to your site. 
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Focus on sharing the most relevant website content to your social media profiles. 

8. Interact with fans 

For businesses using social media to market and advertise their business, social media is more than sharing your 

message — it’s also interacting with your fans, whether they’re happy, sad, or something in between. 

Some interactions are easier than ever, like a happy client vs. an unhappy one, but they’re critical to building 

relationships. They also demonstrate to new, future customers that you acknowledge and work through problems 

instead of ignoring them. 

9. Collaborate with other brands 

Another example of social media’s importance is the ability to collaborate with other brands, like by: 

 Running a contest together 

 Commenting on each other’s posts 

 Launching a product or experience together 

 And more 

 

 

Conclusion: 

 

In conclusion, the role of social media in India is undeniable and continues to grow. It has proven, Social media 

plays a significant role and holds great importance in India, just as it does in many other parts of the world. Its 

impact can be observed across various aspects of society, including communication, information sharing, 

business, education, politics, and more.  ... 
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