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 The goal of the study on the variables affecting Starbucks's online customer engagement is to recognize 

and examine the many variables affecting customers' interactions with the brand on online platforms. 

 The goal of the study is to determine how Starbucks's online consumer engagement is influenced by 

elements including social media marketing, website design, user- generated content, customer support, 

and other marketing methods. 

 The objective is to offer information and suggestions that will enable Starbucks to improve customer 

interaction online and forge closer bonds with consumers. 

 In the end, the study hopes to add to the body of knowledge on online consumer interaction and offer 

useful recommendations for businesses like Starbucks looking to enhance both their online presence and 

customer engagement. 
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