
www.ijcrt.org                                                                     © 2021 IJCRT | Volume 9, Issue 3 March 2021 | ISSN: 2320-2882 

IJCRT2103599 International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org 5129 
 

ROLE OF FUNDAMENTAL DUTIES TO 

SUSTAINABLE DEVELOPMENT IN NATION 

BUILDING - WITH SPECIAL REFERENCE TO 

CORPORATE SECTOR (CSR 

RESPONSIBILITIES) 
 

Suresh babu Kalarikkal, Research Scholar, 

Department of Law, Rabindranath Tagore University, Bhopal, Madhya Pradesh, India 

 

 

Abstract:  Citizen of the country helps to make up the nation, and Nation is what its citizens make up for. The citizens that are 

responsible by nature can help in making up a better nation. The fundamental responsibilities of a state in a manner of Directive 

Principles in Part-three of the Constitution of India and have also come up with many ideas that can be followed in its 

implementation by both the companies and the people. New ventures and new business, constitute to be an important pillar of the 

developing modern society. CSR: “Corporate Social Obligation”, indicates to methodologies partnerships or the companies that 

conduct their businesses in a way that is highly moral, with a well-disposed society, and is valuable to a network for its advancement. 

The present article helps to examine the significance of CSR dependencies on some specific accessible hypotheses in writing. It 

was contended that the 3-speculations: social hypotheses, utilitarian, and administrative of CSR listed specifically from the different 

studies in a territory can be used for recommending that CSR is a worldwide issue because of the nature of business with no outskirts. 

The ideas of CSR develop in its practice and significance. The conducted report attempts to discuss the effect CSR has in improving 

the network in terms of the fact that the rationale of CSR works in the favor of the network both economically and socially. The 

main traits of a CSR supervisor are additionally examined to get the resultant comprehension of CSR and its characteristics. 

Ultimately, the suggestions and conclusions were also listed.  

 

Index Terms - Fundamental Duties, corporate-society relations, CSR, multinational corporations, community development, 

competencies of CSR managers 

I. INTRODUCTION  

Each resident has a total of eleven-fundamental responsibilities towards a country as coordinated by our Indian Constitution. These 

duties are normally characterized as ethical commitments of residents to maintain solidarity and honesty towards our nation. 

Needless to say, individuals performing strong roles, under big companies or organizations should defend and promote the rights 

of the deprived and disadvantaged people in their connections showing the behavior of the duty-collector. Obligations of a citizen 

are laid down in the Constitution of India, Part IV-A 51A, concerning the people and the country. In any case, similar to these 

Directive principles the duties on a person, however, are not enforced under any law but the fundamental rights and duties are both 

just two faces of a coin.  However, both of the aspects must be followed parallelly. Major Rights were to be upheld with Fundamental 

Duties. Obligations are indistinguishable from the Rights; however, these are considered to be carefully correlative. What it is often 

understood that the Duties means to give, where rights are tied in with the setting. One will pick up what one is given with. The 

famous law by newton- To each activity, there is an equivalent and inverse response. This implies equally importance to cultural 

conduct.  

Fundamental Duties are normally less talked about where the Rights gets the most attention and thought. Each commitment 

regardless of size – by anybody is similarly significant in financial upliftment. We have to comprehend and understand the force 

and capability of releasing duties. Releasing obligations give a magnificent chance to contribute to national advancement. Duty 

ought to be granted as essential conduct for any dynamic culture.  

CSR or also known as Business Responsibility ought to be viewed as the overall Social conduct of the network of a business.  

Fundamental Rights and Duties as pertinent for residents – are similarly relevant for business as well as the associations, since 

people or gatherings of individuals structure an organization or an association. Along these lines, the responsibilities and obligations 

that the people must follow should also apply to the organizations and the companies. 
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II. FUNDAMENTAL DUTIES 

Every citizen of India is obligate to follow: 

(a) Following Constitution and its establishments and goals, the National Anthem and the National Flag.  

(b) For esteemed and pursue an honorable belief that roused the battle of nations for the opportunity.  

(c) to maintain and secure the power, solidarity, and trustworthiness of India.  

(d) to guard the nation and render national help when called upon to do as such.  

(e) to advance congruity and the soul of basic fellowship among every one of the individuals of India rising above strict, 

etymological and territorial or sectional assorted varieties; to repudiate rehearses defamatory to the respect of ladies.  

(f) to esteem and safeguard the rich legacy of our composite culture.  

(g) Ensuring and improving habitat, including trees, wetlands, rivers, and life, and sympathizing with animals.  

(h) to shore up the logical temperament, the humanism, and the demand and alter soul; to protect accessible property and to 

retreat from wildness.  

(i) An endeavor for greatness in every circle of individual and aggregate movement with a goal that the country continually 

ascends to highly elevated levels of attempt and accomplishment.  

(j) Who's a parent or gatekeeper to teach his kid or, generally speaking, for ages between 6 and 14 years. (86 th ACA, 2002).  

 

The business has aggregate obligations towards Fundamental Duties. We can likewise say that without aggregate endeavors business 

can't have the option to play out the Duties - the proper commitments.  

The government ought to make an empowering and empowering environment where everybody and each association can play out 

their Duties faultlessly. Duty ought to be acted in simultaneousness with moral conduct.  

Our flighty conduct might be pulling in issues lastly, severely affecting our advancement of present society and people in the future's 

point of view and individual and social practices. Net disappointment in releasing duties will hurt the way of progress, harmony, 

and congruity.  

Our CSR must be guided by our Fundamental Duties and all social improvement projects and activities must be interlinked to them.  

Initially, our Constitution had not recommended essential obligations of the Citizens. Prior, satisfaction in major rights was not 

restrictive on the presentation of central obligations.  

The Nation had understood the significance of obligations in reinforcing just eco-framework and in building a dynamic nation. 

Appropriately, Fundamental obligations were added to the Constitution by the 42nd amendment in the year 1976.  

The Citizen is the unit of the Nation and the Nation is the thing that the Citizens are. Capable individuals can improve the country. 

The State additionally has major obligations as Directive Principles Part III and has set out some high goals to be pursued. 

Essentially, the key obligations set down high standards to be trailed by the individuals. Organizations are significant foundations 

of present-day society.  

Curiously, order standards and crucial obligations are non-justiciable. While part III containing key rights is reasonable. Resident 

must do their work with incredible commitment and earnestness.  

III. ABOUT THIS GUIDE  

This guide can be utilized as an introduction to corporate social duty. All things considered, it contains data on the best way to 

survey the impacts of business exercises on others, create and actualize a corporate social duty methodology and responsibilities, 

and measure, assess, and report on execution and connect with partners. Ranking directors in firms all things considered from huge 

companies to little and medium-sized undertakings to miniaturized scale organizations should think that its significance, as will 

supervisory groups, board individuals and cutting-edge representatives, and industry affiliation faculty who work with 

organizations. It is trusted that the guide will likewise demonstrate valuable to those effectively occupied with CSR exercises. At 

long last, it is trusted that those outside the business world (e.g., government authorities, delegates of non-legislative associations, 

and individuals from people in general) will pick up bits of knowledge into the difficulties firms face while tending with the impact 

of their exercises on society. The guide distills ideas and practices from various sources and is not intended to be prescriptive but 

interesting. There are three parts:  

1. Part 1- CSR outline: the market case and relationship between CSR and the law as characterized. 

2. Part 2 details the six-arrange “plan, do check and improve” usage system under the CSR guidelines. Part-2 additionally 

includes data specific for an independent venture, demonstrated by an amplifying glass symbol.  

3. Part 3 Takes the commitment of partners and the key work partners can play a role in implementing a good CSR strategy.  

Five addendums contain beneficial data, including a rundown of key hotspots for additional perusing. Each exertion has been made 

to give cutting-edge instances of CSR practices and activities. By and by, pursuers are urged to discuss legitimately with pertinent 

pro associations, industry affiliations, and different specialists to acquire the most recent data on these and different activities. 
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IV. WHAT IS CORPORATE SOCIAL RESPONSIBILITY? 

Similar names of CSR are also recognized. They include a corporate obligation, corporate accountability, corporate morality, 

corporate citizenship or governance, a competent business, and, as an illustration, “a triple primary concern.” As CSR topics are 

gradually integrated into today's strategic approaches, it can also be called, “corporate maintainability.” or “mindful intensity”. One 

important thing to remember is that CSR is an idea that doesn't have a recognized meaning at this stage. Most of the time, CSR 

understands how companies coordinate social, natural, and monetary concerns simply and responsively about their qualities, culture, 

fundamental leadership, methodology, and work. The question of how the market segment tries to develop itself becomes 

increasingly more important and becomes a CSR component. CSR has been shown as an entrepreneurial engagement for fair 

monetary change by the World Council for Sustainable Development. CSR usually encompasses prior law obligations and exercises 

based on consistency with legislation and guidance with: 

 Morals as well as corporate administration;  

 Security and wellbeing;  

 Stewardship ecologically;  

 Basic human rights (along with work rights);  

 Advancement;  

 Working state (compensation, duration of work); 

 modern relations;  

 Venture, advancement, and network contribution;  

 Contributing to societies and hindered groups of people;  

 corporate charity and volunteer workers; 

 consumer adherence and loyalty towards reasonable standards challenge;  

 against remuneration and hostile to defilement;  

 straightforwardness, responsibility, as well as execution announcement 

 provider relations, for local and universal stockpile chains.  

These components of CSR are as often as possible inter-connected and related, and applicable to companies at any place they work. 

It is also necessary to manage two different drivers for CSR as a key priority. The open arrangement is the one a person identifies 

with. With the tremendous impact of the division and the potential to be optimistic or bad, administrative and larger companies 

have higher passion about what company they are and do. This means that companies want to grow; policymakers would look for 

ways to increase the positive contribution of businesses. Under this, the contemplations of CSR can be observed as the two (a) 

Advantages (enhancing the esteem of a brand, presenting the items which satisfy supportability needs), (b) Expenses (coming up 

with new approaches). The remainder of this guide is directed at the second driver. Given that corporations are playing an essential 

role in both work growth and economic activity, CSR is an important administrative consideration in the public arena and the 

efficient use of usual resources. It positions companies to both proactively supervise and exploit dangers, particularly in terms of 

their corporate reputation and extensive partnerships. The latter can include global associations, non-legislative associations, 

governments, providers, networks, 8 clients, employees, investors, and the ones that are most affected by the exercises of an 

organization. More importantly, CSR deals with environmental and cultural impacts as well as with related implementation. It is 

linked to moving past declared objectives of powerful, quantifiable cultural effects, and perceptible activities. The “Execution 

announcing” is a simple, responsible, and therefore trustworthy piece of corporate behavior. If partners see that a company 

participates in publicity and cannot demonstrate robust activities leading to genuine social and natural advantages, there is a 

significant risk of problems.  

 

CSR can involve a wide range of stakeholders 

 

V. CSR ROLE IN COMMUNITY DEVELOPMENT  

 

The network of first importance is also known as a collection of individuals who share a traditional cause, who focus on unique 

needs to be satisfied, who reside nearby, and interact constantly. Both persons have similar preferences from the selection and duty 

resulting from such desires. The meeting is deferential and differentiates the various individuals inside a network. There is a feeling 

of the network which is marked by the feelings of co-operation, the commitment to social protection, the need to communicate 

transparently, and the responsibility to and with other people as well as to oneself. Generally, significant Network pioneers are 

responsible for every network occasion, depending upon network needs and the very emotions of the user. The founders of 
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community people are people who strive to influence others and be held responsible for their work, achievements, and the wellbeing 

of the network. The main emphasis is on the utilization of neighborhood resources and the development of political influence by 

arranging large social events with traditional inspiration. Network planners must understand how individuals work and how the 

roles of groups within larger societal institutions are influenced.  

 

VI. REVIEW OF LITERATURE 

The idea of CSR began from the requirement of making an advancement procedure feasible. It depends on taking a full-scale view 

past the investor’s income benefit, pronouncing of profits, and degree of profitability. Even though the organizations have started 

the philanthropy and magnanimous exercises, yet an idea of CSR as the executives’ work developed in the 20th century only (Panda, 

2008). The general impression of CSR got its popularity when H. R. Bowen (2012) characterized an idea as a “Commitment to seek 

after those approaches, to settle on those choices, or to pursue those lines of activity which are alluring as far as the goals and 

estimations of our general public”. Kenneth R. Andrew (2013) clarifies the rising idea: “By social obligation we mean the astute 

and target worry for the welfare of the general public that limits individual and corporate conduct from extreme dangerous exercises, 

regardless of how promptly beneficial, and leads toward positive commitments to human advancement.”  

Davis (2013) endeavors to expound the idea through a two-overlap order: Social duty starts where the law closes. Social 

responsibility alludes to top specialists' moves and choices carried out for any reasons in an event in part past an immediate 

association of specialized or financial scheme. Along these lines, the social obligation has two rather than two countenances. From 

one viewpoint, specialists perceive that since they are dealing with a monetary unit in the public arena, they have an expansive 

commitment to the network as to financial advancement influencing the open welfare, for example, fill business,  

Michael Hopkins (2013) characterized CSR as treating the firm partner of a structure dependably and morally to be “Morally or  

capable” signifies treatment of the partners in a manner considered to be worthy in cultivated social orders. “Social” is also 

incorporated of financial duties. In a business, there exist several partners both outside and inside a firm,  

also called an indigenous habitat of partners. The larger trend of the social commitment is for citizens, inside and outside the 

organization, to render ever higher living styles while maintaining the benefit of the partnership.  

Lee and Kotler (2015) have characterized CSR to be “a Commitment to improve network prosperity through optional strategic 

approaches and commitment of business resources.” As per Pasquero (2015) CSR configuration should be comprehended in the 

social setting for which the concept was first created. For examining the CSR advancement, Pesquera came up with 4-institutional 

timelines when discussing the economic state of the U.S.A, where the idea came from its modem starting points: 1880-1929 Market 

Stages; and 1930-1959 Associative Stages. Pasquero (2014) stated that in such an arrangement of the market, the American culture 

was worried about keeping away from imposing business models and their over-the-top costs for items and administrations. 

Accordingly, the legislature needs to secure purchasers, made guidelines, and hostile to confide in-laws. Enterprises started to self-

manage and administrative enactment favored associations. It was the social duty of ta company that his time is viewed as 

surrounded by this financial enactment. As indicated by Carroll (1999), during the 1950s, researchers expressed that organizations 

were essential focuses of intensity. Subsequently, the lives of numerous residents relied upon an organization's choice procedure. 

Thusly, writing from that time was centered around addressing (Wood, 1991) the moral obligation of the director's choices. Directors 

were viewed as answerable for negative or positive results of organizations. Power is connected to duty, where a business must 

keep away from adverse results. 

The Societal Stage (1960-1980) 

Pasquero (2015) notes that the government's goal during the societal era was to shield the customers to enhance society's standard 

of life from major industrial industries. Corporate law and not unions as in the business stage is restricted to State laws. The activities 

of companies were being regulated by regulatory agencies, which makes the CSR form compulsory during that period. Moreover, 

literature from the 1960s was marked by extending CSR concepts as scholars concentrated on management analysis. In another 

study by Carroll (1999), it shows that in the 1960s authors started saying that companies have duties to exceed their legal and 

economic responsibility. For example, the actions of management should often reflect on the social world and the "happiness" of 

their workers. Based on this study, the CSR concept and the Sustainable Development framework have long been progressing 

independently. In the corporate world, the position of CSR in sustainable development has been increasing and growing and it has 

now become evident that CSR leads to sustainable business development which cannot be achieved without sustainable 

development.  
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Figure 1: World's Largest Economies in 2014 (Revenues or GDP in billion USD) 

 

Corporate Social Responsibility about Sustainable Development 

We undertook an extensive content analysis of UN Sustainable Conferences papers to identify the relationship between the two 

aspects. The conferences studied were selected based on a knowledge platform for sustainable development. Figure 2 summarizes 

how the corporate sector appeared in sustainable development documents. It is obvious that corporations and big companies have 

been listed in the beginning but the key position for companies in the performance of sustainable development was determined for 

the first time in the 1990s. In the document discussing sustainability at the end of the decade, the word Corporate Responsibility 

was used. In the 2000s, the commitment to environmental growth was highlighted as corporate responsibility and the conditions for 

accountability and CSR. The emphasis on accountability for sustainable development has changed from responsibility for states to 

responsibility for many people. Special focus was placed on the position of firms – small and large companies – and it became key 

for sustainable growth. “United Nations Conference on Environment and Development” (UNCED), Earth Summit organized in 

1992 In Brazil, was the first milestone to enhance the involvement of major groups in sustainable growth.  

 

Figure 2: Business duties for promoting Sustainable Development  
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Plan 21 portrays the job of enormous and little endeavors in subtleties (“United Nations Sustainable Development”, 1992):  

 The organizations are progressively and proactively taking important responsibilities of advancing the intentional actions 

and executing more self-guidance to offer a guarantee of exercises that affect the wellbeing of humans as well as their 

community.  

 Moral and Responsible administration of procedures and items from a perspective of security, wellbeing, and other 

viewpoints, an increasingly proficient generation forms, preventive systems, cleaner creation methodology, and advances, 

maintaining or limiting a distance from the wastage of resources, while increasing the reuse of buildups decreasing the 

effect on surroundings as well.  

 Because of the associations with GOV, the scholarly community, as well as the global associations' organizations, must 

move in the direction of the development and usage of the idea of sustainable development.  

 Huge business ventures, like the transnational organizations, ought to endeavor to build up associations with medium- and 

small-sized undertakings for helping to trade of involvement with administrative aptitudes, showcase development, and 

mechanical skill.  

 Companies should report every year on their natural effects and execution of sets of principles advancing the best 

ecological practice.  

 The sustainable development idea must be consolidated with the opinions and activities of an organization, considering 

the effects on purchasers and the providers. 

VII. CONCLUSION 

Basic rights and fundamental duties of every person as applicable to every citizen are applicable equally in every organization and 

business as it’s the people that form and process an organization or a company. Hence, the basic rights of a person are applicable in 

a similar manner as that in an organization or a business. It was also implied that CSR is all about the government, the business, 

and the joint effort of the common society with a reality that it is followed for accomplishing the main objective. CSR from a 

perspective of the social angle must be beneficial when applied to a framework with its extremely efficient structure, comprising of 

people with different control over the assets both elusively and physically. Speculations when investigates permit the CSR 

comprehension which goes beyond the conventional implications; subsequently, CSR follows a multi-disciplinary technique in its 

practice and perspective. As the current significance of CSR is unpredictable, realizing the many assumptions which enable the 

researchers to have a greater comprehension about enterprise relations with the society, under which the practices and hypotheses 

of CSR were affected mainly by different monetary and non-financial factors both lying outside or inside the power. The 

responsibility of CSR in the CD is to introduce the manners under which mind-full conduct was seen by the partner networks and 

how these effects of it are felt by the partners. The studies have also depicted that CSR helps in promoting more jobs and also carries 

effects to network as it pursues: Interdependencies and closer ties with partnership and its network, sharing needs of general public 

costs for payment due to ecological debasement, moving the innovation from universal companies to the creating nations, natural 

insurance gauges which are linked together under a network, by the enterprises, needing the mitigation in a network, information 

aids, and human right support assembling by ICT companies for encouraging the capacities of open association. For a few of the 

company heads, it was extremely difficult to tell of the responsibilities end and start in connection to build a foundation, making 

monetary chances, and accessing to the centralized the administrations, for instance, destitution, instruction, and well-being easing. 

Experience results in one sure thing that feasible arrangements of CSR in a network, on both national and common levels depending 

on the organizations between common society, government, as well as business. 
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