INTERNATIONAL JOURNAL OF CREATIVE
RESEARCH THOUGHTS | ISSN: 2320 - 2882

An International O;Jen Atccess, Peer-reviewed, ](efereec{ Journal

The Board of
Intgrnational Journal of Creativg Regsearch Thoughts
[s hgrgby awarding this certificatg to
Jemimah A. Velasco
[n recognition of the publication of theg paper gntitled
Marketing Mix and Brand Personality: The Influence of Brand Loyalty and
Brand Communication
Published In JCRT (www.ijert.org) & 7.97 Impact Factor by Googlg Scholar

Volume 13 Issug 1 January 2025 , Pate of Publication: 08-January-2025

=
=
S o
N—
204
ol
S —
S—
N
@
o
L=
o)
N
25
ot
S g—

PAPER ID : IJCRT2501191 A - EDITOR IN CHIEF
Registration ID : 273051 N

Scholarly open access journals, Peer-reviewed, and Refereed Journals, Impact factor 7.97 (Calculate by google scholar and
Semantic Scholar | Al-Powered Research Tool) , Multidisciplinary, Monthly Journal

B INTERNATIONAL JOURNAL OF CREATIVE RESEARCH THOUGHTS | 13cRT [}
An International Scholarly, Open Access, Multi-disciplinary, Indexed Journal
Website: wwwi.ijcrt.org | Email id: editor@ijcrt.org | ESTD: 2013

IJCRT | ISSN: 2320-2882 | IJCRT.




INTERNATIONAL JOURNAL OF CREATIVE
RESEARCH THOUGHTS | ISSN: 2320 - 2882

An International O;Jen Atccess, Peer-reviewed, ](efereec{ Journal

The Board of
Intgrnational Journal of Creativg Regsearch Thoughts
[s hgrgby awarding this certificatg to
Evangeline G. Lim
[n recognition of the publication of theg paper gntitled
Marketing Mix and Brand Personality: The Influence of Brand Loyalty and
Brand Communication
Published In JCRT (www.ijert.org) & 7.97 Impact Factor by Googlg Scholar

Volume 13 Issug 1 January 2025 , Pate of Publication: 08-January-2025

=
=
S o
N—
204
ol
S —
S—
N
@
o
L=
o)
N
25
ot
S g—

UGC @pproved Journal No: 49023 (18)

IJCRT | ISSN: 2320-2882 | IJCRT.

PAPER ID : IJCRT2501191 : 5 EDI?E)?IN CHIEF
Registration ID : 273051 -

Scholarly open access journals, Peer-reviewed, and Refereed Journals, Impact factor 7.97 (Calculate by google scholar and
Semantic Scholar | Al-Powered Research Tool) , Multidisciplinary, Monthly Journal

B INTERNATIONAL JOURNAL OF CREATIVE RESEARCH THOUGHTS | 13cRT [}
An International Scholarly, Open Access, Multi-disciplinary, Indexed Journal
Website: wwwi.ijcrt.org | Email id: editor@ijcrt.org | ESTD: 2013




INTERNATIONAL JOURNAL OF CREATIVE
RESEARCH THOUGHTS | ISSN: 2320 - 2882

An International O;Jen Atccess, Peer-reviewed, ]iefereec{ Journal

The Board of
Intgrnational Journal of Creativg Regsearch Thoughts
[s hgrgby awarding this certificatg to
Erica Jane O. Alvarado,Zyra Nicole B. Camacho
[n recognition of the publication of theg paper gntitled
Marketing Mix and Brand Personality: The Influence of Brand Loyalty and
Brand Communication
Published In JCRT (www.ijert.org) & 7.97 Impact Factor by Googlg Scholar

Volume 13 Issug 1 January 2025 , Pate of Publication: 08-January-2025

=
=
S o
N—
204
ol
S —
S—
N
@
o
L=
o)
N
25
ot
S g—

UGC @pproved Journal No: 49023 (18)

IJCRT | ISSN: 2320-2882 | IJCR

PAPER ID : IJCRT2501191 : 5 EDI?E)?IN CHIEF
Registration ID : 273051 -

Scholarly open access journals, Peer-reviewed, and Refereed Journals, Impact factor 7.97 (Calculate by google scholar and
Semantic Scholar | Al-Powered Research Tool) , Multidisciplinary, Monthly Journal

B INTERNATIONAL JOURNAL OF CREATIVE RESEARCH THOUGHTS | 13cRT [}
An International Scholarly, Open Access, Multi-disciplinary, Indexed Journal
Website: wwwi.ijcrt.org | Email id: editor@ijcrt.org | ESTD: 2013




INTERNATIONAL JOURNAL OF CREATIVE
RESEARCH THOUGHTS | ISSN: 2320 - 2882

An International O;Jen Atccess, Peer-reviewed, ]iefereec{ Journal

The Board of
Intgrnational Journal of Creativg Regsearch Thoughts
[s hgrgby awarding this certificatg to
Red Beatriz L.Galang,Charizz R. Canales
[n recognition of the publication of theg paper gntitled
Marketing Mix and Brand Personality: The Influence of Brand Loyalty and
Brand Communication
Published In JCRT (www.ijert.org) & 7.97 Impact Factor by Googlg Scholar

Volume 13 Issug 1 January 2025 , Pate of Publication: 08-January-2025

=
=
S o
N—
204
ol
S —
S—
N
@
o
L=
o)
N
25
ot
S g—

UGC @pproved Journal No: 49023 (18)

IJCRT | ISSN: 2320-2882 | IJCR

PAPER ID : IJCRT2501191 : 5 EDI?E)?IN CHIEF
Registration ID : 273051 -

Scholarly open access journals, Peer-reviewed, and Refereed Journals, Impact factor 7.97 (Calculate by google scholar and
Semantic Scholar | Al-Powered Research Tool) , Multidisciplinary, Monthly Journal

B INTERNATIONAL JOURNAL OF CREATIVE RESEARCH THOUGHTS | 13cRT [}
An International Scholarly, Open Access, Multi-disciplinary, Indexed Journal
Website: wwwi.ijcrt.org | Email id: editor@ijcrt.org | ESTD: 2013




INTERNATIONAL JOURNAL OF CREATIVE
RESEARCH THOUGHTS | ISSN: 2320 - 2882

An International O;Jen Atccess, Peer-reviewed, ]iefereec{ Journal

The Board of
Intgrnational Journal of Creativg Regsearch Thoughts
[s hgrgby awarding this certificatg to
Andrea Mae B. Allas,Princess Edeborah A. Capucao,Apple Mae I. Magramo
[n recognition of the publication of theg paper gntitled
Marketing Mix and Brand Personality: The Influence of Brand Loyalty and
Brand Communication
Published In JCRT (www.ijert.org) & 7.97 Impact Factor by Googlg Scholar

Volume 13 Issug 1 January 2025 , Pate of Publication: 08-January-2025

=
=
S o
N—
204
ol
S —
S—
N
@
o
L=
o)
N
25
ot
S g—

UGC @pproved Journal No: 49023 (18)

IJCRT | ISSN: 2320-2882 | IJCR

PAPER ID : IJCRT2501191 : 5 EDI?E)?IN CHIEF
Registration ID : 273051 -

Scholarly open access journals, Peer-reviewed, and Refereed Journals, Impact factor 7.97 (Calculate by google scholar and
Semantic Scholar | Al-Powered Research Tool) , Multidisciplinary, Monthly Journal

B INTERNATIONAL JOURNAL OF CREATIVE RESEARCH THOUGHTS | 13cRT [}
An International Scholarly, Open Access, Multi-disciplinary, Indexed Journal
Website: wwwi.ijcrt.org | Email id: editor@ijcrt.org | ESTD: 2013




