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Abstract:

Visual pollution is a significant environmental and societal concern characterized by the presence of intrusive
and unsightly visual elements in public spaces. It encompasses a wide range of phenomena, from natural
debris caused by calamities to deliberately offensive advertisements and banners. This form of pollution not
only detracts from the aesthetic quality of urban environments but also undermines psychological well-being
and social cohesion. By stimulating negative emotional responses and fostering divisions in society, visual
pollution poses a threat to cultural values and the development of open-mindedness. Addressing visual
pollution requires concerted efforts in urban planning and responsible communication to restore visual
harmony and preserve the integrity of communal spaces.
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Introduction:

When a particular type of harmful substance or energy accumulates around us and gradually increases, it
causes damage to the living world and disturbs the balance in the ecosystem. This condition is called
environmental pollution. When the topic of the environment is raised, the first thing that comes to mind is the
natural environment. However, just as damage to the natural environment disturbs the balance of the
ecosystem, damage to the unnatural environment disrupts the psychological environment. All these types of
pollution destroy society, culture, psychology and mislead social relations. There are many things happening
around us that we are not even bothered about, but this pollution affects the youth the most, giving rise to
violence, self-centeredness and intolerance.

One such type of pollution is visual pollution, which manifests in various forms. Sometimes, it accumulates
in the form of organic and inorganic compounds due to natural calamities, causing immense property losses
that are mind-boggling to witness. In other instances, it is used to enhance the appeal of something by
disregarding decency, such as eye-catching yet unsightly and obscene banners. This directly pollutes the
human mind and hinders the development of liberal thinking. It fosters different viewpoints and creates
divisions. The demand for attractive consumer goods rises rapidly.

In essence, visual pollution elicits feelings of disgust and revulsion, similar to encountering animal excrement
or litter strewn across roads, prompting people to avert their gaze in distaste. However, visual pollution also
serves as a focal point of attraction; unappealing images or banners capture our attention. Seeing such displays
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in public spaces is reprehensible, forcing us to quickly look away, yet it simultaneously piques our curious
minds a thousandfold, like posters or banners advertising products with provocative images.

Visual Pollution Across West Bengal:

West Bengal, with its mix of urban, suburban, and rural landscapes, experiences visual pollution in various
forms. In the state's bustling capital, visual pollution is notably prevalent in commercial districts characterized
by a dense array of billboards, neon signs, and storefront advertisements, creating a cluttered visual
environment. The historic districts also suffer from visual pollution due to the juxtaposition of modern
advertisements against colonial-era architecture, diminishing the aesthetic and cultural value of these areas.
Additionally, the proliferation of overhead electrical wires and poorly maintained infrastructure further
contributes to the visual chaos, impacting the overall urban landscape.

In the suburban and rural areas of the state, visual pollution manifests differently. In industrial towns, large
industrial complexes and associated signage dominate the landscape, often accompanied by poorly maintained
roadsides and neglected buildings. Along major highways, roadside billboards and illegal dumping sites are
common, detracting from the natural beauty of the rural scenery. Coastal areas, including popular tourist
destinations, also face visual pollution challenges, with litter on beaches and unregulated commercial signage
disrupting the natural coastal views. The visual clutter in these diverse regions not only affects the
environmental and aesthetic quality but also impacts the well-being and perception of both residents and
visitors.

Sources of visual pollution:

i.  Numerous wall writings, banners, posters, etc., which political parties often leave in place for extended
periods during election campaigns, contribute to visual pollution. The contentious messages from
different groups can negatively impact the minds of many children.

ii. In urban areas, unsightly antennas and tangled electrical wiring (such as power lines, cable
connections, broadband services, etc.) contribute significantly to visual pollution. Seeing a clear sky
has become a rarity for city dwellers.

iii.  Dumping of waste products like feces, unused or discarded items (such as rotting food, spoiled
miscellaneous items) on roadsides, landfills, or railway lines not only pollutes the natural environment
but also contributes to visual pollution.

iv.  Religious places sometimes witness the unsightly-aftermath of animal slaughter, leading to visual
pollution. Such scenes can have a disturbing effect on children.

v.  Unplanned multi-story buildings that clash with the natural environment and neglected ‘derelict old
buildings’ (D-waste) also contribute to visual pollution.

vi.  Heavy vehicular traffic, emission of polluted smoke from industrial areas, and littering from tobacco
product use are common contributors to visual pollution.

vii.  Various eye-catching advertisements and posters, where the pursuit of attention often results in
obscene content. In the competitive race among advertising agencies, many advertisements exceed
decency levels, affecting people of all ages.

viii.  Hlumination can be observed in various festivals. Unplanned lighting everywhere causes visual
pollution. Also, fireworks are often aesthetically pleasing but act as a source of visual pollution.

In real life, we often prioritize packaging; many of the products we purchase are chosen for their glossy
packaging. For instance, people buy books or monthly magazines not solely for their content's depth but also
for their attractive covers or illustrations inside. If it's indeed true that 'the attractiveness of the wrapper now
measures the acceptability of a product,' it's time to reflect on how our thinking has deteriorated. This shift
towards valuing packaging over substance reflects a larger change in society where how things look and how
quickly we can get them often matter more than their true value and authenticity. In today's world of online
shopping and social media, products are often judged instantly by their packaging alone, which becomes the
main way consumers interact with them. This not only affects how people shop but also influences how
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companies advertise their products, focusing heavily on eye-catching designs to grab attention and increase
sales.

However, this focus on packaging as the main measure of a product's worth risks overlooking its actual
qualities and benefits. It suggests that consumers need to reconsider how they judge what they buy, moving
beyond surface appeal to think about what a product offers in terms of usefulness and ethical impact. By
encouraging a more balanced approach to shopping—one that values both looks and substance—we can create
a more thoughtful consumer culture that prioritizes meaningful experiences over superficial impressions.

Methodology:
Documentation through photographs provided visual evidence, while the survey with respondents gathered

qualitative data on public perceptions and experiences related to these visual pollutants.

» Documentation through Photographs:
Photographs were taken of various visual pollutants such as billboards, overhead wires, and garbage heaps in
different locations. They provide a clear depiction of the extent and impact of billboards, overhead wires, and
garbage heaps on the local environment and aesthetics. By documenting these elements through photographs,
the study aims to create a comprehensive understanding of the visual pollution landscape, contributing to
potential strategies for mitigation and improvement in urban planning and environmental management
practices.

b
4\

PS Map C:
ol GPS Map Camera

Berhampore, West Bengal, India % Ranagha bhas Av€, near Railway Station, Ranagha est Bengal 74120
47F6+V3R, Cossimbazar, Berhampore, West Bengal 742103, India 455°
Lat 24.124644°
£ Long 88.2606°
Google )

ot 2] 18/07/24 05:48 PM GMT %05:0
Plate 1. A large heap of garbage beside the ring road Plate 2. The coexistence of many advertisings board
connecting Lalbagh and Berhampore. and billboards in Ranaghat.

-

%
n GPS Map Camera .
-

3GGH+F3X, Palpara, Chakdaha, West Bengal 741222, India
Lat 23.076385°

¥ Long 88.527671°

8 22/07/24 09:22 AM GMT +05:30

Chakdaha, West Bengal, India

| North 24 Parganas, West Ben

Plate 3. A heap of garbage beside the road and water Plate 4. The coexistence of old vehicles in the
bodies in Rajarhat. abandoned condition beside the road in Chakdaha.

IJCRT2408389 | International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org | d642


http://www.ijcrt.org/

www.ijcrt.org

© 2024 1JCRT | Volume 12, Issue 8 August 2024 | ISSN: 2320-2882

Ranaghat, West Bengal, India
~ 5HF6+PPX, 29, Swami Vivekananda Sarani Rd, Ranaghat, West Bengal 741201, India
Lat 23174345°
Long 88.562082°
24/07/24 08:31 AM GMT +05:30

A B it
Ranaghat, West Bengal, India
B5HG7+QPX,-Ranaghat, West Bengal 741201, India
Lat 23.176908°

Long 88.564342°

—-16/08/24 05:59 PM GMT +05:30
. @ O SR N

Plate 6. Graffiti with unsightly and offensive content in
the pedestrian area in Ranaghat beside the Churni River.

Plate 5. Scattered and disorganized overhead electric
wires in the busiest area of Ranaghat.

A structured questionnaire was utilized in a recent survey involving 500 randomly selected respondents of
diverse ages and genders. The survey aimed to assess perceptions of visual pollution, employing a rating
system where respondents assigned points indicating the relative importance value index of different sources.
The findings from this survey provide valuable insights into the prevalent concerns and priorities regarding
visual aesthetics among the surveyed population.

Perception of different sources of Visual Pollution
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Figure 1: Perception of different sources of Visual Pollution among respondents

The survey of 500 respondents on perceptions of visual pollution reveals notable findings. The most cited
concern was garbage, noted by 34.4% of respondents, closely followed by billboards at 29.0%. Overhead
wires were a concern for 18.2%, while abandoned buildings and graffiti were significant for 11.4% and 4.0%,
respectively. Light pollution and other sources had lower levels of concern, at 2.0% and 1.0% respectively.
These results highlight that garbage and billboards are the most prominent visual pollution concerns among
this sample, indicating varying degrees of concern across different sources
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Perception of Encountering Visual Pollution in Daily Life
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Figure 2: Perception of encountering visual pollution in daily life among respondents

Based on the survey data of 500 respondents regarding their perception of encountering visual pollution, a
significant proportion 42.0% indicated they always encounter it, while 30.0% encounter it often. This suggests
that a majority of respondents (72.0%) frequently experience visual pollution in their daily lives. The
remaining categories—sometimes (18.0%), rarely (6.4%), and never (3.6%)—nhighlight varying degrees of
infrequent exposure or lack thereof. These findings underscore the widespread impact of visual pollution,
indicating it is a prevalent concern that affects a substantial portion of the population, warranting attention
and potential interventions in urban and environmental planning contexts.
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Figure 3: Perception of psychological health issues due to visual pollution among respondent

Based on the survey of respondents regarding psychological health issues due to visual pollution, a substantial
64.8% either strongly agree (30.4%) or agree (34.4%) that visual pollution impacts their psychological health.
Another 24.0% remain neutral on the issue, suggesting uncertainty or lack of strong opinion. Only a small
percentage disagree (7.0%) or strongly disagree (4.2%) that visual pollution affects their psychological well-
being. The survey findings indicating that a significant majority of respondents perceive visual pollution as
impacting their psychological health underscore the importance of this issue. Psychological health is crucial
as it directly influences an individual's overall well-being and quality of life.
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Perception of Various Effects of Visual Pollution
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Figure 4: Perception of various effects of visual pollution among respondents

Based on the survey of respondents regarding various effects of visual pollution, several key findings emerge.
The data shows that psychological effects are perceived as the most significant consequence, with 30.4%
highlighting this concern. Aesthetic disruption follows closely at 26.4%, indicating a strong impact on the
visual appeal of environments. Loss of environmental quality is noted by 14.4%, while safety concerns and
property value loss are each recognized by around 10-11% of respondents. Loss of common pride is
mentioned by 5.6%. These percentages highlight widespread recognition of visual pollution's diverse impacts,
emphasizing the multifaceted importance of addressing this issue in urban planning and environmental
management efforts.

Effects of visual pollution:

Vi.

Psychological and Emotional Impact: Visual pollution, exemplified by distressing scenes such as
animal slaughter, waste dumping, natural disasters; and vehicular accidents, can provoke feelings of
nausea, disgust, and fear. Witnessing these scenes can lead to stress, anxiety, and mental health issues
among people.

Youth Curiosity and Behavioural Effects: Visual pollution, which is unappealing yet attractive, such
as merchandise displays or obscene movie posters, generates curiosity, especially among youth. This
heightened curiosity significantly increases demand, leading to frustration and anger if desires are
unmet, potentially contributing to drug addiction at a young age.

Social and Cultural Degradation: Degradation of the standard of living occurs in societies exposed
to high levels of visual pollution, fostering narrow-mindedness and exacerbating social divisions.
Economic Consequences: Property values can decline in areas with significant visual pollution, as
people are reluctant to build homes in environments where quality of life deteriorates.

Safety and Public Health Risk: Visual pollution contributes to increased accident proneness.
Attention diverted to colourful posters and banners while driving or crossing roads creates dangerous
situations.

Legal and Regulatory Complexities: Managing visual pollution poses challenges in terms of legal
enforcement and regulatory compliance for urban planners and local authorities
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Types of Pollution Associated with Visual Pollution:

Visual pollution refers to a condition where the aesthetic quality of the environment is compromised, resulting
in visual disorder. The types of pollution associated with visual pollution include:

I.  Air Pollution: Unsightly billboards or scattered construction sites associated with visual pollution can
lead to the accumulation of dust and smoke, deteriorating air quality and causing health issues.

I1.  Noise Pollution: Visual elements like advertising boards or large billboards placed along roads can
also be sources of noise pollution. For example, advertisements using excessively loud sound systems
can contribute to noise disturbances.

1. Light Pollution: Excessive or poorly directed lighting, such as bright billboards or streetlights, which
can obscure the natural night sky.

IV.  Soil Pollution: Visual pollution, such as piles of garbage or abandoned vehicles by the roadside, can
result in soil contamination. This can negatively affect soil quality and be harmful to agricultural
activities.

V.  Water Pollution: Visual pollution, such as discarded items or waste around water bodies, can lead to
water pollution when these items enter the water. This adversely impacts aquatic ecosystems and
overall environmental health.

These types of pollution also reduce environmental quality and can affect human well-being and quality of
life.

Remedies for visual pollution:
i.  Itisessential to curb littering. Specifically, pedestrians who consume tobacco products should dispose

of them in designated areas to help mitigate visual pollution.

ii.  Given the pervasive use of various cables in today's technology-driven era, efforts should focus on
underground installation to minimize their visual impact on homes and offices.

iii.  Companies promoting products should refrain from using obscene imagery and avoid distorted
depictions of male and female bodies solely for attractiveness.

iv.  After completing promotional activities, advertisements and banners should be promptly removed.
The number of banners should be minimized, and reusable materials should be favoured over
disposable ones. Above all, raising public awareness is crucial.

v. Enforcing urban architectural guidelines that promote cohesive design principles, ensuring that
buildings and infrastructure harmonize with the natural and historical landscape, thereby minimizing
visual discordance.

vi.  Strategically placing designated green spaces and urban parks across cities to act as visual buffers
against industrial and commercial areas, enhancing aesthetic appeal and providing recreational
opportunities for residents.

vii. ~ Promoting the adoption of digital technologies and LED screens for advertising to reduce
environmental impact and offer dynamic, less obtrusive advertising solutions compared to traditional
methods.

viii.  Engaging communities in the maintenance and enhancement of public spaces through initiatives such

as community clean-up events, public art installations, and tree planting programs, fostering
community pride and ownership.

ix.  Developing public education campaigns focused on sustainable consumption and responsible waste
disposal practices, emphasizing the pivotal role of individuals and businesses in mitigating visual
pollution through conscientious choices and behaviours.
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Conclusion:

Like other pollutants, visual pollution is also highly harmful, with far-reaching consequences. Visual
pollution, often underestimated, disrupts aesthetics and fuels a troubling addiction to constant visual stimuli.
Urgent recognition and action are crucial. Despite the conveniences of modern technology, our natural
environment with its beauty and vitality remains our essential life force. Effectively addressing visual
pollution requires rigorous regulation, thoughtful urban planning, and commitment to sustainable practices.
Prioritizing the preservation of serene landscapes ensures the protection of mental well-being, community
unity, and environmental sustainability for generations to come.
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