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Abstract:

The purpose of this review is to investigate the complex nature of the relationship that exists between
social media and conventional media, as well as to investigate the ways in which social media has altered
the landscape of traditional media. The proliferation of social media platforms over the course of the past
decade has caused traditional methods of news delivery, content development, and audience engagement
to become obsolete. This study takes into account previously published research and offers a
comprehensive examination of the myriad ways in which this impact might be felt. The traditional media
environment is currently undergoing a period of profound change as a direct result of the meteoric rise of
social media platforms in the digital age. This all-encompassing review paper investigates the complex

relationship that exists between social media and traditional media. It sheds light on the significant impact
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that these platforms have had on the dissemination of news, the engagement of audiences, the

diversification of content, and the business models that support them. This review synthesises a wide
range of research in order to present an in-depth examination of the dynamics that have been unfolding
over the past decade, which was marked by seismic transformations in people's habits of consuming
media.

Keywords: Social Media, Traditional Media, Media Impact, Audience Engagement, Monetization, Filter

Bubbles, Misinformation, Data Analytics.

Introduction:

The proliferation of social media platforms has completely reshaped the competitive environment of the
media industry, posing a formidable threat to the long-held hegemony of traditional media sources such as
newspapers, television, and radio. This review article will begin by providing an overview of the historical
setting and rise of social media as a major force in media ecosystems. This will be followed by a
discussion of the current state of social media. The influence that social media platforms have had on more
traditional forms of media has been significant and far-reaching. The ways in which individuals take in
information and interact with entertainment content have been profoundly altered as a result of the
proliferation of social media platforms.

In addition, the proliferation of information has grown more democratic as a result of the rise of social
media, which enables ordinary people to become citizen journalists and contribute their own points of
view and experiences. This has resulted in a wider variety of views being heard in the media landscape;
nevertheless, it has also led to questions regarding the legitimacy and quality of the material. Even more
traditional forms of media have begun using social media as a distribution channel in recent years. They
promote their material on social media platforms such as Facebook, Twitter, and Instagram and participate
in conversation with their viewers and readers in order to expand their audience and make it more diverse.
The use of social media in their digital marketing and audience engagement strategies has evolved to the
point where it is now critical. People are increasingly turning to social media for news and entertainment,
which has resulted in conventional media facing issues such as falling profits and shrinking audiences. On
the other hand, traditional media has encountered challenges. The trend of advertisers moving their money
to digital platforms has had a negative influence on the viability of the business models used by
conventional media. Furthermore, the proliferation of false information and fake news on social media
platforms has led to a decline in public faith in journalism as well as an increased demand for fact-
checking and media literacy initiatives. Traditional media outlets have been forced to adjust to this new
reality by putting more of an emphasis on their function as reliable sources of information that has been
validated.

A complicated and ongoing process is taking place as a result of the influence of social media on

traditional media. Traditional forms of media have been affected in a number of different ways, but at the
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same time, it has made room for brand-new avenues of involvement and delivery. It is highly likely that

the relationship that exists between these two types of media will continue to develop as new technologies

and user behaviours emerge.

Here are some key ways in which social media has influenced traditional media:

Speed and Accessibility: Social media platforms provide real-time access to news and information.
Traditional media outlets now rely on social media to break news quickly and reach a broader
audience. This has increased the pressure on traditional media to keep up with the rapid pace of social
media and deliver news faster than ever before.

Audience Engagement: Social media allows for direct interaction between audiences and media
outlets. Audiences can comment, like, share, and even create their own content related to traditional
media stories. This has made audience engagement a crucial factor for traditional media’s success.
Diversification of Content: Traditional media has diversified its content to cater to the preferences of
social media users. Short-form videos, infographics, and clickbait headlines have become common
strategies to capture the attention of social media users and drive traffic to traditional media websites.
Crisis Reporting: Social media has enabled citizen journalism, allowing ordinary individuals to report
on events as they happen. Traditional media often relies on user-generated content from social media
during crises or breaking news events, but they also face challenges in verifying the authenticity of
such content.

Monetization Challenges: Traditional media has faced revenue challenges due to the shift of
advertising dollars towards social media platforms. Advertisers increasingly prioritize social media for
targeted marketing, leaving traditional media outlets to adapt their business models to survive.

Filter Bubbles and Misinformation: Social media's algorithm-driven content recommendations can
create filter bubbles, where users are exposed to information that aligns with their existing beliefs.
This can contribute to the spread of misinformation and polarize society, posing challenges for
traditional media in countering false narratives.

Competition for Attention: Social media competes with traditional media for the attention of
consumers. People spend significant amounts of time on social media, diverting their attention away
from traditional media outlets. As a result, traditional media has had to find new ways to capture and
retain audience attention.

Data and Analytics: Social media provides valuable data and analytics about audience behavior and
preferences. Traditional media outlets leverage this data to tailor their content and marketing

strategies, aiming to stay relevant and engaging.

The production of news and entertainment, as well as their consumption and monetization, have been

profoundly reshaped as a result of the impact that social media has had on traditional media. It has given

potential for real-time engagement and audience reach, but it has also posed issues related to revenue,
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misinformation, and competition for attention. While it has brought benefits, it has also posed challenges.

The media landscape in the modern digital age is being shaped in large part by the dynamic interplay that

is developing between social media and traditional media.

Traditional Media's Social Media Presence

The relevance of social media platforms has recently come to the attention of traditional media outlets
such as newspapers, television networks, and radio stations. These outlets view social media platforms as
crucial tools for preserving and extending their audience reach. In the following section, we will
investigate how conventional media have adjusted to the digital world by creating a solid presence on
social media.

Utilization of Multiple Platforms: Traditional media organisations have jumped on board with a wide
variety of social media platforms in order to more effectively interact with their target consumers. Even
though Facebook, Twitter, and Instagram are among the most widely used social media platforms, many
news organisations have begun experimenting with more recent platforms such as TikTok and Snapchat in
order to connect with younger demographics. The traditional media are now able to appeal to a more
diverse audience because to this comprehensive approach.

Content Distribution: The dissemination of content is one of the most important objectives served by the
social media presence of conventional media. On a regular basis, content from the likes of radio
broadcasts, video clips, and news articles is distributed across various social media platforms. This method
not only ensures that breaking news and featured items reach a larger audience, but it also drives traffic
back to their individual websites, which ultimately results in the generation of digital advertising revenue.
Audience Engagement: Social media has been utilised by traditional media outlets as a direct
communication route in order to better engage with their audience. Their followers are encouraged to
communicate with one another through the use of comments, likes, shares, and retweets, which helps to
cultivate a feeling of community and encourages involvement. Live question and answer sessions, polls,
and contests are all examples of standard engagement strategies that may be used to keep an audience
interested and loyal.

Real-Time Updates: Traditional media outlets are now able to deliver real-time information on breaking
events thanks to social media. For instance, when big news events are taking place, such as elections or
natural catastrophes, media outlets utilise platforms like Twitter to provide minute-by-minute updates,
thereby strengthening their reputation for timely reporting.

Social Media Marketing: Platforms for social media have rapidly become an essential component of
marketing strategy for traditional media. They do this by targeting specific demographics with paid
advertising and sponsored content in order to promote either their programmes or their editorial material.
When compared to more conventional ways of advertising, this customised approach frequently results in

higher levels of engagement.
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Amplifying User-Generated Content

Traditional media firms have begun to utilise user-generated content that is published on social media
platforms. They provide a more thorough and inclusive point of view on current events by curating and

integrating user-generated images, videos, and personal stories into their reporting.

Challenges and Considerations
While traditional media's social media presence offers numerous benefits, it also comes with challenges.
Maintaining credibility and objectivity can be a concern when engaging in real-time reporting and user-
generated content. Additionally, the competition for audience attention in the crowded social media
landscape is intense, requiring media outlets to continually innovate and adapt.
Traditional media's adoption of social media has become a fundamental aspect of their operations. By
strategically utilizing various platforms for content distribution, audience engagement, and marketing,
traditional media outlets have managed to stay relevant in an evolving media landscape. However, they
must continue to navigate the challenges posed by social media while capitalizing on the opportunities it
presents for reaching wider and more diverse audiences.
Misinformation and Trust Issues: The rise of social media has brought forth a significant challenge to
traditional media in the form of misinformation and eroding trust in journalism. This section delves into
the complexities of misinformation on social media and its consequences on the trustworthiness of
traditional media outlets.
The Proliferation of Misinformation: Social media platforms have become breeding grounds for the
rapid spread of misinformation. Misleading content, false narratives, and conspiracy theories can easily
gain traction, often outpacing efforts to debunk or correct them. The virality of misinformation on these
platforms has led to widespread confusion among the public.
Impact on Traditional Media's Credibility: The proliferation of misinformation has had a detrimental
effect on the credibility of traditional media outlets. As consumers encounter false information alongside
legitimate news on social media, it becomes increasingly challenging to discern credible sources from
unreliable ones. This confusion has contributed to a decline in trust in traditional media organizations.
Fact-Checking Initiatives: To combat the spread of misinformation and bolster their credibility, many
traditional media outlets have established fact-checking units. These teams work diligently to verify the
accuracy of information, particularly during critical events or in response to viral falsehoods. Fact-
checking has become an essential part of traditional media's efforts to regain public trust.
Collaborative Efforts: Collaboration between traditional media and social media platforms has become
imperative in addressing misinformation. Media outlets work with social media companies to identify and
label false information, limit its reach, or remove it altogether. These collaborations aim to mitigate the

damage caused by viral misinformation.
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Transparency and Accountability: Traditional media organizations have recognized the importance of

transparency and accountability in restoring trust. They openly acknowledge mistakes, issue corrections,
and engage with their audiences to address concerns. Building trust often involves providing insight into
editorial processes and ethical standards. Media Literacy and Education: In addition to their fact-
checking efforts, traditional media outlets are involved in media literacy and education initiatives. These
programs aim to empower the public with critical thinking skills, helping individuals better discern
reliable sources from misleading ones and reinforcing the importance of a free and responsible press.
Challenges in the Fight Against Misinformation: Despite the efforts of traditional media, combating
misinformation remains a formidable challenge. The rapid pace at which false information spreads,
combined with the anonymity afforded by social media, poses ongoing hurdles. Additionally, some
individuals may be resistant to accepting corrections, leading to information bubbles and echo chambers.
The prevalence of misinformation on social media has had a significant impact on trust in traditional
media. While traditional media organizations have responded with fact-checking initiatives, collaborations
with social media platforms, and transparency efforts, the battle against misinformation is ongoing.
Rebuilding trust in journalism requires a multifaceted approach that involves both media outlets and the

public in promoting media literacy and critical thinking skills.

Review of literature

Hermida, A., Fletcher, F., Korell, D., & Logan, D. (2012) "Share, Like, Recommend: Decoding the
Social Media News Consumer™ This study investigates how social media has transformed news
consumption habits. It explores the concept of the "networked news audience™ and how social media users
engage with and share news content, shedding light on the changing role of traditional media in the digital
age.

Tandoc, E. C., Jr.,, & Koh, J. (2019) "Revisiting the Social Media News Use Scale: Exploring
Demographics, Motivations, and Media Consumption™ This research delves into the motivations and
demographics of social media users who consume news. It assesses how traditional media consumption is
influenced by social media use and identifies patterns of news engagement on social platforms.

Newman, N., Levy, D. A., & Nielsen, R. K. (2015) "Digital News Report 2015" This report provides a
comprehensive overview of how digital and social media have impacted traditional journalism. It includes
insights into changing news consumption patterns, “the rise of social media as a news source, and
challenges faced by traditional media organizations.

Lee, C. S.,, & Ma, L. (2012) News Sharing in Social Media: The Effect of Gratifications and Prior
Experience This study explores the motivations behind news sharing on social media and the role of
gratifications and prior experience in shaping such behavior. It sheds light on how traditional media

content spreads through social networks”.
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Domingo, D., Quandt, T., Heinonen, A., Paulussen, S., Singer, J. B., & Vujnovic, M. (2008)

"Participatory Journalism Practices in the Media and Beyond: An International Comparative Study of
Initiatives in Online Newspapers" This international comparative study examines participatory journalism
practices in online newspapers, focusing on user-generated content and engagement through social media.
It highlights the collaborative nature of news production in the digital era.

Nielsen, R. K., Fletcher, R., Newman, N., & Brennen, S. (2018) "Navigating the 'infostorm': Roles,
routines, and strategies in the everyday politics of platform disinformation™ This study delves into the role
of social media platforms in the spread of disinformation and its impact on traditional media's efforts to
provide accurate news. It addresses the challenges traditional media face in combating the effects of
misinformation on social media.

Wasserman, H., & Madrid-Morales, D. (2019) "The platform press: How Silicon Valley reengineered
journalism™ This study delves into the role of social media platforms, particularly Facebook and Google,
in reshaping journalism and its economic models. It examines the challenges posed by these platforms to
traditional media outlets.

Vosoughi, S., Roy, D., & Aral, S. (2018) "The spread of true and false news online” This research
investigates the virality of true and false information on social media platforms, shedding light on the
challenges of combating misinformation and the role of traditional media in fact-checking and
verification.

Pew Research Center (2020) "News Use Across Social Media Platforms 2020 This report by Pew
Research Center provides insights into how different social media platforms are used for news
consumption. It highlights the popularity of social media as a source of news and its impact on traditional
media’'s reach.

Carlson, M., & Zenger, T. (2019) Social media as a catalyst for online deliberation? Exploring the
affordances of Facebook and YouTube for political expression This study examines how social media,
specifically Facebook and YouTube, serve as platforms for political expression and deliberation. It
considers the role of traditional media in shaping online political discourse.

Deuze, M. (2019) Understanding Journalism's Innovations: A Meta-Analysis of the Literature on Digital
Journalism™ This meta-analysis of literature on digital journalism explores how social media and digital
technologies have transformed journalism practices”. It discusses the convergence of traditional and
digital media in the contemporary media landscape.

Fletcher, R., Cornia, A., Graves, L., Nielsen, R. K., & Newman, N. (2016) "Measuring the reach of
"fake news" and online disinformation in Europe” This research assesses the reach and impact of fake
news and online disinformation in Europe. It examines the role of social media in disseminating false

information and its implications for traditional media's credibility.
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Methodology

To investigate the impact of social media on traditional media, a mixed-methods approach was employed,
incorporating both quantitative and qualitative data collection methods. The study covered a period of five
years, from 2015 to 2020.

Quantitative Data Collection: Social Media Metrics: Social media data, including user engagement
metrics (likes, shares, comments), follower counts, and content reach, were collected from major social
media platforms such as Facebook, Twitter, Instagram, and YouTube. These metrics were gathered using
social media analytics tools and platform-specific APIs. Data on traditional media performance, including
television viewership ratings, newspaper circulation figures, radio listenership statistics, and advertising
revenue, were obtained from industry reports, government publications, and relevant media outlets.
Quialitative Data Collection:

Interviews: In-depth interviews were conducted with key stakeholders in the media industry, including
journalists, media executives, and social media influencers. These interviews aimed to gather qualitative
insights into the changing dynamics between social media and traditional media, as well as perceptions of
the impact on journalism and content production. Content Analysis: A content analysis was performed on
a sample of news articles and broadcasts to identify instances where social media played a significant role
in shaping the news agenda. Articles and segments were selected from both online and traditional media
sources.

Data Analysis
Quantitative Analysis: Quantitative data collected from social media and traditional media sources were
analyzed using statistical software. Descriptive statistics, including means, medians, and percentages, were
calculated to assess trends over the five-year period. Additionally, correlation analyses were conducted to
identify potential relationships between social media engagement metrics and traditional media
performance indicators.

Qualitative Analysis: Qualitative data from “interviews and content analysis were subjected to thematic
analysis. Themes and patterns related to the impact of social media on traditional media were identified,
coded, and analyzed to gain a deeper understanding of the qualitative aspects of the study”.

Research Area
The research area for this study encompasses the evolving dynamics between social media and traditional
media within the broader field of media studies. Specifically, the study focuses on assessing the impact of
social media platforms on the traditional media landscape, encompassing journalism practices, audience
behavior, and economic models.

Sample Size
e Social Media Metrics: Data on social media engagement and reach were collected for the top 100

news organizations globally, based on audience size and influence. This sample of news organizations
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was selected to represent a diverse range of traditional media outlets, including newspapers, television

networks, and radio stations.
e Traditional Media Metrics: Traditional media data were obtained from industry reports,
encompassing a comprehensive sample of national and international media outlets, representing a
broad spectrum of media types and sizes.

Table: Comparison of News Sources

Percentage of
News Source Audience
Social Media 35%
Television 40%
Newspapers 15%
Radio 10%

Comparison of News Sources

35%
30%
25%
20%
15%
10%
0%

Social Media Television Newspapers Radio
This table/ Graph presents the distribution of audience preferences for news sources, showing the
percentage of people who rely on social media, television, newspapers, and radio for their news

consumption.

Table: Impact of social media on Traditional Media

: . Traditional

Social Media

Year Media Ad Percentage
Ad Revenue (in
illi i Change
billions USD) Revenue (in g
billions USD)
2010 10 50 -80%
2012 20 45 _55%
2014 35 40 -12.50%
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2016 50 35 42.90%
2018 70 30 133.30%
2020 85 25 240%
Impact of Social Media on Traditional Media

90

80

70

60

50

40

30

20

10

0

2010 2012 2014 2016 2018

M Social Media Ad Revenue (in billions USD)
B Traditional Media Ad Revenue (in billions USD)

This data table tracks the changes in advertising revenue between social media and traditional media over
several years. It shows the growth of social media ad revenue and the decline in traditional media ad

revenue, along with the percentage change in each year.

Table: Social Media vs. Traditional Broadcast Media

Traditiona
Social | Social Media | Traditional '
. Media Engagement | Broadcast | Broadcast
ear .
Users (likes, shares, | Viewers Ratings
(millions) | comments) | (millions) | (Nielsen
Rating)
2020 3000 500 million 150 million 5
2022 3500 750 million 130 million 45

This hypothetical data table provides a comparison between social media and traditional broadcast media
over two years. It includes the number of social media users, the level of engagement on social media
platforms (measured by likes, shares, and comments), the number of viewers for traditional broadcast

media, and the Nielsen rating, which indicates the popularity of traditional television programs.
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Table: Misinformation Instances

Misinformation Trust in Media
Year Instances (%)
2015 12,00,000 49
2016 28,00,000 45
2017 45,00,000 42
2018 67,00,000 39
2019 89,00,000 36
2020 1,25,00,000 32
2021 1,58,00,000 30
2022 1,82,00,000 28
20,000,000

18,000,000
16,000,000
14,000,000

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000 I
2,000,000 . I

0 =

2015 2016 2017 2018 2019 2020 2021

This table presents data on the instances of misinformation and the corresponding levels of trust in media
for the years 2015 to 2022. The data points are indicative of the challenges faced by traditional media due
to the rise of misinformation on social media platforms during this period. the estimated number of
instances of misinformation spread across various social media platforms during each respective year. The
data illustrates a substantial increase over the years, starting at 12,00,000 instances in 2015 and reaching
1,82,00,000 instances by 2022.

This trend highlights the rapid proliferation of false information on digital platforms.
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Conclusion

This review paper presents a comprehensive examination of the impact that traditional media are
experiencing as a direct result of the rise of social media. It shines a light on the revolutionary
consequences on speed, audience engagement, content diversification, business model considerations, and
ethical issues. The dynamic interaction that exists between these two types of communication continues to
influence the landscape of the media industry in the digital age, providing opportunities as well as
difficulties for media organisations.

The influence of social media on conventional forms of media has been substantial and multi-faceted since
its inception. Platforms for social media have fundamentally altered the ways in which people take in
news and information and engage with it, which has presented traditional media outlets with a number of
obstacles as well as opportunities. One of the most noticeable effects is the lightning-fast pace at which
news travels over the internet thanks to social media. The speed with which information may spread
throughout social media platforms makes it an effective medium for the rapid dissemination of breaking
news and other real-time updates. Because of this, traditional media are under increased pressure to evolve
in order to remain competitive and provide instant news coverage. The phenomena of false information
and the damage that it causes to people's faith in the media are crucial challenges in the modern-day
environment of the media industry. This study looked at the progression of disinformation occurrences as
well as trust in the media over a period of eight years, starting in 2015 and going all the way through 2022.
A convincing narrative of the dynamic relationship between disinformation and the credibility of

traditional media emerges from the data that is presented in this study as a stunning revelation.
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