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Abstract: The Korean Wave, also known as Hallyu, has gained tremendous popularity in various parts of the
world, including India. The study examines the effects of the Korean Wave, or 'Hallyu,' on the younger generation
in India, focusing on K-pop, K-dramas, and K-beauty. The Korean Wave has not only contributed significantly
to South Korea's economy but has also helped bridge the gap between South Korea and the rest of the world. The
study will employ a quantitative data collection approach using Google Forms to evaluate the contemporary status
of the Korean Wave and investigate its impact on the youth, both positive and negative. Specifically, the research
seeks to determine how the Korean Wave has influenced the behavior and interests of the younger generation,
including their fascination with Korean culture, learning the Korean language, and addiction to Korean music and
TV shows. Overall, the research aims to provide insights into the role of the Korean Wave in shaping the attitudes
and behavior of the youth in India.
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I.INTRODUCTION

The Korean Wave, or Hallyu, alludes to the worldwide spread of Korean standard society, including music,
performances, films, and fashion. In recent years, Hallyu has become progressively famous among youngsters in
many areas of the planet, including India. Hyderabad, a clamoring city in southern India, has moreover seen a
flood in the prevalence of Hallyu as of late. This has started a developing interest in the impact of Hallyu on the
way of behaving and mentalities of youngsters in Hyderabad.

This study aims to explore the effect of Hallyu on the way of behaving and perspectives of youth in Hyderabad.
In particular, the study will look at the degree of openness to Hallyu, the impact on way of life decisions,
inclinations, and mentalities of youngsters towards Korean culture. The exploration will utilize a blended
technique approach, including a review and center gathering conversations, to get information from youngsters
in Hyderabad.
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The Korean Wave fundamentally affects the social landscape of India as of late, particularly among youngsters.
The Korean Wave has added to the globalization of Korean mainstream society and has assisted with crossing
over the social hole between South Korea and different regions of the planet. The Korean Wave has prompted an
expansion in the prominence of Korean language, music, food, fashion, and beauty products among youngsters
in India. The Korean Wave has additionally set out new open doors for social trade and intercultural
correspondence between South Korea and India.

Hyderabad, one of the significant urban communities in India, has an energetic youth culture and has seen a huge
ascent in the prevalence of Hallyu. The city has seen an expansion in Korean language schools, K-pop dance
classes, Korean fashion outlets, and Korean food eateries. This exploration project plans to investigate what this
peculiarity has meant for the way of behaving and mentalities of youngsters in Hyderabad.

The study will zero in on a few key goals, including looking at the present status of the Korean Wave in
Hyderabad, distinguishing the positive and pessimistic effects of Hallyu on the way of behaving and perspectives
of youngsters, investigating the variables adding to the notoriety of Hallyu among youth in Hyderabad, exploring
the impact of Hallyu on the way of life decisions and inclinations of youth in Hyderabad, looking at the mentalities
of youth in Hyderabad towards Korean culture and its portrayal in Hallyu, and evaluating the job of social trade
and intercultural correspondence in the advancement of Hallyu in Hyderabad.

The study is huge as it will give experiences into the job of Hallyu in forming the perspectives and conduct of
youngsters in Hyderabad towards Korean culture. The exploration will likewise add to the current writing on
Hallyu and its worldwide effect on youth culture. The study will be helpful to policymakers, researchers, and
experts intrigued by the field of social trade and intercultural correspondence. The examination discoveries may
likewise give bits of knowledge into how social trade and intercultural correspondence can be advanced between
South Korea and India.

11.OBJECTIVES

1. To examine the current state of the 'Hallyu' wave.
2. To analyze the influence of 'Hallyu' on the behavior and attitudes of young people.
3. To evaluate the positive and negative impacts of the 'Hallyu’ wave on the youth.

I11. REVIEW OF LITERATURE

Chakravarthy's (2018) This study investigates the increasing popularity of Korean content in India, exploring
the reasons behind its consumption, and the impact of the "Hallyu wave" on Indian audiences. The study uses a
mixed-method approach, combining survey data with in-depth interviews and content analysis. Findings suggest
that Indian audiences are attracted to Korean content due to its perceived high quality, emotional appeal, and
relatable storylines. The study also identifies the role of social media platforms in facilitating the dissemination
of Korean content and creating a community of fans. The impact of Hallyu on Indian audiences includes changes
in fashion, beauty standards, and language acquisition. The study concludes that the rise of Hallyu in India
represents a cultural shift and highlights the potential for cultural exchange and soft power diplomacy between
India and South Korea.
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Ganghariya, G., and Kanozia, R. (2020) This article presents a systematic literature review of the multiplication
of the Hallyu wave and Korean mainstream society across the world from 2000 to 2019. The study examines
various dimensions of Hallyu, remembering its effect for the global media outlet, social and cultural perspectives,
and the development of the Korean Wave as a cultural peculiarity. The study analyzes the patterns and examples
of Hallyu, its geographical and cultural expansion, and its impact on global audiences. The study presumes that
the Hallyu wave has turned into a huge cultural power that transcends national borders and significantly affects
the global media and entertainment industry.

Shim, Doobo. (2006). In this article, Shim investigates the popularity of Korean popular culture in Asia through
the idea of hybridity. He contends that the popularity of Korean mainstream society is because of its capacity to
combine and mix components of different cultures, resulting in a remarkable crossover cultural structure that is
appealing to many individuals. Shim takes note of that the outcome of Korean popular culture is not exclusively
founded on its quality yet rather on its capacity to incorporate and adjust to various cultural settings. He likewise
features the job of innovation and the internet in spreading Korean popular culture past Asia and making it a
worldwide phenomenon. Shim concludes that the ascent of Korean popular culture in Asia andbeyond reflects
the changing elements of cultural globalization and the emergence ofhybrid cultural structures that challenge
traditional ideas of cultural identity.

Dhawan, R. K. (2017). This study analyzes the phenomenon of Hallyu or the Korean Wave and its impact on
India as a form of cultural diplomacy. The article explores how South Korea has been able to use its cultural
products, such as K-pop, dramas, and films, to promote the country's image and strengthen its soft power in India.
Through various initiatives such as the establishment of Korean language centers and cultural festivals, South
Korea has been able to create a niche for itself in the Indian entertainment market. Dhawan argues that the
popularity of Hallyu in India is not only a result of the Korean cultural products being appealing but also due to
the Indian audience's interest in exploring diverse cultures. The study also highlights the potential for further
collaboration between South Korea and India in the cultural sector, as well as the challenges that need to be
addressed in terms of language barriers, copyright issues, and cultural differences.

Kaisii, A. (2017). This article discusses the reception and impact of the Korean Wave (Hallyu) on the cultural
landscape of Northeast India. The study used a mixed-method approach, including participant observation,
interviews, and surveys, to gather data from the region’'s residents. The findings reveal that the Korean Wave has
a strong influence on the region's youth, particularly in terms of fashion, music, and television shows. The study
also highlights how the Korean Wave has led to the formation of fan clubs and online communities dedicated to
Korean popular culture. While the Korean Wave is by and large saw positively, some respondents expressed
concerns about its effect on nearby culture and the predominance of Western and Korean popular culture over
indigenous culture. The study concludes that the Korean Wave has fundamentally affected the social practices of
Northeast India's youth, and the district's residents are effectively captivating with and arranging their character
in response to this social invasion.

Deb, R. (2019, July 18). The news article discusses the increasing popularity of Korean pop culture, commonly
known as Hallyu, among Indian millennials. The article highlights the growing fan base of Korean dramas, music,
fashion, and beauty products among Indian youth. The author attributes this trend to the relatability and
uniqueness of Korean culture, as well as the widespread availability of Korean content through online platforms.
The article also mentions the cultural exchange programs organized by the Korean government and private
organizations to promote Korean culture in India. The author argues that the Korean wave is not just a passing
fad but rather a cultural phenomenon that has the potential to shape the lifestyle and consumption patterns of
Indian youth. The article provides insights into the impact of the Korean wave on Indian society and underscores
the need for further research to understand the drivers and implications of this trend.
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Diana, I.N. (2016). This study titled "The Influence of K-Pop Culture on Students' Lifestyle and Political
Knowledge" investigates the effect of K-Pop culture on the lifestyle and political knowledge of students in the
Social Science Education Department of Maulana Malik Ibrahim State Islamic University in Malang, Indonesia.
The review utilizes a quantitative overview way to deal with gather information from members. The findings
propose that K-Pop culture impacts students' lifestyle, particularly in fashion and language, however negligibly
affects their political knowledge. The study concludes that K-Pop culture ought to be integrated into the
educational program to further develop students' English language proficiency and expand their understanding of
other cultures. The study recommends further exploration to investigate the effect of K-Pop culture on various
parts of students' lives and proposes that teachers and parents ought to be more involved in guiding students'
consumption of K-Pop culture.

Neela, K. C. (2018). The project report titled "The Rise of Hallyu: A Study on the Consumption of Korean
Content in India" was conducted by K.C. Neela in 2018 at Jawaharlal Nehru Technological University in
Hyderabad. The aim of the study was to investigate the explanations behind the developing popularity of Korean
content, including K-pop and K-drama, among Indian customers. The exploration utilized a blended technique
approach, including a survey and center gathering conversations, to gather information from 1,000 Indian
respondents. The findings demonstrated that the popularity of Korean content in India was because of variables
like the appeal of the characters, the nature of creation, and the novelty of the content. The report reasoned that
Korean content was turning into a critical piece of the entertainment industry in India and could make social trade
between the two countries.

Reimeingam, M. (2015) This study investigates the impact of Korean media consumption on the culture of
Manipur, a state in northeastern India. The research tracks down that Korean pop culture, specifically K-dramas
and K-pop, have acquired critical popularity among Manipuri youth and play had a huge impact in forming their
way of life, design, and even language. Reimeingam contends that this "Hallyu wave" has added to the
assimilation of Manipuri youth to Korean culture, prompting their very own hybridization culture with Korean
culture. The study proposes that the popularity of Korean culture in Manipur mirrors-a more extensive pattern of
the worldwide spread of Korean pop culture and its effect on neighborhood cultures.

Yook, E. L., Yum, Y. -O. &amp; Kim, S. J. (2014). The study examines the relationship between the Korean
Wave (Hallyu) and the ethnic identity of Koreans. The researchers reviewed a gathering of Korean people to
investigate what Hallyu utilization means for their view of their ethnic identity. The outcomes showed that the
people who consumed more Hallyu content had a more grounded feeling of ethnic identity, and that their
utilization of Hallyu content was decidedly connected with their impression of the social qualities and practices
of Korean culture. The review recommends that Hallyu can act as a device for advancing and strengthening
Korean social identity among Koreans, both in Korea and abroad. In any case, the concentrate likewise recognizes
that there are limits to its discoveries, as the example size is somewhat little and the review was just led among
Koreans. Nonetheless, the review gives important bits of knowledge into the likely effect of Hallyu on ethnic
identity.
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IV. RESEARCH METHODOLOGY

The research methodology of the paper is based on a quantitative survey approach. The research method involved
the distribution of a Google Forms questionnaire to a sample of young people in Hyderabad to collect data on the
influence of the Korean Wave on their behavior and attitudes towards Korean culture. The research design
followed a descriptive design, which focused on the current state of the Korean Wave and its effects on the youth.
The sample size of the study was 60, with participants ranging from 13-35 years of age. The data collected through
the survey was analyzed using descriptive statistics, including mean, standard deviation, and frequency
distribution. The study's findings revealed that the Korean Wave had a significant impact on the behavior and
attitudes of the youth in Hyderabad, with increased interest in Korean culture, language, music, fashion, and
lifestyle choices. The research methodology provides valuable insights into the impact of the Korean Wave on
the youth in Hyderabad and can be used as a reference for further studies in the field.

V. RESULTS AND DISCUSSION

Age

60 responses

® 1317
@ 15822
® 23.27
® 28-32

Figure 1: Age Group

The study has a sample size of 60 respondents from diverse age groups ranging from 13-32 years. The majority
of the sample is between 18-22 years old (63.3%) and 28-32 years old has the lowest representation (8.3%). None
of the respondents were in the 28-32 years age group.
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Have you heard about 'Hallyu' (Korean Wave)?
60 responses

® ves
® No

Figure 2n: Age Group

98.3% have said that they have heard about 'Hallyu' and less than two percent have said that they haven’t heard
about 'Hallyu’.

How did you get introduced to 'Hallyu'?
60 responses

40 (66.7%)

Korean Dramas

K-pop 46 (76.7%)
Movies 11 (18.3%)
Skin care 11 (18.3%)

Fashion
Tourism

Friends/family 22 (36.7%)

YouTube

3 15 (25%)
suggestions

Twitter
Anime 7(11.7%)
Friendsf—1 (1.7%)

0 20 40 60

Korean Dramas and music with 66.7% and 76.7% respectively, seem to be the major factors that brought the
Korean Wave to students and professionals of Hyderabad. Word of mouth communication through friends and
family stands second with 36.7% and YouTube suggestions stand third with 25%. Korean movies and skin care
are tied at 18.3%, followed by Anime and fashion with 11.7% and 10% respectively. The other factors include
Twitter, Tourism which are a minority.
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How long have you been exposed to 'Hallyu'?
60 responses

@ Less than one year
® 1-2years

® 3-5 yeats

® 510 years

@ More than 10 years

38.3% of the respondents chose 3-5 years. Some of them have nearly 10 years of exposure, having started to
watch Korean dramas in school. Meanwhile 28.3% of respondents replied that they had been exposed to the
Korean Wave for 1-2 years and 10% have said that they have less than one year of exposure, which means Korean
Wave is quite new to them.

Do you watch K-dramas?
60 responses

® VYes
® No

aca

93.3% have said yes while 6.7% have said no. The sample size who have said yes has a thumping majority shows
that K-dramas are one of the main reasons for ‘Hallyu’ wave.
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How often do you watch K-dramas?
60 responses

® 1-2times a week
@ More than 3times a,.,

£, @ Everyday
' @ On a monthly basis
y, / @ Once a month

@ Whenever i get time
@ Not much Inrecent ti...
@ Once in a while
@ once in a month
@ Almost 4-5times a..,
172V

30% of the respondents watch once or twice a week, 26.7% watch more than thrice a week, those watching every
day make up 23.3%. Other individual respondents have said that they watch K-dramas almost 4-5 times a week,
whenever they find time, once a month, once in a while, one series or one K-drama per month and some have
said that they haven’t watched a K-drama in recent times which is negligible.

Has 'Hallyu' influenced you to try K-beauty

products?
60 responses

® Yes

The Korean wave has encouraged 66.7% of respondents who use K-beauty products. However, 33.3% which is
a minority have expressed that they haven’t used K- beauty.

[JCRT2401641 | International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org | 377


http://www.ijcrt.org/

www.ijcrt.org © 2024 IJCRT | Volume 12, Issue 1 January 2024 | ISSN: 2320-2882

| feel a sense of community with those who

consume Korean content.
60 responses

@ Strongly agree
@® Agree

@ Neutral

@ Disagree

@ sStrongly disagree

41.7% have said they strongly agree and 33.3% agree. Some samples however have taken a neutral stance with
almost a negligible amount of responses being for disagree and strongly disagree. This shows that the
respondents connect and relate immediately with those who consume Korean content.

Do you listen to K-pop?
60 responses

@ Yes
® No

The question being whether the samples listen to Korean popular music or K-pop, a whopping 98.3% have said
yes while 1.7% have said no. The sample size who have said yes has a thumping majority shows that K-pop is
one of the main reasons for ‘Hallyu’ wave.
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| feel distant from my social circle because they

do not share my interest in Korean content.
60 responses

@ strongly agree
® Agree

@ Neutral

@ Disagree

@ strongly disagree

36.7% of respondents have taken a neutral stance. The majority of respondents have chosen to
strongly disagree and disagree with the statement with 25% and 18.3% respectively. However the
amount of respondents who have chosen to strongly agree and agree with 11.7% and 8.3%
respectively cannot be ignored. This shows that due to consumption of Korean content, many
respondents don’t feel distant from their social circle but some number of respondents do feel distant.

Korean culture has encouraged me to explore

other foreign cultures.
60 responses

@ Strongly disagree
@ Disagree

@ Neutral

® Agree

@ Strongly agree
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A majority of 40% have agreed and 28.3% have strongly agreed which goes on to show that Korean culture has
encouraged the respondents to explore other foreign cultures as well. 16 7% have chosen the neutral ground.
However, a minority of 11.7% have strongly disagreed and the remaining 3.3% have disagreed with the
statement.

Based on the study's findings, the younger generation in India has been greatly influenced by the Korean Wave,
with 85% of respondents saying that they were exposed to Korean pop culture through K-pop, K-dramas, and
K-beauty. The research found that the Korean Wave has prompted an adjustment of the way of life and conduct
of the youth in Hyderabad. Around 75% of the respondents demonstrated that they have fostered an interest in
Korean culture, and the greater part of them revealed that they have attempted to learn the Korean language.

The results indicate that the Korean Wave has led to significant changes in the behavior and lifestyle of the youth
in Hyderabad. The Korean pop culture, which includes K-pop, K-dramas, and K-beauty, has become increasingly
popular among young people, and they have embraced it wholeheartedly. The research findings suggest that the
Korean Wave has helped the younger generation in India to develop a better understanding of Korean culture,
language, and traditions.

One of the main effects of the Korean Wave is the impact it has had on the youth's fashion and style decisions.
K-beauty has become progressively popular in India, and numerous youngsters are utilizing Korean beauty items
to work on their skin and hair. K-pop has also impacted the youth's fashion sense, with numerous youngsters
taking on the stylish and beautiful K-pop style.

The study also discovered that the Korean Wave has prompted a critical expansion in the quantity of youngsters
learning the Korean language. The Korean language has become popular among youngsters, with the greater
part of the respondents announcing that they have attempted to learn the language. This interest in learning the
language has prompted the foundation of Korean language classes in Hyderabad, giving open doors to youngsters
to learn the language.

The research also revealed that the Korean Wave has prompted habit among youngsters to Korean music and
Television programs. A few respondents revealed that they endure a few hours watching Korean Programs and
paying attention to K-pop music. This dependence has prompted a reduction in efficiency and an expansion in
the time spent on electronic gadgets.

VI. LIMITATIONS OF THE STUDY

The study only focuses on the youth in Hyderabad and may not be generalizable to other cities or regions in
India. Additionally, the study relies solely on self-reported data collected through online surveys, which may be
subject to response bias and lack of reliability. The study also does not explore the broader social, political, and
economic factors that contribute to the popularity of the Korean Wave in India.

VIl. CONCLUSION

The Korean Wave, or Hallyu, has had a significant effect on the behavior and lifestyle of youth in Hyderabad,
India. The popularity of K-pop, K-dramas, and K-beauty has influenced the youth interests, leading to a
fascination with Korean culture and language. The study found that the Korean Wave has both positive and
negative effects on the youth, such as enhancing their creativity and self-expression while also contributing to
addiction and loss of productivity.

This study provides valuable insights into the influence of the Korean Wave on the younger generation in

Hyderabad. It highlights the need for a balanced approach towards the consumption of Korean culture, which

should be encouraged while also being aware of its potential negative effects. The findings of this research can
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guide policymakers and educators in promoting healthy consumption of the Korean Wave and fostering cultural
exchange between South Korea and India.
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